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This prospectus supplement relates to an effective registration statement under the Securities Act of 1933, but it is
not complete and may be changed. This prospectus supplement and the accompanying prospectus is not an offer to
sell nor does it seek an offer to buy these securities in any jurisdiction where the offer or sale is not permitted.

Filed pursuant to Rule 424(b)(5)
Registration Statement Nos. 333-166190

SUBJECT TO COMPLETION, DATED APRIL 20, 2010
PROSPECTUS SUPPLEMENT
(To Prospectus dated April 20, 2010)

$525,000,000

PHILLIPS-VAN HEUSEN CORPORATION

% Senior Notes due 2020

This is an offering by Phillips-Van Heusen Corporation of an aggregate $525,000,000 of % senior notes due 2020,

which we refer to as the notes. We will pay interest on the notes on and of each year, beginning on
2010. The notes will mature on , 2020.

We may redeem some or all of the notes on or after , 2015 at the redemption prices set forth in this prospectus
supplement. We may redeem some or all of the notes at any time prior to , 2015 by paying a make-whole
premium. In addition, we may also redeem up to 35% of the notes prior to , 2013 with the net proceeds of certain

equity offerings. Upon the occurrence of a change of control, holders of the notes may require us to repurchase the
notes at a price equal to 101% of their principal amount plus accrued interest to the date of repurchase. There is no
sinking fund for the notes.

The notes will be our unsecured unsubordinated obligations and will rank equally with all of our other existing and
future senior unsecured indebtedness and will rank senior in right of payment to any of our existing or future
obligations that are by their terms expressly subordinated or junior in right of payment to the notes. The notes will not
be guaranteed by any of our subsidiaries on the closing date and may not be guaranteed by any of our subsidiaries for
their tenor. As a result, the notes will be structurally subordinated to all existing and future obligations, including trade
payables, of our subsidiaries. The notes will be effectively junior to all of our existing and future secured obligations
to the extent of the value of the assets securing such obligations.

The proceeds of this offering will be used, in part, to fund our acquisition of Tommy Hilfiger B.V. and certain
affiliated companies, and the closing of this offering will occur concurrently with, and is conditioned upon, the closing

of the acquisition.

Investing in the notes involves risks. See Risk Factors beginning on page S-23 of this prospectus supplement.
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Neither the Securities and Exchange Commission nor any state securities commission has approved or disapproved of
these securities or determined if this prospectus supplement or the accompanying prospectus is truthful or complete.
Any representation to the contrary is a criminal offense.

Per Note  Total

Public Offering Price % $
Underwriting Discount % $
Proceeds to Phillips-Van Heusen Corporation (before expenses) % $
Interest on the notes will accrue from , 2010.

Barclays Capital Inc., on behalf of the underwriters, expects to deliver the notes to purchasers in book entry form only
through The Depositary Trust Company for the accounts of its participants, including Euroclear Bank S.A./N.V., as
operator of the Euroclear system, and Clearstream Banking, société anonyme, against payment therefrom in
immediately available funds on or about , 2010.

Joint Bookrunners and Global Coordinators

Barclays Capital Deutsche Bank Securities

Joint Bookrunners
BofA Merrill Lynch Credit Suisse RBC Capital Markets

Co-Managers
BBVA Securities Credit Agricole CIB Fortis Bank Nederland HSBC
Scotia Capital SunTrust Robinson Humphrey US Bancorp

Prospectus Supplement, dated  , 2010
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You should rely only on the information contained or incorporated by reference in this prospectus supplement
and the accompanying prospectus. We have not, and the underwriters have not, authorized anyone to provide
you with different information. We are not making an offer of these securities in any state where the offer or
sale is not permitted. You should not assume that the information we have included in this prospectus
supplement or the accompanying prospectus is accurate as of any date other than the date of this prospectus
supplement or the accompanying prospectus or that any information we have incorporated by reference is
accurate as of any date other than the date of the document incorporated by reference. If the information
varies between this prospectus supplement and the accompanying prospectus, the information in this
prospectus supplement supersedes the information in the accompanying prospectus. Neither this prospectus
supplement nor the accompanying prospectus constitutes an offer, or an invitation on our behalf or on behalf
of the underwriters, to subscribe for and purchase any of the securities and may not be used for or in
connection with an offer or solicitation by anyone, in any jurisdiction in which such an offer or solicitation is
not authorized or to any person to whom it is unlawful to make such an offer or solicitation.
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ABOUT THIS PROSPECTUS SUPPLEMENT

This prospectus supplement and the accompanying prospectus are part of a registration statement that we filed with
the Securities and Exchange Commission, or SEC, utilizing a shelf registration process. In this prospectus supplement,
we provide you with specific information about the notes we are selling in this offering and about the offering itself.
Both this prospectus supplement and the accompanying prospectus include or incorporate by reference important
information about us and other information you should know before investing in the notes. This prospectus
supplement also adds, updates and changes information contained or incorporated by reference in the accompanying
prospectus. To the extent that any statement we make in this prospectus supplement is inconsistent with the statements
made in the accompanying prospectus, the statements made in the accompanying prospectus are deemed modified or
superseded by the statements made in this prospectus supplement. You should read both this prospectus supplement
and the accompanying prospectus, as well as the additional information in the documents described below under the
heading Incorporation By Reference, before investing in the notes.

Referencesto PVH, we, our or us refer to Phillips-Van Heusen Corporation and its subsidiaries, including, after the
completion of the Tommy Hilfiger acquisition, Tommy Hilfiger, except where the context otherwise requires.

References to the brand names Calvin Klein Collection, ck Calvin Klein, Calvin Klein, Van Heusen, IZOD, Eagle,
Bass, Geoffrey Beene, ARROW, CHAPS, Sean John, JOE Joseph Abboud, MICHAEL Michael Kors, Michael Kors
Collection, Trump, Kenneth Cole New York, Kenneth Cole Reaction, DKNY, Tommy Hilfiger, Nautica, lke Behar,
Jones New York, J. Garcia, Claiborne, Timberland and to other brand names are to registered trademarks owned by us
or licensed to us by third parties and are identified by italicizing the brand name.

On March 15, 2010, we entered into a definitive agreement to acquire Tommy Hilfiger B.V. and certain affiliated
companies. We refer to Tommy Hilfiger B.V. and these affiliated companies, and the businesses of these entities that

we are acquiring, as Tommy Hilfiger. References to, and discussion of, Tommy Hilfiger in this prospectus supplement
specifically exclude the subsidiaries of Tommy Hilfiger B.V. that own the rights to the Karl Lagerfeld trademark and

the business conducted by them thereunder, none of which we are acquiring. Tommy Hilfiger is controlled by funds
affiliated with Apax Partners L.P. We refer to these funds as Apax. The offering of the notes pursuant to this
prospectus supplement is contingent upon the consummation of our acquisition of Tommy Hilfiger.

References to our acquisition of BVH refer to our October 2008 acquisition from The British Van Heusen Company
Limited, a former licensee of Van Heusen men s dresswear and accessories in the United Kingdom and Ireland, and
one of its affiliates of certain assets (including inventories) of the licensed business. We refer to The British Van
Heusen Company Limited and its affiliate together as BVH.

References to our acquisition of CMI refer to our January 2008 acquisition of Confezioni Moda Italia S.r.L., which we
refertoas CMI, from a subsidiary of The Warnaco Group, Inc. (We refer to The Warnaco Group, Inc. and its
subsidiaries, separately and together, as Warnaco. ) CMlI is the licensee of the Calvin Klein Collection apparel and
accessories businesses under agreements with our Calvin Klein, Inc. subsidiary.

References to our acquisition of Superba refer to our January 2007 acquisition of substantially all of the assets of
Superba, Inc.

References to our acquisition of Arrow refer to our December 2004 acquisition of Cluett Peabody Resources
Corporation and Cluett Peabody & Co., Inc., which companies we refer to collectively as Arrow.

Table of Contents 7



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

References to our acquisition of Calvin Klein refer to our February 2003 acquisition of Calvin Klein, Inc. and certain
affiliated companies, which companies we refer to collectively as Calvin Klein.

iii
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INDUSTRY AND MARKET DATA

We obtained or created the market and competitive position data used throughout this prospectus supplement and the
documents incorporated by reference herein from research, surveys or studies conducted by third parties, information
provided by customers and industry or general publications. Industry publications and surveys generally state that they
have obtained information from sources believed to be reliable, but do not guarantee the accuracy and completeness of
such information. While we believe that each of these studies and publications and other information is reliable,
neither we nor the underwriters have independently verified such data and neither we nor the underwriters make any
representation as to the accuracy of such information.

WHERE YOU CAN FIND MORE INFORMATION

We file annual, quarterly and current reports, proxy statements and other information with the SEC. You can read and
copy any materials we file with the SEC at the SEC s public reference room at 100 F Street, N.E., Room 1580,
Washington, D.C. 20549. You can obtain information about the operation of the SEC s public reference room by
calling the SEC at 1-800-732-0330. The SEC also maintains a website at http://www.sec.gov that contains information
we file electronically with the SEC. You can also obtain information about us at the offices of the New York Stock
Exchange, 20 Broad Street, New York, New York 10005.

This prospectus supplement does not contain all of the information set forth in the registration statement or in the
exhibits and schedules thereto, in accordance with the rules and regulations of the SEC, and we refer you to that
omitted information. The statements made in this prospectus supplement pertaining to the content of any contract,
agreement or other document that is an exhibit to the registration statement necessarily are summaries of their material
provisions and we qualify those statements in their entirety by reference to those exhibits for complete statements of
their provisions. The registration statement and its exhibits and schedules are available at the SEC s public reference
room or through its website.

INCORPORATION BY REFERENCE

The SEC allows us to incorporate by reference the information we file with it, which means we can disclose important
information to you by referring you to those documents. The information we incorporate by reference is an important
part of this prospectus supplement, and information we subsequently file with the SEC will automatically update and
supersede that information. We incorporate by reference the documents listed below and any filings we make with the
SEC under Section 13(a), 13(c), 14 or 15(d) of the Securities Exchange Act of 1934 (File Number 001-07572)
(excluding information deemed to be furnished and not filed with the SEC) after the date of this prospectus

supplement. The documents we incorporate by reference are:

our Annual Report on Form 10-K for the year ended January 31, 2010;

our Current Reports on Form 8-K filed with the SEC on March 16, 2010, April 5, 2010, April 8, 2010,
April 13, 2010 and April 16, 2010; and

the portions of our Definitive Proxy Statement on Schedule 14A filed with the SEC on May 6, 2009 and

Definitive Additional Materials on Schedule 14A filed with the SEC on May 11, 2009 that are incorporated by
reference in our Annual Report on Form 10-K for the year ended February 1, 2009.

Table of Contents 9
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We will provide without charge to each person to whom a copy of this prospectus supplement has been delivered,
upon written or oral request, a copy of any or all of the documents we incorporate by reference in this prospectus
supplement, other than any exhibit to any of those documents, unless we have specifically incorporated that exhibit by
reference into the information this prospectus supplement incorporates. You may request copies by visiting our
website at http://www.pvh.com, or by writing or telephoning us at the following:

Phillips-Van Heusen Corporation
200 Madison Avenue
New York, New York 10016
Attention: Secretary
Telephone: (212) 381-3500

v
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CAUTIONARY STATEMENT CONCERNING FORWARD-LOOKING STATEMENTS

Forward-looking statements made in this prospectus supplement and the accompanying prospectus, including the
information we incorporate by reference, including, without limitation, statements relating to our future revenue, cash
flows, plans, strategies, objectives, expectations and intentions, including, without limitation, statements relating to

our estimated or anticipated financial performance or results (including the disclosure under the heading Summary
Recent Developments of this prospectus supplement) and our acquisition of Tommy Hilfiger, are made pursuant to the
safe harbor provisions of the Private Securities Litigation Reform Act of 1995.

Because these forward-looking statements involve numerous risks and uncertainties, there are important factors that

could cause our actual results to differ materially from those in the forward-looking statements, and you should not

rely on the forward-looking statements as predictions of future events. The events or circumstances reflected in the

forward-looking statements might not occur. You can identify forward-looking statements by the use of

forward-looking terminology such as believes, expects, may, will, should, seeks, approximately, intends.
forecasting, pro forma, guidance, estimates or anticipates, or the negative of these words and phrases, or similar

or phrases. You can also identify forward-looking statements by discussions of strategy, plans or intentions.

Forward-looking statements should not be read as guarantees of future performance or results, and will not necessarily

be accurate indicators of whether, or the time at which, such performance or results will be achieved. There is no

assurance that the events or circumstances reflected in forward-looking statements will occur or be achieved.

Forward-looking statements are necessarily dependent on assumptions, expectations, data or methods that may be

incorrect or imprecise and we may not be able to realize them. We caution you that many forward-looking statements

presented in the prospectus supplement and the accompanying prospectus are based on our beliefs, expectations and

assumptions made by, and information currently available to us. Statements contained and incorporated by reference

in this prospectus supplement and the accompanying prospectus that are not historical facts may be forward-looking

statements. Such statements relate to our future performance and plans, results of operations, capital expenditures,

acquisitions, and operating improvements and costs.

Investors are cautioned that such forward-looking statements are inherently subject to risks and uncertainties, many of
which cannot be predicted with accuracy, and some of which might not be anticipated, including, without limitation,
the following:

our plans, strategies, objectives, expectations and intentions are subject to change at any time at our discretion;

our acquisition of Tommy Hilfiger is subject to conditions, which may not be satisfied, in which event the
transaction may not close;

in connection with the acquisition of Tommy Hilfiger, we intend to borrow significant amounts, which may be
considered to be highly leveraged, and will have to use a significant portion of our cash flows to service such
indebtedness, as a result of which we might not have sufficient funds to operate our businesses in the manner
we intend or have operated in the past;

the levels of sales of our apparel, footwear and related products, both to our wholesale customers and in our
retail stores, the levels of sales of our licensees at wholesale and retail, and the extent of discounts and
promotional pricing in which we and our licensees and other business partners are required to engage, all of
which can be affected by weather conditions, economic conditions, fuel prices, reductions in travel, consumer
behavior, fashion trends, consolidations, repositionings and bankruptcies in the retail industries, repositionings
of brands by our licensors and other factors;

Table of Contents 11
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our plans and results of operations will be affected by our ability to manage our growth and inventory,
including our ability to continue to develop and grow the Calvin Klein businesses in terms of revenue and
profitability, and our ability to realize benefits from Tommy Hilfiger, if the acquisition is consummated;

\%
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our operations and results could be affected by quota restrictions and the imposition of safeguard controls
(which, among other things, could limit our ability to produce products in cost-effective countries that have the
labor and technical expertise needed), a disruption in our supply chain, the availability and cost of raw
materials, our ability to adjust timely to changes in trade regulations and the migration and development of
manufacturers (which can affect where our products can best be produced), and civil conflict, war or terrorist
acts, the threat of any of the foregoing, or political and labor instability in any of the countries where our or our
licensees or other business partners products are sold, produced or are planned to be sold or produced;

disease epidemics and health related concerns, which could result in closed factories, reduced workforces,
scarcity of raw materials and scrutiny or embargoing of goods produced in infected areas, as well as reduced
consumer traffic and purchasing, as consumers limit or cease shopping in order to avoid exposure or become
ill;

acquisitions and issues arising with acquisitions and proposed transactions, including without limitation, the
ability to integrate an acquired entity, such as Tommy Hilfiger, into us with no substantial adverse affect on the
acquired entity s or our existing operations, employee relationships, vendor relationships, customer
relationships or financial performance;

the failure of our licensees to market successfully licensed products or to preserve the value of our brands, or
their misuse of our brands; and

other risks and uncertainties indicated from time to time in our filings with the Securities and Exchange
Commission. We have discussed some of these factors in more detail under Risk Factors of this prospectus
supplement. These factors are not necessarily all of the important factors that could affect us.

We do not undertake any obligation to update publicly any forward-looking statement, including, without limitation,
any estimate regarding revenue or cash flows, whether as a result of the receipt of new information, future events or
otherwise.

EXCHANGE RATE INFORMATION

The consideration for the acquisition of Tommy Hilfiger and the sources and uses relating thereto, when presented in
United States Dollars, is presented as published by the European Central Bank on April 16, 2010 which, for the
avoidance of doubt, is $1.3535 to one Euro. The actual exchange rate on the date of the closing of the acquisition may
differ.

Tommy Hilfiger s consolidated financial statements are presented in Euros, which is Tommy Hilfiger s functional and
presentation currency. Foreign currency transactions are translated into the functional currency using an average rate
that approximates the actual rate at the date of the transaction. Whenever exchange rates fluctuate significantly, the
exchange rates prevailing at the dates of the transactions are used. The exchange rates below are used for Tommy
Hilfiger s special purpose consolidated financial statements for the years ended March 31, 2007 through March 31,
2009 and for the nine months ended December 31, 2008 and December 31, 2009. These exchange rates are provided
solely for informational purposes and are presented as published by the European Central Bank.

United States Dollars per 1.00
Period High Low Average(1) End
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Year ended March 31, 2007 $ 1.3352 $ 1.2063 $ 1.2831 $ 1.3318
Year ended March 31, 2008 1.5812 1.3287 1.4168 1.5812
Year ended March 31, 2009 1.5990 1.2460 1.4231 1.3308
Nine months ended December 31, 2008 1.5990 1.2460 1.4622 1.3917
Nine months ended December 31, 2009 1.5120 1.2932 1.4248 1.4406

(1) The average of the exchange rates at the end of each business day during the relevant period.

vi
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FINANCIAL PRESENTATION

Unless otherwise indicated, our financial information contained in this prospectus supplement has been prepared in
accordance with generally accepted accounting principles in the United States ( GAAP ) applicable at the first day of
the relevant financial period. Our fiscal years are based on the 52-53 week period ending on the Sunday closest to
February 1 and are designated by the calendar year in which the fiscal year commences. References to our year are to
our fiscal year, unless the context requires otherwise. Results for 2007, 2008 and 2009 represent the 52 weeks ended
February 3, 2008, February 1, 2009, and January 31, 2010, respectively.

Unless otherwise indicated, Tommy Hilfiger s financial information contained in this prospectus supplement has been

prepared in accordance with the International Financial Reporting Standards promulgated by the International

Accounting Standards Board ( IFRS ) applicable at the first day of the relevant financial period. IFRS differs in certain

significant respects from GAAP. For a discussion of certain significant differences between IFRS and GAAP, see
Unaudited Pro Forma Consolidated Financial Information. Tommy Hilfiger s fiscal years are based on the 52-53 week

period ending on March 31 and are designated by the calendar year in which the fiscal year ends. References to

Tommy Hilfiger s year areto Tommy Hilfiger s fiscal year, unless the context requires otherwise. Results for 2007,

2008 and 2009 represent the 52 weeks ended March 31, 2007, March 31, 2008 and March 31, 2009, respectively.

When we use the term pro forma, we assume consummation of the acquisition of Tommy Hilfiger, including the
issuance of the notes offered hereby, the entry into a new senior secured credit facility and the borrowings thereunder,
the issuance of our common stock in a public offering and the issuance of our perpetual, convertible preferred stock in
a private placement and the extinguishment of a portion of our existing debt.

The financial measures EBITDA and adjusted EBITDA, as presented in this prospectus supplement, are supplemental
measures of performance that are not GAAP or IFRS measures. As presented in this prospectus supplement, EBITDA
is defined as net income (loss) before interest expense and interest income, income tax expense and depreciation and
amortization. Adjusted EBITDA is defined as EBITDA, as further adjusted to exclude certain items that we do not
consider indicative of ongoing operating performance. See Summary Summary Consolidated Historical and
Unaudited Pro Forma Consolidated Financial Information. We present EBITDA and adjusted EBITDA because, when
considered in conjunction with related GAAP and IFRS financial measures, we believe they are useful to investors
since they (i) provide investors with a financial measure on which management bases financial, operational,
compensation and planning decisions, (ii) are measures that will be important with respect to our compliance with the
covenants in our new debt facilities into which we anticipate entering in connection with the acquisition and (iii) assist
investors and analysts in evaluating our performance, including evaluation across reporting periods on a consistent
basis by excluding items that we do not believe are indicative of our core operating performance. EBITDA and
adjusted EBITDA, however, are not measures of financial performance under GAAP or IFRS, have not been audited
and should not be considered alternatives to, or more meaningful than, net income as a measure of operating
performance or cash flow as a measure of liquidity. The presentation as set forth herein may also differ from any
calculations set forth in our new debt agreements, which have not been finalized. Since EBITDA and adjusted
EBITDA are not measures determined in accordance with GAAP or IFRS and thus are susceptible to varying
interpretations and calculations, EBITDA and adjusted EBITDA may not be comparable to similarly titled measures
used by other companies. EBITDA and adjusted EBITDA have limitations as analytical tools, and you should not
consider them in isolation from, or as a substitute for analysis of, financial information prepared in accordance with
GAAP or IFRS. For instance, EBITDA and adjusted EBITDA do not include:

interest expense, and because we have borrowed money in order to finance our operations, interest expense is a
necessary element of our costs and ability to generate revenue;
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income tax expense, and because the payment of taxes is part of our operations, tax expense is a necessary
element of our costs and ability to operate; and

vii
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depreciation and amortization expense, and, because we use capital assets, depreciation and amortization
expense is a necessary element of our costs and ability to generate revenue.
Some additional limitations are:
they do not reflect cash outlays for capital expenditures or future contractual commitments;
they do not reflect changes in, or cash requirements for, working capital needs;

they do not reflect principal payments on indebtedness, nor do they reflect interest expense related to this
offering;

they do not reflect available liquidity; and
other companies, including companies in our industry, may not use such measures or may calculate such
measures differently than as presented in this prospectus supplement, limiting their usefulness as comparative

measures.

For reconciliations of EBITDA and adjusted EBITDA, see Summary Summary Consolidated Historical and
Unaudited Pro Forma Consolidated Financial Information.

viii
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SUMMARY

This summary highlights information contained elsewhere in this prospectus supplement and the accompanying
prospectus. It is not complete and may not contain all of the information that you should consider before investing in
the notes. You should read carefully this prospectus supplement, the accompanying prospectus and the documents
incorporated by reference in their entirety before making an investment decision, including the information set forth
under the heading Risk Factors. Referencesto PVH, we, our or us referto Phillips-Van Heusen
Corporation and its subsidiaries, including, after the completion of the Tommy Hilfiger acquisition, Tommy Hilfiger,
except where the context otherwise requires.

Phillips-Van Heusen Corporation

We are one of the largest apparel companies in the world, with a heritage dating back over 125 years. Our portfolio of
brands includes our owned brands, principally Calvin Klein Collection, ck Calvin Klein, Calvin Klein, Van Heusen,
170D, ARROW, G.H. Bass & Co., Bass and Eagle, and our licensed brands, principally Geoffrey Beene, CHAPS, Sean
John, Trump, JOE Joseph Abboud, Kenneth Cole New York, Kenneth Cole Reaction, MICHAEL Michael Kors,
Michael Kors Collection, DKNY, Tommy Hilfiger, Nautica, Ted Baker, Ike Behar, Hart Schaffner Marx, J. Garcia,
Claiborne, U.S. POLO ASSN., Axcess, Jones New York and Timberland, as well as various private label brands. We
design and market nationally recognized branded dress shirts, neckwear, sportswear and, to a lesser extent, footwear
and other related products. Additionally, we license our owned brands over a broad range of products. We market our
brands at multiple price points and across multiple channels of distribution, allowing us to provide products to a broad
range of consumers, while minimizing competition among our brands and reducing our reliance on any one
demographic group, merchandise preference or distribution channel. Our licensing activities, principally our Calvin
Klein business, diversify our business model by providing us with a sizeable base of profitable licensing revenues.

Our acquisition of Tommy Hilfiger will combine two of the world s largest and, we believe, create one of the most
profitable apparel companies: a global business with a combined pro forma revenue of approximately $4.7 billion.
The acquisition brings together two companies that we believe are highly complementary and have strong growth
prospects, as well as their iconic brands. Calvin Klein and Tommy Hilfiger both rank among the world s top global
brands with approximately $5.8 billion and approximately $4.4 billion in worldwide retail sales for their most recently
completed fiscal years, respectively. We believe Tommy Hilfiger s established international platform in Europe and
Asia will be a strategic complement to our strong North American presence. We further believe that, although the
Tommy Hilfiger brand is well-established globally and enjoys significant worldwide brand awareness, there are
opportunities to further expand the business in North America, along with parts of Europe and, to a greater extent, in
Asia. These opportunities include (i) development and expansion of product categories for which Tommy Hilfiger
currently has no or only limited distribution, (ii) increased sales in markets where the business is underdeveloped and
(iii) expansion into new markets. We believe our successful experience in growing Calvin Klein will assist us in
realizing these opportunities for Tommy Hilfiger. In addition, we believe that Tommy Hilfiger s international platform
provides us with the resources and expertise needed to grow our heritage brands and businesses internationally. As a
result, we believe the acquisition provides us with the opportunity to realize revenue growth and enhanced
profitability.

Calvin Klein
We believe Calvin Klein is one of the best known designer names in the world and that the Calvin Klein brands

Calvin Klein Collection, ck Calvin Klein and Calvin Klein provide us with the opportunity to market products both
domestically and internationally at higher price points, in higher-end distribution channels and to different consumer
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groups than most of our heritage business product offerings. Products sold under the Calvin Klein brands are sold
primarily under licenses and other arrangements. We believe that maintaining control over design and advertising
through Calvin Klein s dedicated in-house teams plays a key role in the continued strength of the brands.

Our Calvin Klein business primarily consists of (i) licensing and similar arrangements worldwide for use of the Calvin
Klein Collection, ck Calvin Klein and Calvin Klein brand names in connection with a broad

S-1

Table of Contents 19



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

array of products, including women s sportswear, jeanswear, underwear, fragrances, eyewear, men s tailored clothing,
women s suits and dresses, hosiery, socks, footwear, swimwear, jewelry, watches, outerwear, handbags, leather goods,
home furnishings and accessories, as well as to operate retail stores outside North America; (ii) our Calvin Klein dress
furnishings and men s better sportswear businesses; (iii) our Calvin Klein retail stores located principally in premium
outlet malls in the United States; and (iv) the marketing of the Calvin Klein Collection brand high-end men s and
women s apparel and accessories collections through our Calvin Klein Collection flagship store and our Calvin Klein
Collection wholesale business.

Although the Calvin Klein brands were well-established when we acquired Calvin Klein in February 2003, there were
numerous product categories in which no products, or only a limited number of products, were offered. Since the
acquisition, we have used our core competencies to establish our men s better sportswear business and outlet retail
business; our dress furnishings business pre-dated the acquisition. In addition, we have significantly expanded the
Calvin Klein business through licensing additional product categories under the Calvin Klein brands and additional
geographic areas and channels of distribution in which products are sold. In order to more efficiently and effectively
exploit the development opportunities for each brand, a tiered-brand strategy was established to provide a focused,
consistent approach to global brand growth and development, with each of the Calvin Klein brands occupying a
distinct marketing identity and position. An important element of this tiered-brand strategy is the preservation of the
prestige and image of the Calvin Klein brands. To this end, we maintain a dedicated in-house marketing, advertising
and design division of Calvin Klein that oversees the worldwide marketing, advertising and promotions programs for
the brand. In 2009, over $275 million was spent globally in connection with the advertisement, marketing and
promotion of the Calvin Klein brands and products sold by us, Calvin Klein s licensees and other authorized users of
the Calvin Klein brands, principally funded by the licensees. Calvin Klein designs and/or controls all design
operations and product development for most of its licensees.

Heritage Business

Our heritage business encompasses the design, sourcing and marketing of a varied selection of branded label dress
shirts, neckwear, sportswear and footwear, as well as the licensing of our owned brands (other than the Calvin Klein
brands), for an assortment of products. The heritage business also includes private label dress furnishings programs,
particularly neckwear programs. We design, source and market substantially all of these products on a brand-by-brand
basis, targeting distinct consumer demographics and lifestyles in an effort to minimize competition among our brands.
Currently, we distribute our products at wholesale through more than 16,000 doors in national and regional
department, mid-tier department, mass market, specialty and independent stores in the United States, Canada and
Europe. Our wholesale business represents our core business and we believe that it is the basis for our brand equity.
As a complement to our wholesale business, we also market our products directly to consumers through our Van
Heusen, IZOD, Bass and Calvin Klein retail stores, principally located in outlet malls throughout the United States.

Dress Furnishings. Our dress furnishings business principally includes the design and marketing of men s dress shirts
and neckwear. We market both dress shirts and neckwear principally under the ARROW, Calvin Klein, ck Calvin
Klein, Calvin Klein Collection, IZOD, Eagle, Sean John, Trump, Kenneth Cole New York, Kenneth Cole Reaction,
JOE Joseph Abboud, DKNY, Tommy Hilfiger, Elie Tahari, J. Garcia and MICHAEL Michael Kors brands. We also
market dress shirts under the Van Heusen, Geoffrey Beene and CHAPS brands and neckwear under the Nautica,
Michael Kors Collection, Jones New York, lke Behar, Ted Baker, Axcess, U.S. POLO ASSN., Hart Schaffner Marx,
Bugatti, City of London, Claiborne and Robert Graham brands. Van Heusen and ARROW were the first and second
best-selling dress shirt brands, respectively, in United States department and chain stores in 2009, when branded shirts
offered by us held nine of the top ten branded positions in these channels. We market our dress shirt and neckwear
brands, as well as various private label brands, primarily to department, mid-tier department and specialty stores, as
well as, to a lesser degree, mass market stores. Our dress shirt business had a market share in department and chain
stores in the United States of approximately 46% in 2009. We believe that our neckwear business had a market share
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Sportswear. We market our sportswear, including men s knit and woven sport shirts, sweaters, bottoms, swimwear,
boxers and outerwear, at wholesale, principally under the IZOD, Van Heusen, ARROW, Geoffrey Beene, Timberland
and Calvin Klein brands. We also market women s sportswear, including knit and woven sport shirts, sweaters,
bottoms and outerwear under the IZOD brand. Calvin Klein sportswear is marketed at better price points and is
distributed principally in department and specialty stores. The balance of our sportswear is mostly moderately-priced
items marketed by us at wholesale through national and regional department, mid-tier department, mass market,
specialty and independent stores in the United States. We have a leading position in men s sportswear, where, in 2009,
1Z0OD was the best-selling branded men s knit sport shirt, Van Heusen was the best-selling branded men s woven sport
shirt, and ARROW was the second best-selling branded men s woven sport shirt in the United States.

Retail. As of March 31, 2010, we operated approximately 650 retail locations under the Van Heusen, IZOD, Bass and
Calvin Klein names. We operate our stores primarily in outlet centers throughout the United States. We believe our
retail stores are an important complement to our wholesale operations because we believe that the stores further
enhance consumer awareness of our brands by offering products that are not available in our wholesale lines, while
also providing a means for managing excess inventory. We also operate a full-price store located in New York City
under the Calvin Klein Collection brand, in which we principally sell men s and women s high-end collection apparel
and accessories, soft home furnishings and tableware.

Licensing. We license our heritage brands globally for a broad range of products. We look for suitable licensing
opportunities because we believe that licensing provides us with a relatively stable flow of revenues with high

margins, and extends and strengthens our brands. Our licenses include Van Heusen for accessories and boys apparel in
the United States and dress shirts and sportswear outside of the United States; /ZOD for accessories and boys apparel
in the United States and men s and women s sportswear in Australia; ARROW for eyewear and boys apparel in the
United States and apparel outside of the United States; and Bass for the design, sourcing and marketing of footwear at
wholesale on a worldwide basis.

Tommy Hilfiger

Tommy Hilfiger, which is distributed in over 80 countries, is a broadly recognized global iconic designer lifestyle

brand. Its design is classic American cool and it is positioned as an affordable premium brand. Tommy Hilfiger
generated revenue, net income and adjusted EBITDA of 1,612 million, 24 million and 265 million, respectively, for
the year ended March 31, 2009, and 1,179 million, 8 million and 188 million, respectively, for the nine-month period
ended December 31, 2009. For a description of adjusted EBITDA and a reconciliation of adjusted EBITDA to net
income, see Summary Consolidated Historical and Unaudited Pro Forma Consolidated Financial Information.

Tommy Hilfiger products cover a wide range of apparel and lifestyle accessories with a diverse customer following

and strong brand awareness in most countries where they are sold. Tommy Hilfiger s competitors on a brand basis vary
by geography and product type but principally include Burberry, Gant, Hugo Boss, Lacoste, Diesel, Pepe Jeans,
Nautica, Guess? and Polo Ralph Lauren. Tommy Hilfiger sells products under two principal brands (which we refer

to together as the Tommy Hilfiger brands) Tommy Hilfiger, which is targeted at the 25 to 45 year old consumer, and
Hilfiger Denim, which is targeted at the 20 to 35 year old consumer. Tommy Hilfiger product offerings include
sportswear for men, women and children, footwear, athletic apparel (for fitness/training, golfing, skiing, swimming
and sailing), bodywear (underwear, robes and sleepwear), eyewear, sunwear, watches, socks, handbags, men s tailored
clothing, dress shirts, ties, suits, belts, wallets, small leather goods, fragrances, home and bedding products, bathroom
accessories and luggage. The Hilfiger Denim product line consists of denim apparel for men, women and children,
footwear, bags, accessories, eyewear and fragrance and is positioned as being more fashion forward than the Tommy
Hilfiger label. As of March 31, 2010, products under the Tommy Hilfiger brand could be found in approximately

1,000 Tommy Hilfiger retail stores operated worldwide by Tommy Hilfiger and its partners, as well as approximately
7,400 doors worldwide operated by retail customers of Tommy Hilfiger and its licensees. Tommy Hilfiger brand
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Our Competitive Strengths

We have a diversified portfolio of nationally and internationally recognized brands. We have developed a portfolio
of brands targeted to a broad spectrum of consumers. Our owned brands have long histories Bass dates back to 1876,
ARROW dates back to 1851, Van Heusen to the early 1920s, IZOD to the 1930s and Calvin Klein to 1969  and enjoy
high recognition within their respective consumer segments. We believe that our brands are successful in their
respective segments because we have strategically positioned each brand to target a distinct consumer demographic
through dedicated design, merchandising and marketing teams. In addition, we believe that our moderate brands have
a reputation for offering the consumer excellent value. We intend for each of our brands to be a leader in its respective
market segment, with strong consumer awareness and consumer loyalty. We will continue to design and market our
products to complement each other, satisfy lifestyle needs, emphasize product features important to our target
consumers and generate consumer loyalty. In March 2010, FTI Consulting, Inc. estimated the aggregate value of the
Calvin Klein, Tommy Hilfiger, IZOD, ARROW, Van Heusen and Bass brand names, including, in each case,
sub-brands, to be approximately $3.7 billion, based on the present value of expected brand performance (which
valuation is subject to certain assumptions that are beyond FTT Consulting s ability to accurately predict; different
assumptions could result in material differences in the aggregate value of the brands).

We have a stable, balanced and diversified business profile. We have a diversified sales distribution strategy that
includes an established wholesale business and a complementary profitable retail store base. Currently, we distribute
our products through more than 16,000 doors in the United States in national and regional department, mid-tier
department, mass market, specialty and independent stores across a broad range of price points. In addition, we
currently operate approximately 650 retail stores, located primarily in outlet malls throughout the United States, under
the Van Heusen, Bass, IZOD and Calvin Klein names. We believe our retail division complements our wholesale
operations by further enhancing consumer awareness of our brands, by offering products that are not available in our
wholesale lines, by providing a means for managing excess inventory, and, in the case of Calvin Klein, by offering a
broad spectrum of Calvin Klein products that embody the Calvin Klein lifestyle. Our diversified portfolio of apparel
brands and apparel and footwear products and our use of multiple channels of distribution have allowed us to develop
a business that produces results that are not dependent on any one demographic group, merchandise preference or
distribution channel. We believe that our diversification reduces our reliance on any single market or product category
and increases the stability of our business. The Tommy Hilfiger acquisition is consistent with this strength, as it adds
brands that are complementary to, and not directly competitive with, our existing brands due to different pricing,
design, geographic markets and/or channels of distribution.

We maintain leading positions in the dress shirts, neckwear and sportswear tops markets. Our dress shirt brands
have the highest market share in the $2 billion United States dress shirt market and include the two best-selling dress
shirt brands in the United States in each of the past three years. We believe we market one in three dress shirts sold in
the United States. Our dress shirt business had a market share in department and chain stores in the United States of
approximately 46% in 2009, and we believe that our neckwear business had a market share in the United States (all
channels) of approximately 50% in 2009. Additionally, our share of the fragmented but substantially larger United
States men s sportswear tops market has grown significantly from 2002 to 2009. We believe that the high recognition
and depth of our brand offerings provide us with the opportunity to maintain and increase main floor space with our
retail customers.

We have sophisticated and established sourcing operations. Our centralized capabilities for worldwide procurement
and sourcing enable us to deliver to our customers competitive, high quality and appropriately priced goods on a
timely basis. We have an extensive, established network of worldwide sourcing partners, which allows us to meet our
customers needs in an efficient manner, and do not rely on any one vendor or factory or on vendors or factories in any
one country. In 2009, approximately 160 different manufacturers produced our apparel products in approximately 200
factories and approximately 25 countries worldwide. With the exception of handmade neckwear, which is made in our
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Los Angeles, California facility and which accounts for less than 10% of our total quantity of neckwear sourced and
produced, virtually all of our products are produced by independent manufacturers located in foreign countries. We
also source finished products, piece goods and raw materials. At the end of 2008, we decided to realign our global
sourcing
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organization structure to make more efficient use of our internal resources with the intended goals of reducing product
development cycle times and improving the efficiency of our sourcing operations. Our logistics capabilities, including
sourcing, are able to satisfy the future growth in PVH s existing businesses and have the capacity to support the
Tommy Hilfiger business and its future growth in North America.

We have demonstrated experience in successfully acquiring, managing, integrating and positioning new brands
and businesses. In the past, we have been successful in acquiring, managing, integrating and positioning several
brands and businesses within our existing business, including Calvin Klein and IZOD, as well as numerous licensed
brands we acquired the right to use when we bought the neckwear business of Superba. For example, in 2003, we
acquired Calvin Klein and have since grown the brand by creating a tiered-brand strategy, which has helped grow
global retail sales from approximately $2.8 billion when we acquired the brand, to approximately $5.8 billion in 2009.
In 1995, we acquired the /ZOD brand and since then have grown it into the leading main floor department store men s
sportswear tops brand and have increased wholesale sales of IZOD by over 600% through 2009. Further, we have
expanded the /ZOD brand offerings through the development of five specialized collections using sub-brands, as well
as taken the /ZOD women s sportswear business in-house. In 2007, we acquired substantially all of the assets of
Superba, the world s largest neckwear company. This acquisition provided us with an established neckwear business
base comprising over 25 licensed and owned neckwear brands and a market share of approximately 40%. We have
since grown that business to what we believe is a market share of approximately 50% in 2009 by adding brands and
creating efficiencies and marketing opportunities with our complementary heritage dress shirt business. We believe
that this experience will assist us in seeking to capitalize on the opportunities presented by the Tommy Hilfiger
acquisition.

We have a highly experienced and established management team. Our executive management team has extensive
experience in the apparel industry and many of our senior executives have spent the majority of their professional
careers with us. Emanuel Chirico, our Chairman and Chief Executive Officer, has been with us for over 16 years.
Allen Sirkin, our President and Chief Operating Officer, has been with us for almost 25 years. Michael Shaffer, our
Executive Vice President and Chief Financial Officer, has been with us for almost 20 years. Francis K. Duane, our
Vice Chairman, Wholesale Apparel, has been with us for almost 12 years. Paul Thomas Murry, President and Chief
Executive Officer, Calvin Klein, has been with us for over 13 years (including his tenure with Calvin Klein prior to
the acquisition). In addition, the other 21 members of our senior management team have an average of over 16 years
with PVH (including, in two cases, tenure with a business we acquired).

Business Strategy
We intend to capitalize on the significant opportunities presented by the acquisition of Tommy Hilfiger, as well as
continue to focus on growing Calvin Klein and increasing the revenue and profitability of our heritage business
through the execution of the following strategies:
Tommy Hilfiger
Continue to grow the European business. The European business has achieved a compound annual growth rate of
approximately 21% over the last three years ended March 31, 2009. In the year ended March 31, 2009, the European
business represented approximately 49% of Tommy Hilfiger s revenues. We believe that there is significant potential

for further expansion in Europe. Among other initiatives, our strategies for the European market include:

We intend to grow the business in product categories that we believe are currently underdeveloped in Europe,
such as pants, outerwear, underwear and accessories, as well as the womenswear collection;
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We will seek to increase the Tommy Hilfiger brand s presence in under-penetrated markets where we believe
there is growth potential, such as Italy, France, the United Kingdom, Scandinavia and Central and Eastern
Europe, through both our own retail expansion and increased wholesale sales, which will be supported with
increased advertising and marketing activities; and

S-5

Table of Contents 27



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

We will continue to increase Tommy Hilfiger s overall presence in Europe through the expansion of specialty
and outlet retail stores.

Grow and continue to strengthen the North American business. Tommy Hilfiger commenced a strategic alliance

with Macy s, Inc. providing for exclusive wholesale distribution in the United States of most men s, women s, women s
plus-size and children s sportswear beginning with the Fall 2008 season and in 2009 discontinued its Canadian

wholesale business and integrated its Canadian and United States retail businesses. We believe that these initiatives

have strengthened the businesses and positioned them for future growth. We intend to achieve this growth by:

Expanding the strategic alliance with Macy s by leveraging our logistics capabilities and preferred vendor
relationship with Macy s and adding product categories to the merchandise assortments, increasing and
enhancing the locations of shop-in-shop stores in high-volume Macy s stores and featuring Tommy Hilfiger
products in Macy s marketing campaigns;

Continuing to develop the retail businesses by increasing the overall number of stores in the United States and
Canada; and

Expanding product offerings by Tommy Hilfiger and its licensees in both the retail and wholesale channels.

Expansion of Opportunities Outside of Europe and North America. Tommy Hilfiger operates a retail business in
Japan, has announced plans to assume control of its licensee s business in China and operates elsewhere in
Asia-Pacific and in Central and South America through licensees, franchisees and distributors. These businesses have
grown consistently over the last few years.

Japan. We intend to capitalize on opportunities to grow the Tommy Hilfiger business in Japan by continuing to open
new stores and introducing regional sizing, the Hilfiger Denim line and childrenswear, underwear and tailored product
offerings, as well as other initiatives targeted at local market needs.

China. Tommy Hilfiger has announced an agreement to assume control over its licensee s business in China in March
2011. This acquisition will put us in a better position to support the development and expansion of the business in this
important market where we believe there are many opportunities for growth. We have agreed with Apax to license the
China business to a company jointly owned by us and Apax, but largely controlled by Apax, and to potentially bring

on a joint venture partner to operate the business in China.

Licensing. We intend to continue a balanced strategy, acquiring licensees, distributors and franchisees where we
believe we can achieve greater scale and success compared to our partners, while at the same time licensing
businesses for product categories and markets when we believe experienced and/or local partners provide the best
opportunity for success. Tommy Hilfiger has been increasing marketing and product support to licensees in
high-growth markets through seasonal sales events at the beginning of each new season in order to help build and
grow the business in these markets.

Further Penetrate e-Commerce Channel. In September 2009, Tommy Hilfiger re-launched its e-commerce business
using a new platform in selected European countries and North America. We will seek to improve the online
capabilities and functions of the e-commerce sites to improve the shopping experience and attract additional business.
Tommy Hilfiger has recently engaged a new back office service provider with significant experience in e-commerce
operations to develop the opportunity offered by this business.
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Realize Identified Cost Synergy Opportunities. While we intend to keep much of the European operations, design
divisions and marketing and advertising functions intact, we believe the acquisition will create significant
opportunities to reduce overhead and back office expenses. We currently expect to achieve approximately $40 million
in annual cost savings through synergies, principally with respect to Tommy Hilfiger s North American operations, as

well as certain corporate functions, which are expected to be realized in full by the end of the third year after the
acquisition.
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We acquired Calvin Klein because of the significant growth opportunities presented by the Calvin Klein brands. The
tiered-brand strategy we created for the Calvin Klein brands established a strategic brand architecture to guide the
global brand growth and development of all three brand tiers by differentiating each of the Calvin Klein brands with
distinct marketing identities, positioning and channels. Additionally, branding product across three tiers allows
flexibility from market to market to build businesses that address the differences between markets. We have
approximately 55 licensing and other arrangements across the three Calvin Klein brands. These arrangements grant
rights to produce products over a broad range of categories and, in certain cases, also grant rights to open retail stores
in countries outside of the United States.

Calvin Klein Collection. The principal growth opportunity for our halo brand is to broaden the current
distribution through the continued opening of freestanding stores operated throughout the world by our
experienced retail partners, as well as through expanded distribution by our wholesale collection business

within premier department stores and specialty stores in both the United States and overseas. We acquired

CMLI, the licensee of the men s and women s high-end collection apparel and accessories businesses, in January
2008. We believe this acquisition gives us greater control over the Calvin Klein Collection businesses and,
thereby, enhances our ability to maximize the halo benefit provided by this brand.

ck Calvin Klein. Our bridge brand, ck Calvin Klein, provides significant growth opportunities, particularly
in Europe and Asia, where apparel and accessories are more traditionally sold in the upper-moderate to upper

bridge price range. We have entered into several licenses since we acquired Calvin Klein, adding to the
pre-existing licensed apparel and accessories lines. Specific growth opportunities include:

Broadening distribution of apparel and accessories through continued expansion in key markets such as
Southeast Asia, China and Japan, as well as Europe and the Middle East. ck Calvin Klein apparel and
accessories were available in Europe, Asia and Japan, as well as in approximately 60 freestanding ck Calvin
Klein stores in Asia-Pacific (excluding Japan), Europe and the Middle East at the end of 2009. We currently
expect that additional freestanding ck Calvin Klein stores will be opened by licensees by the end of 2010;

Expansion of the watch and jewelry lines worldwide; and

Introduction of additional ck Calvin Klein fragrances, which have contributed to the growth of the ck Calvin
Klein brand globally.

Calvin Klein. We believe that the Calvin Klein white label better brand presents the largest growth
opportunity, particularly in the United States, Canada and Mexico. Growth opportunities for this brand include:

Continued expansion of our men s sportswear business, which was first launched for Fall 2004 in the United
States;

Continued development of the licensed lines of men s and women s footwear, handbags, women s sportswear,
women S suits, dresses, women s swimwear and men s outerwear;

Introduction and growth of new fragrance offerings and brand extensions, such as the men s and women s

ckIN2U (Spring 2007), Calvin Klein MAN (Fall 2007), Secret Obsession (Fall 2008) and ckFree (Fall
2009) fragrances;
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Introduction and growth of new underwear brand extensions, such as the men s and women s Steel (Fall
2007), men s and women s Black & White (Spring 2009), and the women s Seductive Comfort (Fall
2008) lines;

Introduction and growth of new jeanswear extensions, such as the men s and women s Body (Fall
2009) lines; and
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Pursuit of additional licensing opportunities for new product lines, such as the introduction of a women s
performance line (Spring 2008) and two furniture lines, Calvin Klein Home (January 2009) and The Curator
Collection By Calvin Klein Home (Fall 2009).

Heritage Business

Continue to grow sportswear. We have a leading position in the United States in men s sportswear and have
continued to penetrate the sportswear market with additional products and product lines. We have built IZOD
into a year-round lifestyle brand from its traditional knit sport shirt origins by adding new product offerings,
such as pants, sweaters and outerwear, and new lines of apparel, including golf and jeanswear. As a result,
IZOD has become a leader on the main floor of department stores in the United States. In 2007, we expanded
our wholesale sportswear offerings through our assumption of the /ZOD women s sportswear collection, which
was previously a licensed business. We offered our first collection of men s Timberland sportswear for Fall
2008, assuming the line from our licensor, The Timberland Company, and since then have grown distribution
in department and specialty store doors in the United States from 330 to 1,300 in 2009.

Continue to strengthen the competitive position and image of our current brand portfolio. We intend for each
of our brands to be a leader in its respective market segment, with strong consumer awareness and loyalty. We
believe that our brands are successful because we have positioned each one to target distinct consumer
demographics and tastes. We will continue to design and market our branded products to complement each
other, satisfy lifestyle needs, emphasize product features important to our target consumers and increase
consumer loyalty. We will seek to increase our market share in our businesses by expanding our presence
through product extensions and increased floor space. We are also committed to investing in our brands
through advertising and other means to maintain strong customer recognition of our brands.

Continue to build our brand portfolio through acquisition and licensing opportunities. While we believe we
have an attractive and diverse portfolio of brands with growth potential, we will also continue to explore
acquisitions of companies or trademarks and licensing opportunities that we believe are additive to our overall
business, such as is the case with the acquisition of Tommy Hilfiger. New license opportunities allow us to fill
new product and brand portfolio needs. We take a disciplined approach to acquisitions, seeking brands with
broad consumer recognition that we can grow profitably and expand by leveraging our infrastructure and core
competencies and, where appropriate, by extending the brand through licensing.

Pursue international growth. We intend to expand the international distribution of our brands. To date, we
have done so principally through licensing. Following the Tommy Hilfiger acquisition, we also intend to do so
through exploring opportunities to develop larger European businesses for our heritage brands under the
leadership of the Tommy Hilfiger European management team. As of March 31, 2010, we had approximately
50 license agreements, covering approximately 150 territories outside of the United States to use our heritage
brands in numerous product categories, including apparel, accessories, footwear, soft home goods and
fragrances. We also conduct international business directly. We expanded our wholesale operations in 2007
and again in 2008 to include sales of certain dress furnishings and sportswear products to department and
specialty stores throughout Canada and dress shirts in parts of Europe. We believe that our strong brand
portfolio and broad product offerings enable us to seek additional growth opportunities in geographic areas
where we believe we are underpenetrated, such as Europe and Asia.
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Tommy Hilfiger Acquisition

On March 15, 2010, we entered into a definitive agreement to acquire Tommy Hilfiger B.V. and certain affiliated
companies, which is controlled by funds affiliated with Apax Partners L.P., for total consideration of 2.2 billion, plus
the assumption of 100 million in liabilities. The consideration includes 1.924 billion in cash and 276 million in shares
of our common stock (which, assuming a United States Dollar-Euro exchange rate of $1.3535 to one Euro on

April 16, 2010 and the formula in the purchase agreement, would constitute approximately 8.5 million shares of our
common stock). The closing of the transaction is subject to the receipt of financing and other customary conditions,
including the receipt of required regulatory approvals.

Financing for Acquisition

We intend to finance part of the 1.924 billion cash portion of the acquisition and repurchase and redeem our

$150 million of senior notes due 2011 and $150 million of senior notes due 2013 through a combination of cash on
hand, this offering of notes, expected initial borrowings of approximately $2 billion under a new senior secured credit
facility and the sale of $200 million of Series A perpetual convertible preferred stock, which will be sold to affiliates
of LNK Partners, L.P. and MSD Brand Investments LLC, private investment firms, which we refer to as LNK and
MSD, respectively. The Series A preferred stock has no coupon and a liquidation preference equal to the face amount
($25,000 per share). The Series A preferred stock will receive dividends equal to the dividends payable on the number
of shares of our common stock into which the preferred stock is convertible. We also intend to issue 276 million in
shares of our common stock directly to Apax and the other Tommy Hilfiger selling shareholders. The closing of this
offering of notes will occur concurrently with, and is conditioned upon, the closing of the acquisition of Tommy
Hilfiger.

We also intend to finance part of the cash portion of the consideration for the acquisition with the net proceeds of the
sale concurrently with this offering of notes, of 4.5 million shares of our common stock in an underwritten public
offering. The common stock offering is subject to a number of factors beyond our control, including then-current
market conditions. The common stock offering is not contingent upon the consummation of the Tommy Hilfiger
acquisition or this offering of notes.

The estimated sources and uses of the funds for the Tommy Hilfiger acquisition, including with respect to the

proceeds of this offering, are shown in the table below. Actual amounts will vary from estimated amounts depending
on several factors, including (i) the amount of net proceeds that we receive from this offering of notes, (ii) the amount
of net proceeds that we receive from the common stock offering, (iii) changes in Tommy Hilfiger s net working capital
and (iv) the actual exchange rate at time of closing. For additional detail, see Description of the Tommy Hilfiger
Acquisition.

Sources Uses
($ in millions)

Available cash (1) $ 326 Tommy Hilfiger consideration (6) $ 3,147
New senior secured credit facility (2) 2,000 Repurchase or redemption of existing

notes 300
Notes offered hereby 525 Integration and other costs (7) 90
Stock issued to Apax and selling Estimated acquisition fees and expenses

(8) 163
shareholders (3) 374
Preferred stock issued (4) 200
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Total $ 3,700 Total $ 3,700
(1) Reflects excess cash to be used to fund the acquisition of Tommy Hilfiger after giving effect to proceeds from
this offering of notes, as well as the other proposed financings to fund the acquisition.

(2) We will enter into a new a senior secured credit facility in aggregate principal amount of $2.45 billion (including
an undrawn revolving credit facility with a total commitment of $450 million), consisting of a
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United States Dollar-denominated facility and a Euro-denominated facility. See Description of Other
Indebtedness.

(3) Pursuant to the Tommy Hilfiger purchase agreement, we will issue 276 million of our common stock directly to
Apax and the other selling shareholders of Tommy Hilfiger. Assuming a United States Dollar-Euro exchange rate
of $1.3535 to one Euro and in accordance with the formula in the purchase agreement, this issuance would
constitute approximately 8.5 million shares of our common stock, or approximately 13% of our pro forma
outstanding shares.

(4) We will sell $200 million of Series A preferred stock to LNK and MSD, which is convertible into approximately
4.2 million shares, or approximately 6% of our pro forma outstanding shares.

(5) Excludes an additional 675,000 shares of common stock to cover over-allotments.

(6) Consists of 1.924 billion in cash and 276 million in shares of our common stock and the assumption of
approximately 100 million of Tommy Hilfiger s liabilities. Assumes 650 million of the cash consideration is
converted at the exchange rate of $1.4057 to one Euro to reflect hedges in place, assuming the acquisition closes
during the week of May 3, 2010, and 1,550 million is converted at the exchange rate on April 16, 2010 of
$1.3535 to one Euro.

(7) Includes cash integration costs relating to severance, real estate related costs, IT and equipment, as well as other
costs and expenses associated with the acquisition.

(8) Reflects our estimate of fees and expenses associated with the acquisition, including financing fees, transaction
fees and other transaction costs and professional fees.

Our Corporate Information

We were incorporated in the State of Delaware in 1976 as the successor to a business begun in 1881. Our footwear
business is the successor to G.H. Bass & Co., a business begun in 1876, our Arrow business is the successor to the
original Cluett, Peabody & Co., a business begun in 1851, and our neckwear business is the successor to a business
begun in 1873. Our principal executive offices are located at 200 Madison Avenue, New York, New York 10016; our
telephone number is (212) 381-3500.

S-10
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Although neither our interim financial statements for the 13 weeks ended May 2, 2010 nor Tommy Hilfiger s financial
statements for the fiscal year ended March 31, 2010 are currently available, the following information reflects our
and Tommy Hilfiger s separate preliminary results. The preliminary results have been prepared by, and are the
responsibility of, PVH and Tommy Hilfiger management. Ernst & Young LLP and PricewaterhouseCoopers
Accountants N.V. have not audited, reviewed, compiled or performed any procedures with respect to the
accompanying preliminary results. Accordingly, Ernst & Young LLP and PricewaterhouseCoopers Accountants N.V.
do not express an opinion or any other form of assurance with respect thereto. This information has not been
reviewed or audited by either our or Tommy Hilfiger s respective independent registered public accounting firms and
may change following their respective reviews or audits. The information for the periods presented is unaudited and
has been presented on the same basis as presented in the respective audited financial statements incorporated by
reference in this prospectus supplement.

These amounts reflect the current best estimates and may be revised as a result of further review of the results. During
the course of the preparation of the respective financial statements and related notes, additional items that would
require material adjustments to be made to the preliminary financial information presented below may be identified.
This data should be read in conjunction with the financial statements incorporated by reference in this prospectus
supplement. These results may not be indicative of results to be expected for any future period.

There can be no assurance that these estimates will be realized, and estimates are subject to risks and uncertainties,
many of which are not within our control. See Risk Factors and Cautionary Statement Concerning Forward
Looking Statements.

PVH

The following assumes that our acquisition of Tommy Hilfiger is not consummated and that we continue on a
standalone basis. We will incur certain transaction expenses principally during the first quarter of 2010 related to the
acquisition, whether or not it is consummated. These expenses are included in our GAAP guidance, but excluded from
our non-GAAP guidance. We estimate revenue for the first quarter of 2010 to be in the range of approximately

$605 million to $610 million, an increase of approximately 9% from the prior year s first quarter. For the full year
2010, we estimate revenue to be in the range of $2.49 billion to $2.51 billion, an increase of approximately 4% to 5%
from the prior year. For the first quarter of 2010, we estimate that non-GAAP earnings per share will be $0.80. This
compares to non-GAAP earnings per share in the prior year s first quarter of $0.53. GAAP earnings per share is
estimated to be $0.11 in the first quarter of 2010, as compared to $0.48 in the prior year s first quarter. Non-GAAP
earnings per share for the full year 2010 is currently projected to be in the range of $3.25 to $3.33. This represents an
increase of approximately 15% to 18% over full year 2009 on a non-GAAP basis. On a GAAP basis, earnings per
share for the full year 2010 is currently expected to be in the range of $2.56 to $2.64, representing a decrease of
approximately 14% to 17% as compared to the prior year.

We believe that excluding (x) the costs incurred in connection with our restructuring initiatives announced in the
fourth quarter of 2008 and the net tax benefit related principally to the lapse of the statute of limitations with respect to
certain previously unrecognized tax positions from the presentation of our 2009 non-GAAP earnings per share, and
(y) the estimated one-time costs related to our acquisition of Tommy Hilfiger from the presentation of our estimated
2010 non-GAAP earnings per share, provides useful additional information to investors. We believe that the exclusion
of such amounts facilitates comparing current results against past and future results by eliminating amounts that we
believe are not comparable between periods, thereby permitting us to evaluate performance and investors to make
decisions based on our ongoing operations. We believe that investors often look at ongoing operations of an enterprise
as a measure of assessing performance. We use our results excluding these amounts to evaluate our operating
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performance and to discuss our business with investment institutions, our Board of Directors and others. Our earnings
per share amounts excluding the costs associated with our restructuring initiatives are also the basis for certain
incentive compensation calculations. Taxes are estimated on our taxable restructuring and other costs at our
normalized tax rate before discrete items.
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2009 2010
First Quarter Earnings Per Share (Actual) (Estimated)
GAAP earnings per share $ 0.48 $0.11
Estimated per share impact of costs related to our acquisition of Tommy Hilfiger that
will be incurred regardless of whether the acquisition is consummated (pre-tax costs of
$60.0 million, or $37.2 million after taxes of $22.8 million) $0.69
Per share impact of restructuring initiatives (pre-tax charges of $4.7 million, or
$2.9 million after taxes of $1.8 million) $ 0.05
Earnings per share excluding the impact of above items $0.53 $ 0.80

2009 2010

Full Year Earnings Per Share (Actual) (Estimated)
GAAP earnings per share $ 3.08 $ 2.56-$2.64

Estimated per share impact of costs related to our acquisition of Tommy

Hilfiger that will be incurred regardless of whether the acquisition is

consummated (pre-tax costs of $60.0 million, or $37.2 million after taxes of

$22.8 million) $0.69
Per share impact of (i) restructuring initiatives (pre-tax charges of

$25.9 million, or $16.1 million after taxes of $9.8 million) and (ii) the net tax

benefit of $29.6 million related principally to the lapse of the statute of

limitations with respect to certain previously unrecognized tax positions

(total net income of $13.5 million after-tax) $ (0.25)
Earnings per share excluding the impact of above items $ 2.83 $ 3.25-$3.33
Tommy Hilfiger

Tommy Hilfiger expects net revenue to be in the range of approximately 1,640 million to 1,660 million for the fiscal
year ended March 31, 2010, as compared to net revenue of 1,612 million for the fiscal year ended March 31, 2009.

Tender Offers and Consent Solicitations

On April 7, 2010, we commenced cash tender offers for our $150 million aggregate principal amount of 71/4% senior
notes due 2011 and our $150 million aggregate principal amount of 81/8% senior notes due 2013. In connection with
the tender offers, we are soliciting consents to certain proposed amendments to the indentures governing these
outstanding senior notes, which would result in the removal of substantially all of the restrictive covenants and certain
events of default relating to these senior notes. The tender offers and consent solicitations are being made pursuant to
the Offer to Purchase and Consent Solicitation Statement, dated April 7, 2010, and a related Consent and Letter of
Transmittal, which more fully set forth the terms and conditions of the tender offers and consent solicitations.

The tender offers will expire at midnight, New York City time, on May 4, 2010, unless terminated or extended. Our
obligation to purchase validly tendered 71/4% senior notes due 2011 and 81/8% senior notes due 2013 is also
conditioned upon, among other things, the consummation of this offering and the satisfaction of the conditions to the
Tommy Hilfiger acquisition. If any of the senior notes are not tendered to us in the tender offers, we currently intend
to use a portion of the net proceeds of this offering to redeem the untendered notes, although we are under no
obligation to do so. Nothing in this prospectus supplement should be construed as an offer to purchase any of our
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currently outstanding senior notes, as our tender offers and consent solicitations were made solely to recipients of our

Offer to Purchase and Consent Solicitation Statement on the terms and subject to the conditions set forth therein.

Barclays Capital Inc. is acting as dealer manager and solicitation agent for the tender offers and consent solicitations.
S-12
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The Offering

In this section The Offering, PVH, the Company, we, our, or us referonlyto Phillips-Van
Heusen Corporation and not to any of its subsidiaries.

Issuer Phillips-Van Heusen Corporation.

Securities Offered $525,000,000 aggregate principal amount of senior notes due 2020.
Maturity Date , 2020.

Interest Rate Interest on the notes will accrue at the rate of % per annum, payable

semi-annually in arrears.

Interest Payment Dates We will pay interest on the notes semi-annually on and of each year,
commencing on , 2010.
Optional Redemption We may redeem any of the notes prior to , 2015 by paying a

redemption price equal to 100% of the principal amount of the notes to be
redeemed plus the Applicable Premium (as defined below), plus accrued
and unpaid interest, if any, to but not including the redemption date. On or
after , 2015, we may redeem any of the notes at an initial redemption
price of % of their principal amount, plus accrued and unpaid interest, if
any, to but not including the redemption date. The redemption price will
decline each year after 2015 and will be 100% of their principal amount,
plus accrued and unpaid interest, if any, to but not including the
redemption date, beginning on , 2018.

In addition, before , 2013, we may redeem up to 35% of the
aggregate principal amount of the notes with the proceeds of one or more
of certain equity offerings at a redemption price of % of their principal
amount plus accrued and unpaid interest, if any, to but not including the
redemption date. See Description of the Notes Optional Redemption.

Ranking The notes will be our unsecured unsubordinated obligations and will rank
equally with all of our other existing and future senior unsecured
indebtedness and will rank senior in right of payment to any of our
existing or future obligations that are by their terms expressly
subordinated or junior in right of payment to the notes. The notes will not
be guaranteed by any of our subsidiaries on the closing date and may not
be guaranteed by any of our subsidiaries for their tenor. As a result, the
notes will be structurally subordinated to all existing and future
obligations, including trade payables, of our subsidiaries. The notes will
be effectively junior to all of our existing and future secured obligations to
the extent of the value of the assets securing such obligations.

As of January 31, 2010, as adjusted for our new senior secured credit

facility, this offering and our offering of common stock and sale of
perpetual convertible preferred stock and the use of proceeds therefrom,
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we would have had approximately $2.6 billion of outstanding
indebtedness (excluding approximately $201 million of outstanding letters
of credit, $5 million in guarantees and $22 million in capital lease
obligations), including $2.1 billion of secured indebtedness (excluding
$249 million of available under our undrawn revolving credit facility
under our new senior secured
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credit facility) and including the notes offered hereby. See Description of
the Notes Ranking.

Upon the occurrence of certain change of control events, each holder may
require us to repurchase all or a portion of the notes at a purchase price of
101% of their principal amount plus accrued and unpaid interest, if any, to
but not including the date of purchase. See Description of the Notes
Change of Control.

The indenture governing the notes will contain covenants that limit,
among other things, the Company s ability to:

incur or guarantee additional indebtedness;

(a) pay dividends or make distributions on the Company s capital stock,
(b) purchase, redeem or otherwise acquire or retire for value, the
Company s capital stock or any capital stock of a restricted subsidiary of
the Company held by an affiliate of the Company (other than a restricted
subsidiary of the Company), (c) purchase, repurchase, redeem, defease or
otherwise acquire or retire for value prior to scheduled maturity,
scheduled repayment or scheduled sinking fund payment, the Company s
subordinated indebtedness and (d) make certain investments (other than
permitted investments);

create or otherwise cause or permit to exist or become effective any
consensual encumbrance or restriction on the ability of any of its restricted
subsidiaries to (a) pay dividends or make distributions on its capital stock
to the Company or a restricted subsidiary of the Company, (b) pay any
indebtedness owed to the Company, (c) make any loans or advances to the
Company or (d) transfer any of its property or assets to the Company;

sell or otherwise dispose of certain assets, including capital stock of the
Company s restricted subsidiaries;

enter into transactions with affiliates;
create certain liens;
enter into sale and leaseback transactions;

consolidate or merge or convey, transfer, lease or otherwise dispose of
all or substantially all of the Company s assets; and

permit any subsidiary guarantor to consolidate or merge or convey,
transfer, lease or otherwise dispose of all or substantially all of such

subsidiary guarantor s assets.

In addition, we will be obligated to offer to repurchase the notes at a price
of 100% of their principal amount plus accrued and unpaid interest, if any,
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in connection with certain asset dispositions.

These restrictions and prohibitions are subject to a number of important
qualifications and exceptions. See Description of the Notes Certain
Covenants.

The notes will be issued initially in the form of a global note which will
represent the aggregate principal amount of notes being offered under this
prospectus supplement and the accompanying
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No Prior Market

Governing Law

Trustee

Use of Proceeds

Condition to the Offering

Risk Factors

prospectus and will be in fully registered form without coupons. The notes
will be deposited with the custodian for the book-entry depositary.

The notes will be new securities for which there is currently no market.
Although the underwriters have informed us that they intend to make a
market in the notes, they are not obligated to do so and they may
discontinue market making activities at any time without notice. We
cannot assure you that a liquid market for the notes will develop or be
maintained.

The indenture and the notes will be governed by, and construed in
accordance with, the laws of the State of New York, without giving effect
to applicable principles of conflicts of laws to the extent that the
application of the law of another jurisdiction would be required thereby.

U.S. Bank National Association.

We intend to use the net proceeds of this offering (together with cash on
hand, borrowings under our new senior secured credit facility and
proceeds from the sales of our common and preferred stock) to fund our
acquisition of Tommy Hilfiger, repurchase or redeem our 71/4% senior
notes due 2011 and our 81/8% senior notes due 2013 and pay related fees
and expenses.

Closing of this offering will occur concurrently with, and is conditioned
upon, the closing of our acquisition of Tommy Hilfiger. See Description
of the Tommy Hilfiger Acquisition.

Investing in the notes involves substantial risks. You should carefully
consider the risk factors set forth under the caption Risk Factors and the
other information in this prospectus supplement and the documents
incorporated by reference prior to making an investment decision.
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PVH

The following table sets forth a summary of our historical financial information and unaudited pro forma consolidated
financial information as at and for the periods presented. Because the information below is a summary, you should

read the following information in conjunction with the information contained under the captions Risk Factors

contained herein and Management s Discussion and Analysis of Financial Condition and Results of Operations and our
financial statements and the notes thereto included in our Annual Report on Form 10-K for the year ended January 31,
2010, which is incorporated by reference in this prospectus supplement.

Set forth below is our summary historical financial information for each of our fiscal years ended January 29, 2006,
February 4, 2007, February 3, 2008, February 1, 2009 and January 31, 2010. Our fiscal years are based on the

52-53 week period ending on the Sunday closest to February 1 and are designated by the calendar year in which the
fiscal year commences. References to a year are to our fiscal year, unless the context requires otherwise. Our

2009 year commenced on February 2, 2009 and ended on January 31, 2010; 2008 commenced on February 4, 2008
and ended on February 1, 2009; 2007 commenced on February 5, 2007 and ended on February 3, 2008; 2006
commenced on January 30, 2006 and ended on February 4, 2007; 2005 commenced on January 31, 2005 and ended on
January 29, 2006.

We have derived the historical financial information for and as of the end of our 2007, 2008 and 2009 years from our
audited consolidated financial statements contained in our Annual Report on Form 10-K for the year ended

January 31, 2010, which is incorporated by reference in this prospectus supplement. We have derived the historical
financial information for and as of the end of our 2005 and 2006 fiscal years from our audited consolidated financial
statements, which are not incorporated by reference in this prospectus supplement.

The unaudited pro forma consolidated financial information for the year ended January 31, 2010, gives effect to the
consummation of our acquisition of Tommy Hilfiger, including the issuance of the notes offered hereby, the entry into
a new senior secured credit facility and the borrowings thereunder, the issuance of shares of our common stock in a
public offering, the issuance of shares of our Series A preferred stock in a private placement and the extinguishment of
a portion of our existing debt. The unaudited pro forma consolidated income statement gives effect to these events as
if the transaction had occurred on February 2, 2009. The unaudited pro forma consolidated balance sheet gives effect
to these events as if the transaction had occurred on January 31, 2010.

The summary unaudited pro forma consolidated financial information included below is derived from our historical
financial statements and those of Tommy Hilfiger and is based on certain assumptions that we believe to be
reasonable, which are described in the section entitled Unaudited Pro Forma Consolidated Financial Information
herein. We have not performed a complete and thorough valuation analysis necessary to determine the fair market
values of all of the Tommy Hilfiger assets to be acquired and liabilities to be assumed and the unaudited pro forma
consolidated financial information does not include adjustments to reflect any matters not directly attributable to
implementing the acquisition. Accordingly, the summary does not purport to represent what our results of operations
or financial position actually would have been if the acquisition had occurred at any date, and such information does
not purport to project the results of operations for any future period.
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Fiscal Year

2006(2)

2007

2008(3)

($ in thousands, except per share data and ratios)

2005(1)
Income Statement
Data:
Total revenue $ 1,908,848
Cost of goods sold 1,017,793
Gross profit 891,055
Selling, general and
administrative
expenses 684,209
Gain on sale of
investments, net
Income before interest
and taxes 206,846
Interest expense 34,390
Interest income (5,813)
Income tax expense 66,581
Net income $ 111,688

Preferred stock

dividends on

convertible stock 12,918
Preferred stock

dividends on

converted stock 2,051
Inducement payments
and offering costs 14,205

Net income available
to common
stockholders $ 82,514

Net income per
common share basic $ 2.15

Net income per
common share

diluted $ 1.85
Balance Sheet Data

(end of period):

Cash and cash

equivalents $ 267,357

Table of Contents

$ 2,090,648 $ 2,425,175

1,060,784

1,029,864

796,601
32,043

265,306
34,272

(17,399)
93,204

$ 155229 $

3,230

10,948

$ 141,051 $

$ 271 %

$ 264 S

$ 366,099 $

1,234,188

1,190,987

882,492

3,335

311,830
33,753
(16,744)
111,502

183,319

183,319

3.29

3.21

269,914

Pro Forma

2009(4)

2009

(Unaudited)

$ 2,491,935 $ 2,398,731 $

1,291,267

1,200,668

1,028,784
1,864
173,748
33,639
(6,195)
54,533

$ 91,771  $

$ 91,771  $

$ 1.78  $
$ 176 $
$ 328,167 $

1,216,128

1,182,603

938,791

243,812

33,524

(1,295)
49,673

161,910 $

161,910 $

3.14  §

3.08 §

480,882 $

4,680,832
2,299,430

2,381,402

2,061,318

320,084

167,967

(2,243)
42,707

111,653

111,653

1.63

1.61

341,505
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Working capital(5) 439,032 501,837 476,071 515,191 632,002 679,391
Total assets 1,765,048 2,013,345 2,172,394 2,200,184 2,339,679 6,774,441
Total debt 399,525 399,538 399,552 399,567 399,584 2,601,709
Convertible
redeemable preferred
stock 161,926
Preferred stock 200,000
Stockholders equity 610,662 942,157 956,283 998,795 1,168,553 1,954,181
Cash Flow and
Other Data:
Depreciation and
amortization $ 35,481 $ 37,902 $ 46,590 $ 55,366 $ 49,889
EBITDA(6) 242,327 303,208 358,420 229,114 293,701
Adjusted EBITDA(6) 242,327 292,994 358,420 328,441 319,598
Capital expenditures 37,443 46,161 94,749 88,141 23,856
Cash flows provided
by operating activities 189,385 251,259 219,335 238,747 214,452
Cash flows used in
investing activities (63,886) (154,177) (125,599) (176,684) (62,873)
Cash flows (used in)
provided by financing
activities 17,744 1,660 (189,921) (3,810) 1,136
Cash dividends
declared per common
share 0.15 0.15 0.15 0.15 0.15
Ratio of earnings to
fixed charges(7) 3.6x 4.6x 4.9x 2.8x 3.6x 1.6x
S-17
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(1

2

3)

4

&)
(6)

2005 includes an inducement payment of $12,853 and offering costs totaling $1,352 incurred by us in connection
with the voluntary conversion by the holders of our Series B convertible preferred stock of a portion of such
stock into shares of our common stock and the subsequent sale of such common shares by the holders. The
inducement payment and offering costs resulted in a reduction of net income available to common stockholders
for purposes of calculating diluted net income per common share.

2006 includes (a) a pre-tax gain of $32,043 associated with the sale by one of our subsidiaries on January 31,
2006 of minority interests in certain entities that operate various licensed Calvin Klein jeans and sportswear
businesses in Europe and Asia; (b) pre-tax costs of $10,535 resulting from the departure in February 2006 of our
former chief executive officer; (c) pre-tax costs of $11,294 associated with closing our apparel manufacturing
facility in Ozark, Alabama in May 2006; and (d) an inducement payment of $10,178 and offering costs totaling
$770 incurred by us in connection with the voluntary conversion by the holders of our Series B convertible
preferred stock of a portion of such stock into shares of our common stock and the subsequent sale of a portion of
such shares by the holders. The inducement payment and offering costs resulted in a reduction of net income
available to common stockholders for purposes of calculating diluted net income per common share. 2006
includes 53 weeks of operations.

2008 includes (a) fixed asset impairment charges of $60,082 for approximately 200 of our retail stores;

(b) pre-tax costs of $21,578 associated with our restructuring initiatives announced in the fourth quarter of 2008,
including the shutdown of domestic production of machine-made neckwear, a realignment of our global sourcing
organization, reductions in warehousing capacity and other initiatives to reduce corporate and administrative
expenses; and (c) pre-tax costs of $17,667 associated with the operations and closing of our Geoffrey Beene
outlet retail division.

2009 includes (a) pre-tax costs of $25,897 associated with our restructuring initiatives announced in the fourth
quarter of 2008, including the shutdown of domestic production of machine-made neckwear, a realignment of our
global sourcing organization, reductions in warehousing capacity, lease termination fees for the majority of our
Calvin Klein specialty retail stores and other initiatives to reduce corporate and administrative expenses, and (b) a
net tax benefit of $29,619 related principally to the lapse of the statute of limitations with respect to certain
previously unrecognized tax positions.

Working capital is defined as current assets less current liabilities.

Adjusted EBITDA is defined as EBITDA, as further adjusted to exclude certain restructuring and other items as
referenced in footnotes 2 through 4 above. We present EBITDA and adjusted EBITDA because, when considered
in conjunction with related GAAP financial measures, we believe they are useful to investors since they

(a) provide investors with a financial measure on which management bases financial, operational, compensation
and planning decisions, (b) are measures that will be important with respect to our compliance with the covenants
in our new debt facilities into which we anticipate entering in connection with the acquisition and (c) assist
investors and analysts in evaluating our performance, including evaluation across reporting periods on a
consistent basis, by excluding items that we do not believe are indicative of our core operating performance.
EBITDA and adjusted EBITDA, however, are not measures of financial performance under GAAP, have not
been audited and should not be considered alternatives to, or equally or more meaningful than, net income as a
measure of operating performance or cash flow as a measure of liquidity. Since EBITDA and adjusted EBITDA
are not measures determined in accordance with GAAP and thus are susceptible to varying interpretations and
calculations, EBITDA and adjusted EBITDA may not be comparable to similarly titled measures used by other
companies. EBITDA and adjusted EBITDA have limitations as analytical tools, and you should not consider
them in isolation from, or as a substitute for analysis of, financial information prepared in accordance with
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GAAP. Net income in accordance with GAAP is reconciled to EBITDA and adjusted EBITDA as follows (notes
(1) through (4) above apply to the applicable periods in the following table):
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Fiscal Year

2005 2006 2007 2008 2009
($ in thousands)
Net income $ 111,688 $ 155,229 $ 183,319 $ 91,771 $ 161,910
Income tax expense 66,581 93,204 111,502 54,533 49,673
Interest expense 34,390 34,272 33,753 33,639 33,524
Interest income (5,813) (17,399) (16,744) (6,195) (1,295)
Depreciation and amortization 35,481 37,902 46,590 55,366 49,889
EBITDA $ 242,327 $ 303,208 $ 358,420 $ 229,114 $ 293,701
Restructuring and other items (notes 2-4) (10,214) 99,327 25,897
Adjusted EBITDA $ 242327 $ 292,994 $ 358,420 $ 328,441 $ 319,598

(7) The ratio of earnings to fixed charges is computed by dividing fixed charges into earnings before income taxes
plus fixed charges. Fixed charges consist of interest expense and the estimated interest component of rent
expense. The pro forma ratio reflects the acquisition of Tommy Hilfiger and the incurrence and repayment of
debt in connection therewith.

S-19

Table of Contents 50



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

Tommy Hilfiger

Unless otherwise indicated, Tommy Hilfiger s financial information contained in this prospectus supplement has been
prepared in accordance with the IFRS applicable at the first day of the relevant financial period. IFRS differs in certain
significant respects from GAAP.

Because the information below is a summary, you should read the following information in conjunction with the
audited special purpose consolidated financial statements of Tommy Hilfiger for the year ended March 31, 2009 and
for the year ended March 31, 2008, and the notes relating thereto, contained in the Company s Current Report on
Form 8-K filed with the SEC on April 13, 2010, and the unaudited special purpose consolidated interim financial
statements of Tommy Hilfiger for the nine months ended December 31, 2008 and December 31, 2009 and the notes
relating thereto, contained in the Company s Current Report on Form 8-K filed with the SEC on April 13, 2010, which
is incorporated by reference in this prospectus supplement.

Fiscal Year Nine Months
Ended March 31, Ended December 31,
2007(1) 2008 2009 2008 2009

( in thousands) (Unaudited) (Unaudited)
Income Statement Data:
Revenue 1,197,247 1,369,377 1,612,304 1,149,838 1,178,937
Cost of goods sold 570,322 558,461 710,913 490,775 521,225
Gross margin 626,925 810,916 901,391 659,063 657,712
Distribution and selling costs 238,955 315,552 362,296 326,474 333,207
Administrative expenses 188,746 236,629 300,308 137,110 145,248
Other expenses 78,014 29,083 14,457 23,291 12,311
Depreciation, amortization and
impairment expenses 90,214 59,941 105,497 50,186 75,928
Operating result 30,996 169,711 118,833 122,002 91,018
Finance costs, net 157,270 153,085 80,096 56,810 78,916
Result before tax (126,274) 16,626 38,737 65,192 12,102
Income tax (57,204) 26,978 14,419 24,264 4,249
Result for period (net income) (69,070) (10,352) 24,318 40,928 7,853
Balance Sheet Data (at end of period):
Cash, cash equivalents and bank
overdrafts 136,627 74,752 139,845 144,520 236,559
Working capital(2) 211,866 159,840 202,758 183,932 244,702
Total assets 1,418,846 1,494,735 1,725,423 1,624,960 1,599,522
Total debt 694,267 576,116 625,764 606,734 549,851
Total equity, including shareholder
loan 333,191 393,381 473,888 462,544 528,711
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Cash Flow and Other Data:
Depreciation, amortization and
impairment expenses

EBITDA(3, 4)

Adjusted EBITDA(3, 4)

Capital expenditures

Net cash from/(used in) operating
activities

Net cash from/(used in) investing
activities

Net cash from/(used in) financing
activities
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90,214
121,210
222,592

76,952

69,217

(580,720)

642,835

59,941
229,652
283,132

63,628
199,207

(100,148)
(141,272)

S-20

105,497
224,330
265,303
103,641
252,476
(158,740)

(34,924)

50,186
172,188
195,024

76,294
226,671

(126,841)

(23,950)

75,928
166,946
188,388

42,293
254,583
(56,576)

(97,045)
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(1) Tommy Hilfiger was acquired by management and Apax in 2006 and, as a consequence, the fiscal year ended
March 31, 2007 consists of only 46 weeks and includes significant non-recurring expenses, as discussed below.

(2) Working capital is defined as current assets less current liabilities.

(3) Adjusted EBITDA is defined as EBITDA, as further adjusted to exclude certain restructuring and other items as
referenced in notes (4)-(8) below. EBITDA and adjusted EBITDA are presented because, when considered in
conjunction with related IFRS financial measures, we believe they are useful to investors since they (a) provide
investors with a financial measure on which Tommy Hilfiger management bases financial, operational,
compensation and planning decisions, (b) are measures that will be important with respect to our compliance
with the covenants in our new debt facilities into which we anticipate entering in connection with the acquisition
and (c) assist investors and analysts in evaluating Tommy Hilfiger s performance, including evaluation across
reporting periods on a consistent basis, by excluding items that Tommy Hilfiger does not believe are indicative of
its core operating performance. EBITDA and adjusted EBITDA, however, are not measures of financial
performance under IFRS, have not been audited and should not be considered alternatives to, or equally or more
meaningful than, net income as a measure of operating performance or cash flow as a measure of liquidity. Since
EBITDA and adjusted EBITDA are not measures determined in accordance with IFRS and thus are susceptible to
varying interpretations and calculations, EBITDA and adjusted EBITDA may not be comparable to similarly
titled measures used by other companies. EBITDA and adjusted EBITDA have limitations as analytical tools,
and you should not consider them in isolation from, or as a substitute for analysis of, financial information
prepared in accordance with IFRS.

Net income in accordance with IFRS is reconciled to EBITDA and adjusted EBITDA as follows (notes (1) and (3)
above also apply to the applicable periods in the following table):

Nine Months Ended
Fiscal Year Ended March 31, December 31,
2007(4) 2008(5) 2009(6) 2008(7) 2009(8)
(  in thousands) (Unaudited) (Unaudited)

Result for period (net income) (69,070)(9) (10,352) 24,318 40,928 7,853
Income tax (57,204) 26,978 14,419 24,264 4,249
Finance costs, net 157,270 153,085 80,096 56,810 78,916
Depreciation, amortization and
impairment expenses 90,214 59,941 105,497 50,186 75,928
EBITDA 121,210 229,652 224,330 172,188 166,946
Karl Lagerfeld(10) 5,298 10,401 7,160 4,704 4,379
Restructuring and other items
@)-(8) 96,084 43,079 33,813 18,132 17,063
Adjusted EBITDA 222,592 283,132 265,303 195,024 188,388

(4) 2007 includes (a) costs associated with actions taken after the purchase of Tommy Hilfiger by management and
Apax: (i) 53,000 of restructuring costs for the United States operations consisting of severance payments
retention bonuses and closure costs for distribution center and head office leases; (i) 28,200 fair value
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adjustments of inventory as prescribed by purchase price accounting guidance; and (iii) 10,033 closure costs of
certain divisions in the United States wholesale business; and (b) 4,851 termination costs for certain licenses.

(5) 2008 includes (a) 24,935 employee costs for bonus plans specifically related to a potential change in ownership
of Tommy Hilfiger, which plans are not part of Tommy Hilfiger s normal compensation scheme, (b) 11,082 of
costs related to an abandoned refinancing transaction; and (c) 7,062 of expenses related to restructuring,
acquisitions and divestments, primarily for the acquisition by Tommy Hilfiger of its European footwear licensed
business.
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(6)

(7

®)

©))

(10)

2009 includes (a) 12,376 of costs for the expected losses on the sublease of retail stores and write down of key
money not able to be recovered due to the economic downturn; (b) 10,565 of employee costs for bonus plans
specifically related to a potential change in ownership of the company, which plans are not part of Tommy
Hilfiger s normal compensation scheme; (c) 8,131 of pre-opening expenses for Tommy Hilfiger s only global
anchor store on Fifth Avenue in New York; and (d) 2,741 of expenses related to the restructuring of Tommy
Hilfiger s Canadian operations and Tommy Hilfiger s termination of its United States footwear and handbag
licensed businesses (including termination fees and certain other fees and costs).

The nine-month period ended December 31, 2008 includes (a) 11,120 of employee costs for bonus plans
specifically related to a potential change in ownership of Tommy Hilfiger which plans are not part of Tommy
Hilfiger s normal compensation scheme; (b) 5,438 of pre-opening expenses for Tommy Hilfiger s only global
anchor store on Fifth Avenue in New York; and (c) 1,574 of expenses related to the termination of our United
States footwear and handbag licensed businesses (including termination fees and certain other fees and costs).

The nine-month period ended December 31, 2009 includes (a) 5,223 of pre-opening expenses for Tommy
Hilfiger s only global anchor store on Fifth Avenue in New York; (b) 4,498 of expenses related to the
restructuring of Tommy Hilfiger s Canadian operations; (c) 3,992 of employee costs for bonus plans specifically
related to a potential change in ownership of Tommy Hilfiger which plans are not part of Tommy Hilfiger s
normal compensation scheme; and (d) 3,350 of expenses related to the termination of our United States

footwear and handbag licensed businesses (including termination fees and certain other fees and costs).

Excludes 8,943 from discontinued operations related to the sale of the sourcing operation to Li & Fung.
Excludes the Karl Lagerfeld business, owned by Tommy Hilfiger, which we are not acquiring.
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RISK FACTORS

Before investing in the notes, you should consider carefully each of the following risks and all of the information
about risks included in the documents incorporated by reference, together with the other information contained in this
prospectus supplement, the accompanying prospectus and any free writing prospectus prepared by or on behalf of us.
If any of the risks actually were to occur, our business, financial condition, results of operations, cash flow and future
prospects could be materially and adversely affected. In that case, we may be unable to pay interest on, or the
principal of, our debt securities, the trading price of the notes could decline and you could lose all or part of your
investment. If there is any inconsistency between the information set forth in this section, the accompanying
prospectus and any documents incorporated by reference, you should rely on the information set forth in this section.
Given that this offering is conditioned upon the consummation of our acquisition of Tommy Hilfiger, our discussions
with respect to the risk factors described below assume the completion of the Tommy Hilfiger acquisition, except
where specifically noted.

Risks Related to Our Business and Our Industry

Recent and future economic conditions, including turmoil in the financial and credit markets, may adversely affect
our business.

Economic conditions may adversely affect our business, our customers and our financing and other contractual
arrangements. Recent and future economic developments may lead to a reduction in consumer spending overall,
which could have an adverse impact on our revenue and profitability. Such events could also adversely affect the
businesses of our wholesale and retail customers, which may, among other things, result in financial difficulties
leading to restructurings, bankruptcies, liquidations and other unfavorable events for our customers, and may cause
such customers to reduce or discontinue orders of our products. Financial difficulties of customers may also affect the
ability of our customers to access credit markets or lead to higher credit risk relating to receivables from customers.

Recent or future turmoil in the financial and credit markets could make it more difficult for us to obtain financing or
refinance existing debt when the need arises or on terms that would be acceptable to us.

A substantial portion of our revenue and gross profit is derived from a small number of large customers and the
loss of any of these customers could substantially reduce our revenue.

A few of our customers, including Macy s, J.C. Penney Company, Inc., Kohl s Corporation and Wal-Mart Stores, Inc.,
account for significant portions of our revenue. Sales to our five largest customers were 31% of our revenue in 2009,
32% of our revenue in 2008 and 30% of our revenue in 2007. Macy s, our largest customer, accounted for 12% of our
revenue in 2009, 12% of our revenue in 2008 and 10% of our revenue in 2007. In addition, starting in Fall 2008,

Tommy Hilfiger commenced a strategic alliance with Macy s providing for exclusive wholesale distribution in the
United States of most men s, women s, women s plus-size and children s sportswear. The initial term of the agreement
with Macy s ends on January 30, 2011. Macy s has notified Tommy Hilfiger of its desire to renew the agreement for a
second three-year term and the parties are currently in discussion about expanding the scope of the agreement.
Discussions are expected to be concluded shortly and an extension executed, although there can be no assurance that

this will be the case. For the year ended March 31, 2009, Macy s represented approximately 56% of Tommy Hilfiger s
North American revenue and 6% of the company s total revenue. As a result of this strategic alliance, the success of
Tommy Hilfiger s North American wholesale business is substantially dependent on this relationship and on Macy s
ability to maintain and increase sales of Tommy Hilfiger products. Upon the expiration of the initial term of the Macy s
agreement and each subsequent three-year term, Macy s may be unwilling to renew the Macy s agreement on favorable
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terms, or at all. In addition, our and Tommy Hilfiger s United States wholesale businesses may be affected by any
operational or financial difficulties that Macy s experiences, including any deterioration in Macy s overall ability to
attract customer traffic or in its overall liquidity position.

Aside from Tommy Hilfiger s strategic alliance with Macy s, we do not have long-term agreements with any of our
customers and purchases generally occur on an order-by-order basis. A decision by any of our major customers,

whether motivated by marketing strategy, competitive conditions, financial difficulties or
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otherwise, to decrease significantly the amount of merchandise purchased from us or our licensing or other partners,
or to change their manner of doing business with us or our licensing or other partners, could substantially reduce our
revenue and materially adversely affect our profitability. During the past several years, the retail industry has
experienced a great deal of consolidation and other ownership changes and we expect such changes to be ongoing. In
addition, store closings by our customers decrease the number of stores carrying our apparel products, while the
remaining stores may purchase a smaller amount of our products and may reduce the retail floor space designated for
our brands. In the future, retailers may further consolidate, undergo restructurings or reorganizations, realign their
affiliations or reposition their stores target markets. Any of these types of actions could decrease the number of stores
that carry our products or increase the ownership concentration within the retail industry. These changes could
decrease our opportunities in the market, increase our reliance on a smaller number of large customers and decrease
our negotiating strength with our customers. These factors could have a material adverse effect on our financial
condition and results of operations.

We may not be able to continue to develop and grow our Calvin Klein and Tommy Hilfiger businesses in terms of
revenue and profitability.

A significant portion of our business strategy involves growing our Calvin Klein business. Our realization of revenue
and profitability growth from Calvin Klein will depend largely upon our ability to:

continue to maintain and enhance the distinctive brand identity of the Calvin Klein brands;
continue to maintain good working relationships with Calvin Klein s licensees; and

continue to enter into new licensing agreements for the Calvin Klein brands, both domestically and
internationally.

We cannot assure you that we can successfully execute any of these actions or our growth strategy for the Calvin
Klein brands, nor can we assure you that the launch of any Calvin Klein branded products or businesses by us or our
licensees or that the continued offering of these lines will achieve the degree of consistent success necessary to
generate profits or positive cash flow. Our ability to successfully carry out our growth strategy may be affected by,
among other things, our ability to enhance our relationships with existing customers to obtain additional selling space
and develop new relationships with apparel retailers, economic and competitive conditions, changes in consumer
spending patterns and changes in consumer tastes and style trends. If we fail to continue to develop and grow the
Calvin Klein business in terms of revenue and profitability, our financial condition and results of operations may be
materially and adversely affected. We will have similar exposure with respect to the Tommy Hilfiger brands and
businesses after the Tommy Hilfiger acquisition is completed.

The success of Calvin Klein and Tommy Hilfiger depends on the value of our Calvin Klein and Tommy Hilfiger
brands, and if the value of either of those brands were to diminish, our business could be adversely affected.

Our success depends on our brands and their value. The Calvin Klein name is integral to the existing Calvin Klein
business, as well as to our strategies for continuing to grow and expand Calvin Klein. The Calvin Klein brands could
be adversely affected if Mr. Klein s public image or reputation were to be tarnished. We will have similar exposure
with respect to the Tommy Hilfiger brands after the Tommy Hilfiger acquisition is completed. Mr. Hilfiger is closely
identified with the Tommy Hilfiger brand and any negative perception with respect to Mr. Hilfiger could adversely
affect the Tommy Hilfiger brand. In addition, under Mr. Hilfiger s employment agreement, if his employment is
terminated for any reason, his agreement not to compete with Tommy Hilfiger will expire two years after such
termination. Although Mr. Hilfiger could not use any Tommy Hilfiger trademark in connection with a competitive
business, his association with a competitive business could adversely affect Tommy Hilfiger.
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Our business is exposed to foreign currency exchange rate fluctuations.

Certain of our operations and license agreements expose us to fluctuations in foreign currency exchange rates,
primarily the rate of exchange of the United States Dollar against the Euro, the Pound, the Yen and the Canadian
Dollar. Currently, our principal exposure to changes in exchange rates for the United States Dollar results from our
licensing businesses. Many of our license agreements require the licensee to report sales to us in the licensee s local
currency but to pay us in United States Dollars based on the exchange rate as of the last day of the contractual selling
period. Thus, while we are not exposed to exchange rate gains and losses between the end of the selling period and the
date we collect payment, we are exposed to exchange rate changes during and up to the last day of the selling period.
As a result, during times of a strengthening United States Dollar, our foreign royalty revenue will be adversely
affected. Currently, a secondary exposure to changes in exchange rates for the United States Dollar results from our
foreign operations. Our foreign operations currently include sales of our products to customers throughout Canada and
parts of Europe. Sales for these foreign operations are both generated and collected in foreign currency, which exposes
us to foreign exchange gains and losses between the date of the sale and the date we collect payment. As with our
licensing business, the results of these operations will be adversely affected during times of a strengthening

United States Dollar.

These risks are expected to be increased after our acquisition of Tommy Hilfiger, as Tommy Hilfiger s business has
significant operations outside of the United States. Tommy Hilfiger purchases the majority of the products that it sells
in United States Dollars, while its sales and licensing revenues are generally derived from sales in a range of
currencies including the Euro, United States Dollar, Canadian Dollar, Japanese Yen and Pound Sterling. As a result, a
rise in the exchange rates for United States Dollars generally results in a decrease in Tommy Hilfiger s gross margin.
From time to time, Tommy Hilfiger utilizes foreign currency forward contracts or other derivative instruments to
mitigate the cash flow or market value risks associated with foreign currency denominated transactions and we may
do the same. However, these hedge contracts may not eliminate all of the risks related to foreign currency translation.
The occurrence of any of these factors could decrease the value of revenue Tommy Hilfiger receives from its
international operations and have a material adverse impact on its business. As of December 31, 2009, Tommy
Hilfiger had outstanding foreign exchange contracts for the purchase of $41 million versus Canadian Dollars and the
purchase of $216 million versus Euros.

We have licensed businesses in countries that are or have been subject to exchange rate control regulations and have,
as a result, experienced difficulties in receiving payments owed to us when due, with amounts left unpaid for extended
periods of time. Although the amounts to date have been immaterial to us, as our international businesses grow and if
controls are enacted or enforced in additional countries, there can be no assurance that such controls would not have a
material and adverse affect on our business, financial condition or results of operations.

Our actual operating and financial results in any given period may differ from guidance we provide to the public,
including our most recent public guidance that is also reflected in this prospectus supplement.

From time to time, in press releases, SEC filings, public conference calls and other contexts, we have provided
guidance to the public regarding current business conditions and our expectations for our future financial results, and
included in this prospectus supplement is the most recent guidance we have provided elsewhere to the public. We also
expect that we will provide guidance periodically in the future. Our guidance is based upon a number of assumptions,
expectations and estimates that are inherently subject to significant business, economic and competitive uncertainties
and contingencies, many of which are beyond our control. In providing our guidance, we also make specific
assumptions with respect to our future business decisions, some of which will change. Our actual financial results will
therefore vary at times from our guidance due to our inability to meet the assumptions upon which our guidance is
based and the impact on our business of the various risks and uncertainties described in these risk factors and in our
public filings with the SEC. The variation of our actual results from our guidance may be material. To the extent that
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our actual financial results do not meet or exceed our guidance, the trading prices of our securities may be materially
adversely affected.
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We primarily use foreign suppliers for our products and raw materials, which poses risks to our business
operations.

Virtually all of our apparel and footwear products, excluding handmade and handfinished neckwear, are produced by
and purchased or procured from independent manufacturers located in countries in Europe, the Far East, the Indian
subcontinent, the Middle East, South America, the Caribbean and Central America. We believe that we are one of the
largest users of shirting fabric in the world. Tommy Hilfiger has no manufacturing facilities and is completely reliant
on independent manufacturers. Although no single supplier or country is expected to be critical to our production
needs, any of the following could materially and adversely affect our ability to produce or deliver our products and, as
a result, have a material adverse effect on our business, financial condition and results of operations:

political or labor instability in countries where contractors and suppliers are located;

political or military conflict involving the United States, which could cause a delay in the transportation of our
products and raw materials to us and an increase in transportation costs;

heightened terrorism security concerns, which could subject imported or exported goods to additional, more
frequent or more thorough inspections, leading to delays in deliveries or impoundment of goods for extended
periods or could result in decreased scrutiny by customs officials for counterfeit goods, leading to lost sales,
increased costs for our anti-counterfeiting measures and damage to the reputation of our brands;

a significant decrease in availability or increase in cost of raw materials or the inability to use raw materials
produced in a country that is a major provider due to political, human rights, labor, environmental, animal
cruelty or other concerns;

disease epidemics and health-related concerns, which could result in closed factories, reduced workforces,
scarcity of raw materials and scrutiny or embargoing of goods produced in infected areas;

the migration and development of manufacturers, which could affect where our products are or are planned to
be produced;

imposition of regulations, quotas and safeguards relating to imports and our ability to adjust timely to changes
in trade regulations, which, among other things, could limit our ability to produce products in cost-effective
countries that have the labor and expertise needed;
imposition of duties, taxes and other charges on imports;
significant fluctuation of the value of the United States Dollar against foreign currencies; and
restrictions on transfers of funds out of countries where our foreign licensees are located.
If our manufacturers fail to use acceptable ethical business practices, our business could suffer.
We require our manufacturers to operate in compliance with applicable laws, rules and regulations regarding working
conditions, employment practices and environmental compliance. Additionally, we impose upon our business partners
operating guidelines that require additional obligations in those areas in order to promote ethical business practices,
and our staff and third parties we retain for such purposes periodically visit and monitor the operations of our

independent manufacturers to determine compliance. However, we do not control our independent manufacturers or
their labor and other business practices. If one of our manufacturers violates labor or other laws or implements labor
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or other business practices that are generally regarded as unethical in the United States, the shipment of finished
products to us could be interrupted, orders could be cancelled, relationships could be terminated and our reputation
could be damaged. Any of these events could have a material adverse effect on our revenue and, consequently, our
results of operations.
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Our reliance on independent manufacturers could cause delay and damage customer relationships.

We rely upon independent third parties for all of our apparel and footwear products, excluding handmade and
handfinished neckwear. We do not have long-term contracts with any of our suppliers. The same is true for Tommy
Hilfiger. A manufacturer s failure to ship products to us in a timely manner or to meet required quality standards could
cause us to miss the delivery date requirements of our customers for those products. As a result, customers could
cancel their orders, refuse to accept deliveries or demand reduced prices. Any of these actions taken by our customers
could have a material adverse effect on our revenue and, consequently, our results of operations.

Tommy Hilfiger is dependent on third parties to source its products and any disruption in the relationship with
these parties or in their businesses may materially adversely affect the Tommy Hilfiger business.

Tommy Hilfiger uses third parties to source the majority of its products from manufacturers. For the year ended
March 31, 2009, Tommy Hilfiger outsourced approximately 85% of its sourcing functions to external buying offices.
Tommy Hilfiger is a party to a non-exclusive buying agency agreement with Li & Fung Limited (which we refer to as

Li & Fung ) to carry out most of its sourcing work. Li & Fung is one of the world s largest buying agencies for apparel
and related goods and is Tommy Hilfiger s largest buying office. Under the terms of the agreement, Tommy Hilfiger is
required to use Li & Fung for at least 54% of its global sourcing needs. The buying agency agreement with Li & Fung
is terminable by Tommy Hilfiger upon 12 months prior notice for any reason, and is terminable by either party
(1) upon six months prior notice in the event of a material breach by the other party and (ii) immediately upon the
occurrence of certain bankruptcy or insolvency events. Tommy Hilfiger also uses other third-party buying offices for a
portion of its sourcing and has retained a small in-house sourcing team. Any interruption in the operations of Li &
Fung or Tommy Hilfiger s other buying offices, or the failure of Li & Fung or Tommy Hilfiger s other buying offices to
perform their services for Tommy Hilfiger effectively, could result in material delays, reductions of shipments and
increased costs. Furthermore, such events could harm Tommy Hilfiger s wholesale and retail relationships. Although
alternative sourcing companies exist, Tommy Hilfiger may be unable to source its products through other third parties,
if at all, on terms commercially acceptable to us and on a timely basis. Any disruption in Tommy Hilfiger s
relationship with its buying offices or their businesses, particularly Li & Fung, could have a material adverse effect on
our cash flows, business, financial condition and results of operations.

We are dependent on a limited number of distribution facilities. If one becomes inoperable, our business, financial
condition and operating results could be negatively impacted.

We operate a limited number of distribution facilities. Our ability to meet the needs of our retail customers and of our
own retail stores depends on the proper operation of our primary facilities. If any of our primary facilities were to shut
down or otherwise become inoperable or inaccessible for any reason, we could have a substantial loss of inventory
and/or disruptions of deliveries to our customers and our stores, and/or incur significantly higher costs and longer lead
times associated with the distribution of our products during the time it takes to reopen or replace the facility. This
could adversely affect our business, financial condition and operating results.

A significant portion of our revenue is dependent on royalties and licensing.

On a pro forma basis for 2009, approximately $376 million, or 8%, of our revenue was derived from licensing
royalties, advertising and other revenue. Royalty, advertising and other revenue from Calvin Klein s three largest
licensing partners accounted for approximately 67% of its royalty, advertising and other revenue in 2009. Royalty,
advertising and other revenue from Tommy Hilfiger s three largest licensing partners accounted for approximately
31% of its royalty, advertising and other revenue in its year ended March 31, 2009. We also derive licensing revenue
from our Van Heusen, IZOD, Bass, G.H. Bass & Co. and ARROW brand names, as well as from the sublicensing of
Geolffrey Beene. The operating profit associated with our royalty, advertising and other revenue is significant because
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the operating expenses directly associated with administering and monitoring an individual licensing or similar
agreement are minimal. Therefore, the loss of a significant licensing partner, whether due to the termination or
expiration of the relationship, the cessation of
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the licensing partner s operations or otherwise (including as a result of financial difficulties of the partner), without an
equivalent replacement, could materially affect our profitability.

While we generally have significant control over our licensing partners products and advertising, we rely on our
licensing partners for, among other things, operational and financial controls over their businesses. Our licensing
partners failure to successfully market licensed products or our inability to replace our existing licensing partners
could materially and adversely affect our revenue both directly from reduced royalty and advertising and other
revenue received and indirectly from reduced sales of our other products. Risks are also associated with our licensing
partners ability to obtain capital; execute their business plans, including timely delivery of quality products; manage
their labor relations; maintain relationships with their suppliers; manage their credit risk effectively; and maintain
relationships with their customers.

Our licensing business makes us susceptible to the actions of third parties over whom we have limited control.

We rely on our licensing partners to preserve the value of our brands. Although we make every attempt to protect our
brands through, among other things, approval rights over design, production quality, packaging, merchandising,
distribution, advertising and promotion of our products, we cannot assure you that we can control the use by our
licensing partners of each of our licensed brands. The misuse of our brands by a licensing partner could have a
material adverse effect on our business, financial condition and results of operations. For example, Calvin Klein in the
past has been involved in legal proceedings with Warnaco with respect to certain quality and distribution issues.
Warnaco is entitled to control design and advertising related to the sale of underwear, intimate apparel and sleepwear
products bearing the Calvin Klein marks, although to date, it continues to work with Calvin Klein s in-house
advertising agency while exercising its rights with respect to design. We cannot assure you that Warnaco will continue
to maintain the same standards of design and, if it assumes control, advertising that has been maintained by Calvin
Klein, although we believe they are generally obligated to do so.

Additionally, some of our licensees, including some of our largest Calvin Klein and Tommy Hilfiger licensees, are not
United States entities and may be able to produce or sell goods in places prohibited under United States federal law or
regulation. For example, foreign licensees may have rights to produce or sell goods in Iran, North Korea, Cuba, Syria
or Sudan, which are prohibited under United States law. Such activity, even if legal for a licensee or other authorized

party, could bring our brands into disrepute, resulting in a material adverse effect on our business, financial condition

and results of operations.

Our retail stores are heavily dependent on the ability and desire of consumers to travel and shop.
Our retail stores are located principally in outlet malls, which are typically located in or near vacation destinations or
away from large population centers where department stores and other traditional retailers are concentrated. As a
result, fuel shortages, increased fuel prices, travel restrictions, travel concerns and other circumstances, including
adverse weather conditions, disease epidemics and other health-related concerns, war, terrorist attacks or the perceived
threat of war or terrorist attacks, which would lead to decreased travel, could have a material adverse affect on us. In
addition, we may be adversely affected by reduced travel due to economic conditions. Other factors which could
affect the success of our stores include:

the location of the mall or the location of a particular store within the mall;

the other tenants occupying space at the mall;

increased competition in areas where the outlet malls are located; and
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the amount of advertising and promotional dollars spent on attracting consumers to the malls.

In 2008 and 2009, certain of our and Tommy Hilfiger s businesses and those of certain of our and Tommy Hilfiger s
licensees were adversely affected by the curtailment of travel that accompanied the global economic slowdown.
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We may be unable to protect our trademarks and other intellectual property rights.

Our trademarks and other intellectual property rights are important to our success and our competitive position. We
are susceptible to others imitating our products and infringing on our intellectual property rights. Since our acquisition
of Calvin Klein, we are more susceptible to infringement of our intellectual property rights, as the Calvin Klein brands
enjoy significant worldwide consumer recognition, and the generally higher pricing of Calvin Klein branded products
creates additional incentive for counterfeiters and infringers. The acquisition of Tommy Hilfiger creates similar risks
with regard to the Tommy Hilfiger brands. Imitation or counterfeiting of our products or infringement of our
intellectual property rights could diminish the value of our brands or otherwise adversely affect our revenue. We
cannot assure you that the actions we take to establish and protect our trademarks and other intellectual property rights
will be adequate to prevent imitation of our products by others or to prevent others from seeking to invalidate our
trademarks or block sales of our products as a violation of the trademarks and intellectual property rights of others. In
addition, we cannot assure you that others will not assert rights in, or ownership of, trademarks and other intellectual
property rights of ours or in marks that are similar to ours or marks that we license and/or market or that we will be
able to successfully resolve these types of conflicts to our satisfaction. In some cases, there may be trademark owners
who have prior rights to our marks because the laws of certain foreign countries may not protect intellectual property
rights to the same extent as do the laws of the United States. In other cases, there may be holders who have prior rights
to similar marks. For example, in the past we were involved in proceedings relating to a company s claim of prior
rights to the IZOD mark in Mexico and to another company s claim of prior rights to the Calvin Klein mark in Chile.
We are currently involved in opposition and cancellation proceedings with respect to marks similar to some of our
brands, both domestically and internationally.

Our success is dependent on the strategies and reputation of our licensors.

Our business strategy is to offer our products on a multiple brand, multiple channel and multiple price point basis.
This strategy is designed to provide stability should market trends shift. As part of this strategy we license the names
and brands of recognized designers and celebrities, including Kenneth Cole, Sean Diddy Combs (Sean John), Donald
J. Trump, Michael Kors, Joseph Abboud, Donna Karan (DKNY), Ike Behar, Elie Tahari and Robert Graham. In
entering into these license agreements, we target our products towards certain market segments based on consumer
demographics, design, suggested pricing and channel of distribution in order to minimize competition between our
own products and maximize profitability. If any of our licensors determines to reposition a brand we license from
them, introduce similar products under similar brand names or otherwise change the parameters of design, pricing,
distribution, target market or competitive set, we could experience a significant downturn in that brand s business,
adversely affecting our sales and profitability. In addition, as products may be personally associated with these
designers and celebrities, our sales of those products could be materially and adversely affected if any of those
individual s images, reputations or popularity were to be negatively impacted.

We face intense competition in the apparel industry.

Competition is strong in the apparel industry. We compete with numerous domestic and foreign designers, brands,
manufacturers and retailers of apparel, accessories and footwear, some of which may be larger, more diversified or
have greater resources than we do. In addition, through their use of private label programs, we compete directly with

our wholesale customers. We compete within the apparel industry primarily on the basis of:

anticipating and responding to changing consumer tastes and demands in a timely manner and developing
attractive, quality products;

maintaining favorable brand recognition;
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appropriately pricing products and creating an acceptable value proposition for customers;
providing strong and effective marketing support;
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ensuring product availability and optimizing supply chain efficiencies with third-party manufacturers and
retailers; and

obtaining sufficient retail floor space and effective presentation of our products at retail.

The failure to compete effectively or to keep pace with rapidly changing markets could have a material adverse effect
on our business, financial condition and results of operations. In addition, if we misjudge the market for our products,
we could be faced with significant excess inventories for some products and missed opportunities for others.

The loss of members of our executive management and other key employees could have a material adverse effect
on our business.

We depend on the services and management experience of our executive officers who have substantial experience and
expertise in our business. We also depend on other key employees involved in our licensing, design and advertising
operations. Competition for qualified personnel in the apparel industry is intense, and competitors may use aggressive
tactics to recruit our key employees. The unexpected loss of services of one or more of these individuals could
materially adversely affect us. Additionally, the services of key members of the Tommy Hilfiger management team
are expected to be particularly critical to ensure a smooth and timely integration of the business into PVH.

Acquisitions may not be successful in achieving intended benefits and synergies.

One component of our growth strategy contemplates our making select acquisitions if appropriate opportunities arise.
Prior to completing any acquisition, including our acquisition of Tommy Hilfiger, our management team identifies
expected synergies, cost savings and growth opportunities. However, these benefits may not be realized due to, among
other things:

delays or difficulties in completing the integration of acquired companies or assets;

higher than expected costs, lower than expected cost savings and/or a need to allocate resources to manage
unexpected operating difficulties;

diversion of the attention and resources of management;

consumers failure to accept product offerings by us or our licensees;
inability to retain key employees in acquired companies; and
assumption of liabilities unrecognized in due diligence.

Provisions in our certificate of incorporation and our by-laws and Delaware General Corporation Law could make
it more difficult to acquire us and may reduce the market price of our common stock.

Our certificate of incorporation and by-laws contain certain provisions, including provisions requiring supermajority
voting (80% of the outstanding voting power) to approve certain business combinations with beneficial owners of 5%
or more of our outstanding stock entitled to vote for election of directors, permitting the Board of Directors to fill
vacancies on the Board and authorizing the Board of Directors to issue shares of Series A preferred stock without
approval of our stockholders. These provisions could also have the effect of deterring changes of control.
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In addition, Section 203 of the Delaware General Corporation Law imposes restrictions on mergers and other business
combinations between us and any holder of 15% or more of our common stock. The existence of this provision may
have an anti-takeover effect with respect to transactions not approved in advance by the Board of Directors.

S-30

Table of Contents 71



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

A significant shift in the relative sources of our earnings, adverse decisions of tax authorities or changes in tax
treaties, laws, rules or interpretations could have a material adverse effect on our results of operations and cash

Sflow.

Following the acquisition of Tommy Hilfiger, we will have direct operations in a number of countries, including the
United States, Canada, the Netherlands, Germany, the United Kingdom, Italy, Japan, Hong Kong and China, and the
applicable statutory tax rates vary by jurisdiction. As a result, our overall effective tax rate could be materially
affected by the relative level of earnings in the various taxing jurisdictions to which our earnings are subject. In
addition, the tax laws and regulations in the various countries in which we operate may be subject to change and there
may be changes in interpretation and enforcement of tax law. As a result, we may face increases in taxes payable if tax
rates increase, or if tax laws, regulations or treaties in the jurisdictions in which we operate are modified by the
competent authorities in an adverse manner.

In addition, various national and local taxing authorities periodically examine us and our subsidiaries. The resolution
of an examination or audit may result in us making a payment in an amount that differs from the amount for which we
may have reserved with respect to any particular tax matter, which could have a material adverse effect on our cash
flows, business, financial condition and results of operations for any affected reporting period.

We and our subsidiaries, and Tommy Hilfiger and its subsidiaries, are engaged in a number of intercompany
transactions. Although we believe that these transactions reflect arm s length terms and that proper transfer pricing
documentation is in place which should be respected for tax purposes, the transfer prices and conditions may be
scrutinized by local tax authorities, which could result in additional tax becoming due.

If Tommy Hilfiger were unable to fully utilize its deferred tax assets, its profitability could be reduced.

Tommy Hilfiger has substantial deferred income tax assets on its balance sheet. This includes tax loss and foreign tax
credit carryforwards in the United States and the Netherlands. Our ability to utilize these assets depends on a number
of factors, including whether there will be adequate levels of taxable income in future periods to offset the tax loss
carryforwards before they expire. Also, United States tax rules impose an annual limit on the amount of certain loss
carryovers of Tommy Hilfiger that we can use following the acquisition, and, depending on our taxable income in tax
years following the acquisition, such limit may be material. These factors could reduce the value of the deferred tax
assets, which could have a material effect on our profitability.

Risks Related to Our Indebtedness and the Notes

Our level of debt could impair our financial condition and prevent us from fulfilling our obligations with respect to
the notes offered hereby.

As of January 31, 2010, as adjusted for this offering and the use of the net proceeds therefrom (which includes the
repurchase of certain of our outstanding senior notes through the tender offers and the repurchase or redemption of all
untendered notes), our acquisition of Tommy Hilfiger and our incurrence of debt under our new senior secured credit
facility, on a pro forma basis, we would have had approximately $2.6 billion of long-term debt outstanding (excluding
letters of credit and additional amounts available for borrowing under the committed $450 million revolving credit
facility that is part of our new senior secured credit facility, which we expect will be undrawn immediately following
the consummation of our acquisition of Tommy Hilfiger). Our level of debt could have important consequences to
investors, including:

requiring a substantial portion of our cash flows from operations be used for the payment of interest on our
debt, thereby reducing the funds available to us for our operations or other capital needs;
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limiting our flexibility in planning for, or reacting to, changes in our business and the industry in which we
operate because our available cash flow after paying principal and interest on our debt may not be sufficient to
make the capital and other expenditures necessary to address these changes;

increasing our vulnerability to general adverse economic and industry conditions because, during periods in
which we experience lower earnings and cash flow, we will be required to devote a proportionally greater

amount of our cash flow to paying principal and interest on our debt;
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limiting our ability to obtain additional financing in the future to fund working capital, capital expenditures,
acquisitions, contributions to our pension plans and general corporate requirements;

placing us at a competitive disadvantage to other relatively less leveraged competitors that have more cash
flow available to fund working capital, capital expenditures, contributions to pension plans and general
corporate requirements; and

with respect to any borrowings we make at variable interest rates, including our newly committed $450 million
revolving credit facility, leaving us vulnerable to increases in interest rates generally.

Servicing our debt, including the notes, will require a significant amount of cash and we may be unable to generate
sufficient cash flow due to many factors, some of which are beyond our control.

Our ability to make payments with respect to our obligations under the notes and our other outstanding debt depends
on our future operating performance. Our performance will be affected by our ability to operate and expand profitably
our business and by prevailing economic conditions and financial, competitive, business and other factors, many of
which are beyond our control.

Our business may not generate sufficient cash flow from operations, we may not realize our currently anticipated
revenues, cost savings and operating performance and we may not have sufficient future borrowings available to us to
pay our debt. Our ability to meet our obligations under our indebtedness, including payment of principal and interest
on the notes, depends on the earnings and cash flows of our subsidiaries and the ability of our subsidiaries to pay
dividends or advance or repay funds to us. If we are unable to meet our debt service obligations or fund our other
liquidity needs, we could be forced to reduce or delay capital expenditures, forego other business opportunities, sell
material assets or operations, restructure or refinance our debt, obtain additional capital or renegotiate, replace or
terminate arrangements. Some of these transactions could occur at times and on terms that are less advantageous or
disadvantageous to us or may not be available to us at all, which could cause us to default on our obligations and
impair our liquidity. Because a significant portion of our assets is pledged as security to the lenders under our new
senior secured credit facility, we may not be able to restructure or refinance our debt on satisfactory terms, if at all.

Despite our substantial indebtedness, we may still be able to incur substantially more debt, which would increase
the risks described above.

As of January 31, 2010, as adjusted for the use of the net proceeds of this offering and the net proceeds herefrom
(which includes the repurchase of certain of our outstanding senior notes through the tender offers and the redemption
of all of our untendered notes due 2011 and 2013), and our incurrence of our new senior secured credit facility in
connection with our acquisition of Tommy Hilfiger, we would have the ability to incur an additional $450 million of
debt under our committed revolving credit facility prior to deducting amounts outstanding for letters of credit that will
be part of our new senior secured credit facility, but unused immediately following the consummation of our
acquisition of Tommy Hilfiger. In addition, although our new senior secured credit facility and the indenture that will
govern the notes offered hereby will contain restrictions on our ability to incur additional debt, these restrictions are
subject to a number of qualifications and exceptions, and additional debt incurred in compliance with these restrictions
could be substantial. If new debt is added to the debt that we have immediately following our acquisition of Tommy
Hilfiger, the risks associated with our indebtedness that we now face would intensify.

Covenant restrictions under our new senior secured credit facility and our indentures will impose significant

operating and financial restrictions on us and may limit our ability to operate our business and to make payments
on the notes.

Table of Contents 74



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Our new senior secured credit facility, the indenture that will govern the notes and the agreements and instruments
governing our other outstanding debt contain covenants that restrict our ability to finance future operations or capital
needs, to take advantage of other business opportunities that may be in our interest or to satisfy our obligations under
the notes. These covenants restrict our ability to, among other things:

incur or guarantee additional debt or extend credit;
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pay dividends or make distributions on, or redeem or repurchase, our capital stock or certain other debt;
make other restricted payments, including investments;

dispose of assets;

engage in transactions with affiliates;

enter into agreements restricting our subsidiaries ability to pay dividends;

create liens on our assets or engage in sale/leaseback transactions; and

effect a consolidation or merger, or sell, transfer, lease all or substantially all of our assets.

In addition, our new senior secured credit facility requires us to maintain certain financial covenants, including
maximum leverage, minimum interest coverage and maximum capital expenditures. Events beyond our control,
including changes in general business and economic conditions, may affect our ability to meet these requirements. A
breach of any of these covenants, or our inability to comply with the financial ratios, would result in a default under
our new senior secured credit facility. If an event of default occurs and is continuing under our new senior secured
credit facility, the lenders could elect to declare all amounts outstanding under the new senior secured credit facility,
together with accrued interest, to be immediately due and payable which would result in acceleration of our other
debt, including the notes. If we were unable to repay any such borrowings when due, the new senior secured credit
facility lenders could proceed against their collateral, which also secures some of our other indebtedness. Under that
circumstance, we may not have sufficient funds to pay the notes.

Also, under the indenture governing our 73/4% debentures due 2023, if we pay any dividend on our capital stock or
we acquire our capital stock, in either case resulting in our inability to meet a specified financial test, then (subject to
certain exceptions) the holders of such debentures would have a right to have their debentures redeemed. If this were
to occur, we may not have sufficient funds to satisfy this obligation. See Description of Other Indebtedness

73/4% Debentures Due 2023.

The notes will not be secured or guaranteed and will be effectively subordinated to our secured obligations and
structurally subordinated to all obligations of our subsidiaries.

The notes will be unsecured, unsubordinated obligations solely of Phillips-Van Heusen Corporation and will not be
guaranteed by any of our subsidiaries on the closing date and may not be guaranteed by any of our subsidiaries for
their tenor. Therefore, the notes will be effectively junior to all of Phillips-Van Heusen Corporation s existing and
future secured obligations, to the extent of the value of the assets securing such obligations, including trade payables,
of our subsidiaries. As of January 31, 2010, as adjusted for our new senior credit facilities, this offering and our
offering of common stock and sale of Series A preferred stock and the use of proceeds therefrom, we would have had
approximately $2.6 billion of outstanding indebtedness (excluding approximately $201 million of outstanding letters
of credit), including $2.1 billion of secured indebtedness (excluding $249 million of available undrawn revolving
credit facility commitments under our new senior secured credit facility and approximately $201 million of
outstanding letters of credit) and including the notes offered hereby. See Description of the Notes Ranking.

In addition, our obligation to make contingent purchase price payments to Mr. Calvin Klein is secured by a lien on all

of the equity interests in our Calvin Klein subsidiaries and all of the assets of our Calvin Klein subsidiaries. Our
Calvin Klein subsidiaries have also guaranteed our obligation to make contingent purchase price payments to
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As such, in the event of a bankruptcy, liquidation, dissolution, reorganization or similar proceeding involving us or a
subsidiary, the assets of the affected entity could not be used to pay you until after:

all secured claims against the affected entity have been fully paid; and

if the affected entity is a subsidiary, all other claims against that subsidiary, including trade payables, have
been fully paid.

Holders of the notes will participate ratably in our remaining assets with all holders of our other unsecured,
unsubordinated debt that is deemed to be of the same class as the notes, and potentially with all of
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our other general creditors, based upon the respective amounts owed to each holder or creditor. If any of the foregoing
events were to occur, we cannot assure you that there will be sufficient assets to pay amounts due on the notes. As a
result, holders of notes may receive less, ratably, than holders of secured debt.

We may not be able to repurchase the notes upon a change of control.

Upon the occurrence of a change of control, we will be required to make an offer to you in cash to repurchase all or

any part of your notes at 101% of their principal amount, plus accrued and unpaid interest to but not including the date
of purchase. If a change of control occurs, we may not have sufficient funds at that time to pay the purchase price for
all required repurchases of the notes. In addition, our ability to effect a redemption of the notes upon a change of
control may be impaired by the effect of various provisions in agreements governing our existing or future debt
obligations. The occurrence of a change of control will result in an event of default under our new senior secured

credit facility and permit the lenders to accelerate the maturity of all of the obligations under the new senior secured
credit facility and to pursue their rights and remedies, including foreclosure of their liens upon our and our

subsidiaries assets. A change of control would further result in an event of default under the agreements governing our
secured contingent payment obligations to Mr. Klein.

In the event that a change of control occurs at a time when we are prohibited from repurchasing the notes, we could
seek the consent of the new senior secured credit facility lenders and the other holders of our debt to repurchase the
notes or could attempt to refinance those borrowings. If we do not obtain their consent or refinance the borrowings,
we will remain prohibited from repurchasing the notes, which would constitute an event of default under the indenture
governing the notes. In addition, we may not have the financial resources necessary to repurchase the notes upon a
change of control, particularly if that change of control triggers a similar repurchase requirement for, or results in the
acceleration of, any of our other debt. Any debt agreements we enter into in the future may contain similar provisions.
Certain transactions that constitute a change of control under our existing and future debt instruments may not
constitute a change of control under the indenture governing the notes.

Your right to require us to redeem the notes is limited.

The holders of the notes have limited rights to require us to purchase or redeem the notes in the event of a takeover,
recapitalization or similar restructuring, including an issuer recapitalization or similar transaction with management.
The change of control provisions of the indenture governing the notes may not afford protection to the holders of the
notes if such transactions were to occur, including a transaction initiated by us, if the transaction does not result in a
change of control or otherwise result in an event of default under the indenture. See Description of the Notes Change
of Control.

You may not be able to resell the notes because there is no established market for them and one may not develop.

The notes will be registered under the Securities Act, but will constitute a new issue of securities with no established
trading market and there can be no assurance as to:

the liquidity of any trading market that may develop;
the ability of holders to sell their notes; or
the price at which the holders will be able to sell their notes.

We do not intend to apply for listing of the notes on any securities exchange or for quotation through an automated
quotation system. If a trading market were to develop, the notes might trade at higher or lower prices than their
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principal amount or purchase price, depending on many factors, including prevailing interest rates, the market for
similar debentures, our financial performance and the interest of securities dealers in making a market in the notes.

We understand that the underwriters presently intend to make a market in the notes. However, they are not obligated
to do so, and any market-making activity with respect to the notes may be discontinued at any

S-34

Table of Contents 79



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

time without notice. In addition, any market-making activity will be subject to the limits imposed by the Securities
Act and the Exchange Act, and may be limited. There can be no assurance that an active market will exist for the notes
or that any trading market that does develop will be liquid.

Historically, the market for non-investment grade debt has been subject to disruptions that have caused volatility in
prices. It is possible that the market for the notes will be subject to disruptions. Any such disruptions may have a
negative effect on you, as a holder of the notes, regardless of our prospects and financial performance.

If the notes receive an investment grade rating, many of the covenants in the indenture governing the notes will be
suspended, thereby reducing some of the protections for noteholders in the indenture.

If at any time the notes receive an investment grade rating from both Standard & Poor s Ratings Services and Moody s
Investors Service, Inc., subject to certain additional conditions, many of the covenants in the indenture governing the
notes applicable to us and our subsidiaries, including the limitations on indebtedness and restricted payments, will be
suspended, and in lieu of these covenants we will be subject to a covenant that limits the amount of secured
indebtedness that we may incur. While these covenants will be reinstated if we fail to maintain investment grade

ratings on the notes or in the event of a continuing default or event of default thereunder, during the suspension

period, noteholders will not have the protection of these covenants and we will have greater flexibility under the
indenture governing the notes to, among other things, incur indebtedness and make restricted payments.

The impact of changes in the global credit markets may adversely affect our ability to borrow and could increase
our counterparty credit risks, including those under our credit facilities, derivative instruments, contingent
obligations and insurance contracts.

During 2007, a crisis began in the subprime mortgage sector of the United States economy as a result of credit quality
deterioration and rising delinquencies, and that crisis continued throughout 2008 and into 2009 which led to a
deterioration of the global credit markets, a closing of the debt markets and widening credit spreads. There can be no
assurance that this crisis will not worsen or impact the availability or cost of debt financing to us in the future. There
can also be no assurance that we will be able to borrow additional money on terms as favorable as our current debt, on
commercially acceptable terms, or at all.

As a result of the global credit crisis, certain financial institutions have filed for bankruptcy, have sold some or all of
their assets, or may seek to enter into a merger or other transaction with another financial institution. Consequently,
some of the counterparties under our credit facilities, derivative instruments, contingent obligations and insurance
contracts may be unable to perform their obligations or may breach their obligations to us under our contracts with
them, which could include failures of financial institutions to fund required borrowings under our loan agreements and
to pay us amounts that may become due under our derivative contracts and other agreements. Also, we may be limited
in obtaining funds to pay amounts due to our counterparties under our derivative contracts and to pay amounts that
may become due under other agreements. If we were to elect to replace any counterparty for its failure to perform its
obligations under such instruments, we would likely incur significant costs to replace the counterparty. Any failure to
replace any counterparties under these circumstances may result in additional costs to us or an ineffective instrument.

S-35

Table of Contents 80



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

DESCRIPTION OF THE TOMMY HILFIGER ACQUISITION
Purchase Agreement

On March 15, 2010, we announced that we had entered into a definitive purchase agreement to acquire Tommy
Hilfiger from Apax and the other Tommy Hilfiger shareholders. The consideration for the acquisition consists of

1.924 billion in cash and 276 million in shares of our common stock (which, assuming a United States Dollar-Euro
exchange rate of $1.3535 to one Euro, and based on the formula in the purchase agreement, would require us to issue
approximately 8.5 million shares), as well as our assumption of 100 million in liabilities of Tommy Hilfiger. The
purchase price is on a debt-free, cash-free basis, and assumes a normalized level of working capital for Tommy
Hilfiger at closing. We expect to close the transaction during our fiscal 2010 second quarter simultaneously with the
closing of this offering.

Purchase Price Adjustments; Escrow

Adjustments to Cash Consideration: The purchase agreement provides that the cash portion of the purchase price will
be increased by a per day ticking fee in the event that, subject to certain specified exceptions, the consummation of
our acquisition of Tommy Hilfiger does not occur within 90 days of the signing of the purchase agreement. The
applicable per day ticking fee is 170,000 from June 14, 2010 through June 29, 2010, 255,000 from June 30, 2010
through July 29, 2010 and 370,000 from July 30, 2010 through the date immediately preceding the closing. In
addition, the cash consideration is subject to upward or downward adjustment based on the working capital and net
debt of Tommy Hilfiger as of the closing. If these adjustments result in us having to make additional payments to the
shareholders of Tommy Hilfiger, such additional payments will be made in cash. If these adjustments result in the
shareholders of Tommy Hilfiger having to make payments to us, any adjustment payments up to 25 million will be
made in cash from an escrow account to be established in connection with the closing and any additional adjustment
payment will be made in shares of our common stock that were issued to them and placed into escrow at the closing.

Adjustments to Stock Consideration: The stock consideration is subject to a collar pursuant to which the number of
shares of our common stock that will be issued to the Tommy Hilfiger shareholders will vary between $39.37-$43.74
per share of common stock, as measured by the average closing price over the 20 trading days immediately preceding
closing. The number of shares of common stock to be issued to the Tommy Hilfiger shareholders will not be subject to
further adjustment outside this range.

Escrow of Cash Consideration and Stock Consideration: Portions of the cash consideration and stock consideration

will be placed into escrow at the closing in order to fund certain potential purchase price adjustments and specified

indemnification obligations of the Tommy Hilfiger shareholders.

Conditions to Completion of the Acquisition

The obligations of the parties to complete the acquisition are each subject to satisfaction of the following conditions:
expiration or termination of any applicable waiting period under the United States federal Hart-Scott-Rodino
Antitrust Improvements Act of 1976, as amended (the so-called HSR Act ), and the procuring of any applicable

approvals pursuant to competition laws of Germany and Austria; and

the absence of any statute, rule, regulation, judgment, decree, injunction or other order by certain governmental
authorities that precludes completion of the acquisition.
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The obligations of Tommy Hilfiger, Apax and the other selling shareholders to consummate the acquisition are also
subject to satisfaction or waiver of additional conditions, including:

the accuracy of our representations and warranties in the purchase agreement, subject to customary materiality
and material adverse effect qualifications; and

our performance, in all material respects, of all of our obligations under the purchase agreement.
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Our obligation to consummate the acquisition is subject to satisfaction of additional conditions, including:

the accuracy of the representations and warranties of Tommy Hilfiger and its shareholders in the purchase
agreement, subject to customary materiality and material adverse effect qualifications;

the performance by Tommy Hilfiger and its shareholders, in all material respects, of all of their obligations
under the purchase agreement;

our receipt of financing in an amount sufficient to fund the acquisition; and

effectiveness of all governmental approvals, except as would not reasonably be expected to have a material
adverse effect on Tommy Hilfiger.

Termination of the Purchase Agreement

The parties may terminate the purchase agreement by mutual written consent at any time before the completion of the
acquisition. In addition, the parties may terminate the purchase agreement at any time before the completion of the
acquisition if:

the closing has not occurred by August 16, 2010, which date may be extended in certain limited circumstances;

either party fails to perform its representations, warranties, covenants or other obligations such that the
conditions to closing (as described above in ~ Conditions to Completion of the Acquisition ) are incapable of
being satisfied prior to August 16, 2010; or

any governmental entity of competent jurisdiction issues a final and non-appealable order, decree, injunction or
ruling or takes other action permanently enjoining, restraining or otherwise prohibiting the acquisition.

Effect of Termination; Termination Fee

If the purchase agreement is terminated for any reason set forth above in ~ Termination of the Purchase Agreement,
except by the mutual consent of the parties or due to a willful and material breach by the Tommy Hilfiger
shareholders that is the primary reason for the failure of the closing to occur, we will pay the Tommy Hilfiger
shareholders an aggregate termination fee of 69 million. If the closing does not occur by June 13, 2010, we will
deposit the full amount of the termination fee into an escrow account established with a third-party escrow agent. In
circumstances in which we are required to pay the termination fee, the purchase agreement provides that we will
generally have no further liability to Tommy Hilfiger shareholders, except where the failure of the closing to occur is
primarily the result of any willful material breach by us of the purchase agreement.

Financing Obligations

Under the purchase agreement, we must use our reasonable best efforts to arrange and obtain debt financing as soon as
reasonably practicable, taking into account the anticipated timing of the closing and our commercial judgment and
acting in good faith. Our obligation to undertake the financing is subject to the condition that we will receive net
proceeds in an amount that, together with our available cash, is at least sufficient to fund the acquisition and that the
terms of the indebtedness are on terms that are substantially consistent with or not substantially less favorable to us, in
our good faith commercial judgment, than certain terms that we have agreed to with Apax or on such other terms and
conditions as are acceptable to us in our sole discretion. We are not required to draw on such available financing in the
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We have entered into a forward foreign exchange contract with respect to 1.3 billion of the purchase price to hedge
against our exposure to changes in the exchange rate for the Euro. Our obligations under this contract are contingent
upon the consummation of our acquisition of Tommy Hilfiger.

Representations and Warranties

Each of the Tommy Hilfiger shareholders and Tommy Hilfiger has made customary representations and warranties
regarding, among other things: capital structure; organizational documents; corporate authority; financial statements;
consents and regulatory approvals; absence of undisclosed liabilities; material contracts; absence of certain litigation;
compliance with law; insurance; tax matters; labor and employment matters; environmental matters; intellectual
property; leases; brokers fees and expenses; affiliate transactions; and real property.

We have made customary representations and warranties regarding capital structure; organizational documents;
corporate authority; consents and regulatory approvals; financial statements and publicly filed documents; absence of
certain developments; litigation; compliance with law; permits; taxes; intellectual property; and solvency.

Many of the representations and warranties in the purchase agreement are qualified by a materiality or material
adverse effect standard (that is, they will not be deemed to be untrue or incorrect unless their failure to be true or
correct, individually or in the aggregate, would, as the case may be, be material or be reasonably likely to have a
material adverse effect). For purposes of the purchase agreement, a material adverse effect means any change, event,
effect, development, circumstance or occurrence that has a material adverse effect on the financial condition, business
or results of operations of Tommy Hilfiger or us, as the case may be, and their and our respective subsidiaries, taken
as a whole. However, in determining whether a material adverse effect has occurred or would reasonably be expected
to occur with respect to either Tommy Hilfiger or us, as the case may be, the parties will disregard any effects arising
from or related to (except, in the case of the events described in clauses (a), (b), (d), (e) or (f), to the extent
disproportionately affecting either us or Tommy Hilfiger, as the case may be, relative to other companies in the
industries in which we or Tommy Hilfiger, as the case may be, operate, but taking into account for the purposes of
determining whether a material adverse effect has occurred only the disproportionate adverse impact): (a) conditions
affecting the United States or global economy; (b) political conditions or any other acts of war, sabotage or terrorism;
(c) changes in financial, banking or securities markets; (d) changes in United States or international accounting
standards; (e) changes in any laws or other binding directives issued by a governmental entity; (f) changes generally
applicable to the industry in which Tommy Hilfiger or we, as the case may be, and our respective subsidiaries operate;
(g) any failure by Tommy Hilfiger or us, as the case may be, to meet internal or published projections, forecasts or
revenue or earnings projections; (h) announcement or completion of the acquisition; (i) any action taken with the other
party s consent; (j) solely with respect to us, any changes in the share price or trading volume of our common stock
and (k) any changes in the credit rating of Tommy Hilfiger or us, as the case may be.

Conduct of the Tommy Hilfiger Business Prior to Closing

Tommy Hilfiger has undertaken customary covenants in the purchase agreement restricting the conduct of its business
between the date of the purchase agreement and the closing. In general, Tommy Hilfiger has agreed to (a) conduct its
business in all material respects in the ordinary course consistent with past practice and (b) use commercially
reasonable efforts to (i) preserve substantially intact its business organization and to preserve the present commercial
relationships of its subsidiaries with significant customers, suppliers and other third parties with whom Tommy
Hilfiger has significant business relations and (ii) retain the services of its key employees.

In addition, between the date of the purchase agreement and the closing, Tommy Hilfiger has agreed, with respect to

itself and its subsidiaries, to limitations on its ability to take certain actions, subject to certain exceptions, including
with regard to matters such as recapitalizations, dividends, disposition or creation of liens, amendments to
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hiring and termination of employees, transactions with affiliates, liquidations, dissolutions, mergers and other major
corporate transactions, changes in financial accounting methods or practices, material contracts, capital expenditures,
entering new lines of business, settlement of litigation and tax elections. These restrictions are subject to certain
exceptions.

Indemnification

The representations, warranties, covenants and other agreements set forth in the purchase agreement (other than those
covenants that are to be performed in whole or in part after the closing) do not survive following the closing. As a
result, except for our limited indemnification rights with respect to certain tax matters and our full indemnity related to
Tommy Hilfiger s Karl Lagerfeld business, which we will not be acquiring as part of the acquisition, the purchase
agreement does not contain indemnification obligations of either party with respect to breaches of such
representations, warranties, covenants and other agreements. We currently intend to obtain insurance from third
parties with respect to potential breaches or inaccuracies in the representations and warranties relating to Tommy
Hilfiger and its selling shareholders as set forth in the purchase agreement. The insurance would be subject to a
deductible and a cap and will generally be available for claims made within 18 months of the closing, or longer in
certain cases. While there can be no assurance that such policy will be obtained, Tommy Hilfiger s selling shareholders
are obligated, pursuant to the purchase agreement, to cooperate with us in obtaining the policy.

Regulatory Covenants; Third Party Consents

Each party to the purchase agreement has agreed to use reasonable best efforts to obtain as promptly as practicable all
necessary governmental/regulatory approvals, including by (a) making all required filings pursuant to the HSR Act
within five business days of the date of the purchase agreement, (b) making all other required filings pursuant to other
regulatory laws as promptly as practicable and (c) not extending any waiting period under the HSR Act or entering
into any agreement with the United States Federal Trade Commission or United States Department of Justice or any
other governmental entity not to consummate the acquisition without the prior written consent of the other parties. All
such filings have been made as of the date of this prospectus supplement and the waiting period under the HSR Act
has been terminated.

Non-Solicitation

Under the purchase agreement, the Tommy Hilfiger shareholders may not solicit, encourage, seek, initiate, facilitate or
engage in any discussion or negotiations with, or provide any information to or enter into any agreement with, anyone
other than us concerning any alternative transaction, and such parties must immediately cease any ongoing discussions
or negotiations.

Governing Law

The purchase agreement is governed by and will be construed in accordance with the laws of the State of Delaware.
Selling Stockholder Agreement

Upon the consummation of our acquisition of Tommy Hilfiger, we and the Tommy Hilfiger shareholders will enter
into a stockholder agreement. Under the terms of the stockholder agreement, Apax will have the right to nominate one
director to our Board of Directors. This right will terminate if, among other things, Apax ceases to beneficially own
(net of any short interests) less than a number of shares of our common stock equal to the greater of (i) 50% of the

shares of common stock that Apax acquires in the acquisition and (ii) 4% of the then outstanding shares of common
stock.
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subject to customary standstill restrictions limiting or prohibiting, among other things, the acquisition of more of our
securities, making or proposing a merger or change of control transaction, soliciting proxies or supporting any other
person or group seeking to engage in the foregoing. Under the stockholder
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agreement, the standstill period runs until the earlier of (a) the termination of the stockholder agreement pursuant to its
terms, (b) a change of control of PVH or (c) three months after (i) Apax irrevocably waives its right to nominate one
director, (ii) such right terminates (as described in the last sentence of the immediately preceding paragraph) or

(iii) the resignation, removal or death of the Apax director nominee and no replacement has filled such vacancy after
Apax has proposed two different replacement designees, both of whom have been rejected by us.

In addition, for a period of nine months following the completion of the acquisition, subject to limited exceptions, the
Tommy Hilfiger shareholders who are party to the stockholder agreement will be prohibited from offering, selling,
pledging or otherwise transferring, or hedging against, the shares of our common stock that they receive in the
acquisition. After the nine-month anniversary of the closing, the Tommy Hilfiger shareholders will be permitted to
sell 50% of their shares of our common stock that they receive in the acquisition, with the remaining portion available
for sale following the 15-month anniversary.

The stockholder agreement also provides Apax and certain other Tommy Hilfiger shareholders who will own more
than 4% of the total number of outstanding shares of our common stock with certain preemptive rights with respect to
future issuances for cash of common stock, or securities convertible into, exercisable or exchangeable for common
stock. The Tommy Hilfiger shareholders will receive customary registration rights with respect to the shares of
common stock that they receive in the acquisition.

LNK Purchase Agreement

On March 15, 2010, we entered into a securities purchase agreement with LNK, pursuant to which we agreed to sell to
LNK, in a private placement, 4,000 shares of our Series A preferred stock, par value $100 per share, for an aggregate
purchase price of $100 million. The Series A preferred stock to be issued to LNK is perpetual preferred stock, with a
liquidation preference of $25,000 per share, no coupon and convertible at any time into shares of our common stock,
at a per share conversion price of $47.74 (subject to adjustment as described in ~ Series A Preferred Stock below).

Under the securities purchase agreement with LNK, the obligation of each of us and LNK to consummate the sale to
LNK of the shares of Series A preferred stock is subject to the consummation of our acquisition of Tommy Hilfiger.
We also have agreed to (a) cover LNK s reasonable legal fees and expenses, subject to a cap to be agreed upon, and
(b) pay LNK a commitment fee of $1 million and a transaction fee of $4 million, all which are payable at the closing
of the sale to them of the shares of Series A preferred stock.

MSD Purchase Agreement

On March 15, 2010, we entered into a securities purchase agreement with MSD, pursuant to which we agreed to sell
to MSD, in a private placement, 4,000 shares of our Series A preferred stock, par value $100 per share, for an
aggregate purchase price of $100 million. The terms of the MSD Purchase Agreement are substantially identical to the
terms of the securities purchase agreement between us and LNK. The Series A preferred stock to be issued to MSD is
perpetual preferred stock, with a liquidation preference of $25,000 per share, no coupon and convertible at any time
into shares of our common stock, at a per share conversion price of $47.74 (subject to adjustment as described in
Series A Preferred Stock below).

Under the terms of the securities purchase agreement with MSD, we have agreed to (a) cover MSD s reasonable legal
fees and expenses, subject to a cap to be agreed upon, and (b) pay MSD a commitment fee of $1 million and a

transaction fee of $4 million, all of which are payable at the closing of the sale of Series A preferred stock to MSD.

Series A Preferred Stock
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The terms, rights, obligations and preferences of our Series A preferred stock are set forth in a Certificate of
Designations that will be filed with the Secretary of State of the State of Delaware prior to the closing of the sale of
preferred stock to LNK and MSD. The holders of the Series A preferred stock will not be entitled to receive
dividends, other than to the extent that dividends are declared and paid on our common stock. In the
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event that dividends are declared on the common stock, the preferred stockholders will generally be entitled to receive
the amount of cash or assets that they would have received had they converted their shares of Series A preferred stock
into shares of our common stock immediately prior to the record day for such dividend.

Each share of Series A preferred stock will be immediately convertible, at the option of the holder, into the number of
shares of common stock equal to the quotient of (a) the liquidation preference of $25,000 and (b) the conversion price.
The conversion price is initially $47.74 (the closing price of our common stock on the business day immediately
preceding the date of our execution of the securities purchase agreements with each of LNK and MSD) and is subject
to equitable adjustment in the event of our taking certain actions, including stock splits, stock dividends, mergers,
consolidations or other capital reorganizations.

The Series A preferred stock is not redeemable, in whole or in part, at our option or that of any holder. The holders of
the Series A preferred stock are entitled to vote with the holders of our common stock on an as-converted basis. In
addition, the affirmative vote of at least 75% of the shares of Series A preferred stock then outstanding is required for
us to: (a) amend, alter, repeal, impair or change, in any respect, the rights, preferences, powers, privileges, restrictions,
qualifications or limitations of the Series A preferred stock, (b) authorize or agree to authorize any increase in the
number of shares of Series A preferred stock or issue any additional shares of Series A preferred stock or (c) amend,
alter or repeal any provision of our Certificate of Incorporation or By-laws that would adversely affect any right,
preference, privilege or voting power of the Series A preferred stock or the holders thereof.

LNK Stockholder Agreement

We will enter into a stockholder agreement with LNK in connection with the closing of the sale to them of the

4,000 shares of our Series A preferred stock. Under the terms of the stockholder agreement, LNK will be provided

with the right to nominate one director to our Board of Directors. We have agreed to use commercially reasonable
efforts to cause LNK s nominee to be elected to the Board. LNK s right to nominate a director will terminate in certain
circumstances, including in the event that LNK and its affiliates cease to beneficially own (net of any short interests)
less than 80% of the shares of Series A preferred stock (or shares of common stock into which their shares of Series A
preferred stock are convertible) that LNK acquired under the securities purchase agreement with them. Until the
nomination right is terminated in accordance with the terms of the stockholder agreement, LNK will agree to vote all
shares of Series A preferred stock or shares of common stock received upon the conversion of such Series A preferred
stock held by it or its affiliates in accordance with the recommendations of our Board.

From the closing of the sale of Series A preferred stock to LNK until six months following the termination of LNK s
right to nominate a director to our Board of Directors, LNK and its affiliates will be subject to customary standstill
restrictions limiting or prohibiting, among other things, the acquisition of more of our securities, making or proposing
a merger or change of control transaction, soliciting proxies or supporting any other person or group seeking to engage
in the foregoing.

In addition, for a period of nine months following the completion of the sale of Series A preferred stock to LNK,
subject to limited exceptions, LNK will be prohibited from offering, selling, pledging or otherwise transferring, or
hedging against, the shares of Series A preferred stock received in the sale (or shares of common stock received upon
the conversion of such Series A preferred stock). After the nine-month anniversary of the completion of the sale, LNK
will be permitted to sell 50% of its shares of Series A preferred stock (or shares of common stock received upon the
conversion of such Series A preferred stock), with the remaining portion available for sale following the 15-month
anniversary.

The stockholder agreement with LNK will also provide LNK with certain customary registration rights (including
demand registrations and piggyback rights) with respect to shares of common stock into which the Series A preferred
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MSD Stockholder Agreement

We will enter into a stockholder agreement with MSD in connection with the closing of the sale to them of the
4,000 shares of Series A preferred stock. The stockholder agreement with MSD will be substantially similar to the
stockholder agreement with LNK, except as described below.

MSD does not have the right to nominate a director to our Board of Directors.

Under the terms of the stockholder agreement, for nine months following the completion of the sale of Series A
preferred stock to MSD, MSD and its controlled affiliates will be subject to customary standstill restrictions limiting
or prohibiting, among other things, the acquisition of more of our securities, making or proposing a merger or change
of control transaction, soliciting proxies or supporting any other person or group seeking to engage in the foregoing,
although MSD will not be restricted from acquiring up to 9.9% of the total outstanding shares of common stock.

In addition, for a period of nine months following the completion of the sale of Series A preferred stock to MSD,
subject to limited exceptions, MSD will be prohibited from offering, selling, pledging or otherwise transferring, or
hedging against, the shares of Series A preferred stock that MSD received in the sale of Series A preferred stock to
MSD (or shares of common stock received upon the conversion of such Series A preferred stock). After the
nine-month anniversary of the completion of the sale, MSD will be permitted to sell 50% of its shares of Series A
preferred stock (or shares of common stock received upon the conversion of such Series A preferred stock), with the
remaining portion available for sale following the 12-month anniversary.
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USE OF PROCEEDS

We estimate that the net proceeds of this offering will be approximately $  million, after deducting underwriting
discounts and commissions and estimated expenses of the offering. We intend to use the net proceeds of this offering
(together with cash on hand, borrowings under our new senior secured credit facility and proceeds from the issuance
of shares of our common stock and shares of Series A preferred stock) to fund the acquisition of Tommy Hilfiger,
repurchase or redeem our 71/4% senior notes due 2011 and our 81/8% senior notes due 2013 and pay related fees and
expenses. See Summary Tommy Hilfiger Acquisition Sources and Uses , Description of the Tommy Hilfiger
Acquisition and Summary Tender Offers and Consent Solicitations.
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CAPITALIZATION

The following table sets forth our capitalization as of January 31, 2010 on an actual and pro forma basis, as described
in Summary Tommy Hilfiger Acquisition Sources and Uses and our unaudited pro forma consolidated financial
information included in this prospectus supplement. You should also read the financial statements incorporated by
reference in this prospectus supplement.

Actual Pro Forma
($ in millions)

Cash $ 481 $ 342(1)
Debt: (2)

New senior secured credit facility

Revolver

Term loan A 500
Term loan B 1,500(3)
73/4% debentures due 2023 100 100
71/4% senior notes due 2011 150

81/8% senior notes due 2013 150

Notes offered hereby 525(3)
Total debt 400 2,625
Preferred stock 200
Other stockholders equity (including common stock) 1,169 1,754(4)
Total stockholders equity 1,169 1,954
Total capitalization $ 1,569 $ 4,579

(1) As presented in the unaudited pro forma consolidated financial information and differs from the cash anticipated
to remain on our balance sheet after the consummation of the acquisition due to, among other things, certain
integration and transaction expenses, differences in exchange rates and the impact of hedging not reflected in the
unaudited pro forma financial information.

(2) Excludes capital leases of approximately $22 million assumed in connection with the acquisition (calculated at
the exchange rate of $1.3535 to one Euro).

(3) Excludes any applicable original issue discount, if any.
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(4) As presented in the unaudited pro forma consolidated financial information and differs from the actual amounts
incurred due to, among other things, certain integration and transaction costs, differences in exchange rates and
the impact of hedging not reflected in the unaudited pro forma financial information. Includes common stock,
additional capital, retained earnings/accumulated deficit, accumulated other comprehensive (loss)/income, less:
shares of common stock held in treasury, at cost.
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UNAUDITED PRO FORMA CONSOLIDATED FINANCIAL INFORMATION

The following unaudited pro forma consolidated financial information of PVH as at and for the fiscal year ended
January 31, 2010, gives effect to:

Our proposed acquisition of Tommy Hilfiger, which is currently controlled by funds affiliated with Apax, for
total consideration of 2.2 billion (approximately $3 billion) plus the assumption of 100 million in liabilities;

The issuance of common stock, Series A preferred stock and debt, as well as the use of existing cash, to fund
the acquisition; and

The extinguishment of a portion of our existing debt.

The following unaudited pro forma consolidated income statement gives effect to these events as if the transaction had
occurred on February 2, 2009. The following unaudited pro forma consolidated balance sheet gives effect to these
events as if the transaction had occurred on January 31, 2010.

The unaudited pro forma consolidated financial information included herein is derived from our historical financial
statements and those of Tommy Hilfiger and is based on certain assumptions which we believe to be reasonable,

which are described in the section entitled ~ Notes to Unaudited Pro Forma Consolidated Financial Information below.
We have not performed a complete and thorough valuation analysis necessary to determine the fair market values of

all of the Tommy Hilfiger assets to be acquired and liabilities to be assumed, and accordingly, as described in

Note 4(b) below, the unaudited pro forma consolidated financial information includes a preliminary allocation of the
purchase price to reflect the fair value of those assets and liabilities.

The unaudited pro forma consolidated financial information:

does not purport to represent what the consolidated results of operations actually would have been if our
acquisition of Tommy Hilfiger had occurred on February 2, 2009 or what those results will be for any future
periods or what the consolidated balance sheet would have been if our acquisition of Tommy Hilfiger had
occurred on January 31, 2010. The pro forma adjustments are based on information current as of the time of
this filing or as otherwise indicated; and

has not been adjusted to reflect any matters not directly attributable to implementing our acquisition of Tommy
Hilfiger. No adjustment, therefore, has been made for actions which may be taken once the offer is complete,
such as any of our integration plans related to Tommy Hilfiger. As a result, the actual amounts recorded in our
future consolidated financial statements will differ from the amounts reflected in the unaudited pro forma
consolidated financial information, and the differences may be material.

The unaudited pro forma consolidated financial information has been derived from the following sources:
our financial information, as prepared in accordance with GAAP, has been extracted without adjustment from
our audited consolidated income statement for the year ended January 31, 2010 and audited consolidated

balance sheet as at January 31, 2010 contained in our Annual Report on Form 10-K filed with the SEC on
March 31, 2010.
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financial information of Tommy Hilfiger, as prepared in accordance with IFRS, has been extracted without
adjustment from Tommy Hilfiger s unaudited consolidated income statement for the 12 months ended
December 31, 2009 and unaudited consolidated balance sheet as at December 31, 2009 and translated from
Euros to United States Dollars as described below. Tommy Hilfiger s year end was March 31, 2009, which
differs from our January 31, 2010 year end by more than 93 days. As such, Tommy Hilfiger s income statement
was brought up to within 93 days of our most recently completed year end by adding the unaudited
consolidated interim income statement of Tommy Hilfiger for the nine months ended December 31, 2009 to the
audited consolidated income statement of Tommy Hilfiger for the year ended March 31, 2009 and deducting
the unaudited consolidated interim income statement of Tommy Hilfiger for the nine months ended

December 31, 2008. No unusual events entered into the determination of the resulting unaudited consolidated
income statement for the 12 months
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ended December 31, 2009 and therefore such period was deemed to be a reasonable representation of the
normal operations of Tommy Hilfiger.

Unaudited adjustments have been made to align the Tommy Hilfiger IFRS financial information with GAAP.
The basis for these adjustments is explained in the section entitled ~ Notes to Unaudited Pro forma Consolidated
Financial Information.

Tommy Hilfiger translated its historical financial information to its functional currency, the Euro, based on the
requirements of IFRS. Based on our review of Tommy Hilfiger s historical financial statements and
understanding of the differences between GAAP and IFRS, we are not aware of any further adjustment that we
would need to make to Tommy Hilfiger s historical financial statements relating to foreign currency translation
in respect of this pro forma financial presentation. The pro forma adjustments in this unaudited pro forma
consolidated financial information have been translated from Euros to United States Dollars using the
applicable exchange rates. The average exchange rate applicable during the period presented for the unaudited
pro forma consolidated income statement and the period end exchange rate for the unaudited pro forma
consolidated balance sheet are:

$ 1
For the year ended January 31, 2010 Average Spot Rate 1.3977
As at January 31, 2010 Period End Rate 1.4002

The following unaudited pro forma consolidated financial information should be read in conjunction with:
the accompanying section ~ Notes to Unaudited Pro Forma Consolidated Financial Information;

our audited consolidated financial statements for the year ended January 31, 2010 and the notes relating
thereto;

the audited special purpose consolidated financial statements of Tommy Hilfiger for the year ended March 31,
2009 and the notes relating thereto, contained in our Current Report on Form 8-K filed with the SEC on
April 13, 2010; and

the unaudited special purpose consolidated interim financial statements of Tommy Hilfiger for the nine months
ended December 31, 2009 and the notes relating thereto, contained in our Current Report on Form 8-K filed

with the SEC on April 13, 2010.
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Unaudited Pro Forma Consolidated Income Statement
For the Year Ended January 31, 2010

Tommy
Hilfiger Tommy
Pro
PVH Tommy Tommy Pro Forma Hilfiger Forma
(in $, Hilfiger Hilfiger GAAP Pro Forma Transaction
except IFRS IFRS Adjustments GAAP  Adjustments
Shares) (in ) (in$) (in$) Notes @in$) @in$) Notes
(In thousands, except per share amounts)

2,070,754 2,246,670  3(g) 2,246,670 (12,088) 4()
nue 245,879 47,519  3(g) 47,519
ind
J 82,098
e 2,398,731 1,641,403 2,294,189 2,294,189 (12,088)
ssold 1,216,128 741,363 1,036,203 1,462  3(b),3(g) 1,037,665 45,637  4(k),40)

1,182,603 900,040 1,257,986 (1,462) 1,256,524 (57,725)
ral
rative

938,791 812,192 1,135,201 (18,154) 3(a),3(c),3(d),3(e) 1,117,047 5,480  4(f),4(1),4(m)
e
axes 243,812 87,848 122,785 16,692 139,477 (63,205)
nse 33,524 110,555 154,523 8,514  3(b),3(d),3(g) 163,037 (28,594) 4(g)
ne 1,295 8,353 11,675 11,675 (10,727) 4(h)
)
211,583 (14,354) (20,063) 8,178 (11,885) (45,338)

efit) 49,673 (5,597) (7,823) 617  3(f) (7,206) 240 4(o)
loss) 161,910 (8,757) (12,240) 7,561 (4,679) (45,578)
ome
share 3.14
re 3.08
erage
res
late
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See Notes to Unaudited Pro Forma Consolidated Financial Information.
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Unaudited Pro Forma Consolidated Balance Sheet

As at January 31, 2010
Tommy
Hilfiger Tommy
Tommy Tommy Pro Forma Hilfiger Pro Forma
Hilfiger Hilfiger GAAP Pro Forma Transaction
PVH IFRS IFRS Adjustments GAAP Adjustments
(in $) (in ) (in $) (in $) Notes (in $) (in $)
(In thousands)
480,882 236,559 331,230 331,230 (470,607)
188,844 154,070 215,729 (65,277) 3(g) 150,452
7,759
263,788 198,790 278,345 278,345 50,885
41,038 8,423
12,572 2,851 3,992 62,052 3(f),3(g) 66,044
994,883 592,270 829,296 (3,225) 826,071 (411,299)
167,474 161,325 225,887 13,829  3(d),3(g) 239,716 (13,671)
419,179 322,621  3(g) 322,621 1,317,884
621,135 1,725,046
86,000
32,056 791,322 1,108,009 (337,905) 3(e),3(g) 770,104 (591,868)
18,952 54,606 76,460 111,854  3(),3(g) 188,314 61,844
2,339,679 1,599,523 2,239,652 107,174 2,346,826 2,087,936
35,610 49,861 4,342 3(g) 54,203 (54,203)
108,494 257,546 360,616 360,616
215,413 50,591 70,838 (65,258) 3(),3(g) 5,580 (12,398)
38,974
3,819 5,347 409  3(g) 5,756 7,829
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4(a)i,4(b)ii,4(c),
4(d)4(e),4(1):4())

4(b)iv
4(1),40)

4(q)

4(b)vi

4(b)iii, 4(q)
4(b)iii, 4(q)
4(b)ii, 4(1),4(),

4(q)

4(b)ii,4(q)

4(0)

4(q)
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362,881 347,566 486,662 (60,507) 426,155 (58,772)

399,584 514,241 720,040 18,329  3(g) 738,369 1,463,756  4(b)ii,4(c),4(q)

408,661 209,004 292,648 124,438 3(a),3(c),3(g) 417,086 662,540 4(b)v,4(q)
516,890 723,749 723,749 (723,749) 4(b)ii

200,000 4(d)

57,139 50,574 70,814 (63,813) 3(g) 7,001 5,575  4(a)ii4d(e),4(n)
596,344 42,196 3(c),3(g) 42,196 551,259  4(a)ii4(e),4(1),4(
3(a),3(b),3(0),

796,282 (40,860) (57,212) 44,547  3(d),3(e) (12,665) (7,738)  4(1),4(j),4(n)
(80,448) 2,108 2,951 1,984  3(a),3(b),3(c),3(e) 4,935 (4,935) 4(n)

(200,764)
1,168,553 11,822 16,553 24,914 41,467 744,161
2,339,679 1,599,523 2,239,652 107,174 2,346,826 2,087,936

See Notes to Unaudited Pro Forma Consolidated Financial Information.

S-48

Table of Contents 103



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

Notes to Unaudited Pro Forma Consolidated Financial Information
(In thousands, except per share amounts and as indicated)

1. BASIS OF PRESENTATION

The unaudited pro forma consolidated financial information has been derived from financial statements prepared in
accordance with GAAP and IFRS and reflects our acquisition of Tommy Hilfiger. The IFRS financial information has
been adjusted to align with GAAP and, as such, the resulting unaudited pro forma consolidated financial information
is presented in accordance with GAAP.

Our underlying financial information has been derived from our audited consolidated financial statements contained in
our Annual Report on Form 10-K for the year ended January 31, 2010. The underlying financial information for
Tommy Hilfiger has been derived from the unaudited consolidated financial statements of Tommy Hilfiger for the

12 months ended December 31, 2009 prepared in accordance with IFRS.

The combination with Tommy Hilfiger has been treated as an acquisition of a business, with us as the acquirer and
Tommy Hilfiger as the acquiree, assuming that the offer had been completed on February 2, 2009 for the unaudited
pro forma consolidated income statement and on January 31, 2010 for the unaudited pro forma consolidated balance
sheet.

This unaudited pro forma consolidated financial information is not intended to reflect the financial position and results
of operations which would have actually resulted had our acquisition of Tommy Hilfiger been effected on the dates
indicated. Further, the unaudited pro forma results of operations are not necessarily indicative of the results of
operations that may be achieved in the future. No account has been taken of the impact of transactions that have
occurred or might occur subsequent to January 31, 2010 for us or subsequent to December 31, 2009 for Tommy
Hilfiger. No adjustment, therefore, has been made for actions which may be taken once our acquisition of Tommy
Hilfiger is complete, such as any integration plans related to Tommy Hilfiger.

2. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

The unaudited pro forma consolidated financial information has been compiled in a manner consistent with the
accounting policies adopted by us. These accounting policies differ in a number of significant respects from those of
Tommy Hilfiger. The adjustments made to align Tommy Hilfiger s IFRS financial information with GAAP are
described in Note 3. Additional reclassifications made to align Tommy Hilfiger s GAAP financial information with our
GAAP accounting policies are described in Note 4(q).

The Tommy Hilfiger balances have been translated from Euros to United States Dollars using the average exchange
rate applicable during the period presented for the unaudited pro forma consolidated income statement and the period
end exchange rate for the unaudited pro forma consolidated balance sheet.

3. PRO FORMA GAAP ADJUSTMENTS

The financial information of Tommy Hilfiger has been prepared and presented in accordance with IFRS. Certain
differences exist between IFRS and GAAP, and these differences may be material. The principal relevant differences
between GAAP and IFRS that we believe would be material in the preparation of Tommy Hilfiger s financial
statements have been adjusted for, as described below. While we cannot be sure that these are the only necessary
adjustments to align IFRS to GAAP, we believe that these adjustments represent the most significant differences
between IFRS and GAAP affecting the financial statements of Tommy Hilfiger. The following summary does not
include all differences that exist between IFRS and GAAP and is not intended to provide a comprehensive listing of
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all such differences specifically related to us, Tommy Hilfiger or the industry in which we and Tommy Hilfiger
operate.

The differences described below reflect only those differences in accounting policies in effect at the time of the
preparation of the historical financial information of Tommy Hilfiger. There has been no attempt to identify future
differences between IFRS and GAAP as the result of changes in accounting standards, transactions or events that may
occur in the future. The organizations that promulgate IFRS and GAAP have significant projects ongoing that could
have a significant impact on future comparisons between IFRS and
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GAAP. Future developments or changes in either IFRS or GAAP may give rise to additional or fewer differences
between IFRS and GAAP which could have a significant impact on us or the combined company.

The following adjustments have been made to align the Tommy Hilfiger IFRS financial information with GAAP. The
estimated tax impacts of each of these GAAP adjustments are included in the total of tax adjustments explained in
Note 3(f) below.

(a) Onerous Lease Contract

Under IFRS, an onerous contract is defined as a contract in which the unavoidable costs of meeting the obligations
under the contract exceed the economic benefits expected to be received under it. When a contract becomes onerous, a
liability is recognized regardless of whether the entity has ceased using the rights under the contract. Under GAAP, a
liability for costs that will continue to be incurred under a contract for its remaining term without economic benefit to
the entity should only be recorded when the entity has ceased using the rights under the contract.

Selling, general and administrative expenses was reduced by $10,713 to reverse expense recorded under IFRS related
to leases under which Tommy Hilfiger had not ceased using the rights provided by the contracts. On the unaudited pro
forma consolidated balance sheet, a reduction in other noncurrent liabilities of $10,567 was made to reverse the
liability previously recorded and retained earnings was increased $6,514, net of tax. Accumulated other
comprehensive income was decreased $99, net of tax, to reflect the impact on currency translation.

(b) Derivatives

Under IFRS, hedge accounting is applied whereby unrealized losses on certain of Tommy Hilfiger s derivative
instruments were recognized in other comprehensive income. Under GAAP, these derivative instruments do not meet
the different criteria for hedge accounting. As such, the unrealized losses must be recorded in the unaudited pro forma
consolidated income statement.

Additional interest expense of $7,742 and additional cost of goods sold of $2,706 was reflected related to interest rate
swaps and forward foreign exchange contracts, respectively, which did not meet the criteria for hedge accounting
under GAAP. The hedge reserve included in accumulated other comprehensive income was increased $7,174, net of
tax, with a corresponding decrease of $7,174, net of tax, to retained earnings. The balance sheet adjustments are
inclusive of the cumulative effect of adjustments related to prior periods.

(c) Share-based and Incentive Compensation

Vesting of certain of Tommy Hilfiger s share-based and incentive compensation programs is contingent upon an initial
public offering (an IPO ) or change of control. Under IFRS, if the length of the vesting period varies depending on
when a performance condition is satisfied, an estimate must be made on the basis of the most likely outcome. As such,
expense is recognized during the period leading up to the estimated date of an IPO or change of control. Under

GAAP, a compensatory award subject to a performance condition is accounted for when the achievement of such
performance condition is probable. Because these performance conditions are outside of our control, they would not

be probable until they occur. Thus, under GAAP, expense would not be recognized as of December 31, 2009.

Selling, general and administrative expenses was reduced by $4,805 to reverse current year expense recorded under
IFRS related to share-based and incentive compensation programs for which vesting is contingent upon an PO or
change of control. On the unaudited pro forma consolidated balance sheet, other noncurrent liabilities was reduced by
$26,674 (for the cash settled portion of the award); additional capital was reduced by $21,617 (for the equity portion
of the award); retained earnings was increased by $46,133, net of tax; and accumulated other comprehensive income
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was reduced by $5,281, net of tax. The balance sheet adjustments are inclusive of the cumulative effect of adjustments
related to prior periods.
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(d) Interest Capitalization

Prior to adoption as of January 1, 2009 of International Accounting Standard No. 23 (Revised), which requires the
capitalization of interest on qualifying assets, Tommy Hilfiger expensed interest related to the construction of
qualifying assets. Under GAAP, interest is required to be capitalized on capital construction projects and depreciated
over the life of the asset.

Property, plant and equipment, net was increased $839 to reflect this difference. This balance sheet adjustment is
inclusive of the cumulative effect of adjustments related to prior periods. Interest expense was reduced by $472 to
reverse the interest expense related to construction projects that had already been started before January 1, 2009.

Subsequently, in December 2009, the qualifying asset was impaired under IFRS. Under GAAP, the capitalized
borrowing costs should also be impaired. To reflect the impairment on the capitalized borrowing costs, selling, general
and administrative expenses was increased $681 and property, plant and equipment, net was reduced by $681.

Retained earnings was increased by $98, net of tax, related to these adjustments.
(e) Reacquired License Rights

In December 2008, Tommy Hilfiger reacquired a license to sell handbags in the United States and paid a contractually
stipulated termination fee to the licensee. Under IFRS, this termination fee was treated as a reacquired right. As such,
the payment was capitalized and was being amortized over the remaining period of the original license agreement.
Under GAAP, for this transaction, the termination fee would be considered an exit cost and would be expensed when
incurred. As a result, selling, general and administrative expenses was reduced by $3,317, other intangibles, net was
reduced by $1,612, retained earnings was reduced by $1,024, net of tax, and accumulated other comprehensive
income was increased by $190, net of tax, to reflect the impact on currency translation. The balance sheet adjustments
are inclusive of the cumulative effect of adjustments related to prior periods.

() Taxation

Estimated tax impacts have been provided for the unaudited pro forma GAAP adjustments. Other current assets was
reduced by $10,038, other noncurrent assets was reduced by $694 and accrued expenses was increased $141 to record
the net tax impacts of the differences described above. In the unaudited pro forma consolidated income statement,
income tax expense was increased by $617.

Also, under IFRS, deferred taxes are classified as noncurrent on the unaudited pro forma consolidated balance sheet
and presented as an asset or a liability on a net basis by tax jurisdiction. Under GAAP, deferred taxes are classified
between current and noncurrent, depending on the balance sheet items which they relate to, disclosed separately and
presented on a net basis by tax jurisdiction. The reclassifications to reflect this difference are included in Note 3(g).

(g) Reclassifications

Certain amounts were reclassified in the financial statements of Tommy Hilfiger so their presentation would be
consistent with GAAP.

For the unaudited pro forma consolidated income statement, the detail of total revenue of $2,294,189 was reclassified
as follows:
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Net sales $ 2,246,670
Royalty revenue 47,519
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An additional income statement reclassification was made to present the realized and unrealized gains and losses
related to certain of Tommy Hilfiger s derivative instruments in the same income statement line item:

Cost of goods sold $ (1,244)
Interest expense 1,244

Certain balance sheet reclassifications were made in order to present certain of Tommy Hilfiger s IFRS balances
consistent with their presentation under GAAP.

Under IFRS, Tommy Hilfiger presents chargeback and markdown reserves as a current liability. GAAP requires that
chargeback and markdown reserves be presented as a contra receivable. The following balance sheet reclassification
was made to reflect the presentation under GAAP:

Trade receivables, net of allowances for doubtful accounts $ (65,277)
Accrued expenses (65,277)

Additional balance sheet reclassifications were made related to the presentation of capitalized salaries, debt issuance
costs, goodwill, subleases, deferred taxes and additional capital. The adjustments by balance sheet line item are as
follows:

Other current assets $ 72,000
Property, plant and equipment, net 13,671
Goodwill 322,621
Other intangibles, net (336,293)
Other noncurrent assets 112,548
Current portion of long-term debt 4,342
Accrued expenses (122)
Other current liabilities 409
Long-term debt 18,329
Other noncurrent liabilities 161,679
Common stock (63,813)
Additional capital 63,813

4. PRO FORMA TRANSACTION ADJUSTMENTS
The following adjustments have been made to reflect (i) our acquisition of Tommy Hilfiger; (ii) the issuance of
common stock, Series A preferred stock and debt, as well as the use of existing cash, to fund the acquisition; and

(iii) the extinguishment of a portion of our existing debt.

The estimated tax impact of each of these pro forma adjustments, excluding the fair value adjustment to deferred taxes
in Note 4(b)v below, is included in the total of tax adjustments explained in Note 4(o) below.

(a) Estimated Purchase Consideration

We will acquire Tommy Hilfiger, pursuant to the offer for total cash and stock consideration of $3,058,136. The
estimated purchase consideration was calculated as follows:
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Total cash consideration

Total value of stock consideration

Our share price

Our total shares to be issued, par value $1 per share
Total purchase price
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2,704,874()
353,262(i1)
43.74(i1)
8,076(i1)
3,058,136(iii)

Table of Contents

111



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

®

(ii)

(iii)

For purposes of preparing this unaudited pro forma consolidated financial information, we have assumed that
funding will come from the net proceeds from the issuance of common stock, Series A preferred stock and debt,
as well as the use of existing cash. The cash portion of the estimated purchase consideration, payable in Euros,
which includes a 1,924,000 component plus the assumption of 100,000 in liabilities, was translated based on an
exchange rate of 1 :$1.3364 on April 8, 2010. We have entered into a forward foreign exchange contract with
respect to 1,300,000 of the purchase price to hedge against exposure to changes in the exchange rate for the
Euro. Our obligations under this contract are contingent upon the consummation of our acquisition of Tommy
Hilfiger.

The value of the stock portion of the estimated purchase consideration is $353,262, which excludes the value of
the restricted stock component as discussed in Note 4(m) below. The value of the stock portion of the estimated
purchase consideration was translated based on an exchange rate of 1 : $1.3364 on April 8, 2010. The number of
shares of our common stock to be issued is obtained by dividing the value of the ordinary share portion of the
estimated purchase consideration by the stock value and rounding to the nearest whole number. The stock value
is an amount equal to the lower of (1) $43.74 per share or (2) the minimum stock value, calculated as the greater
of the average of the per share daily closing prices of a share of our common stock on the New York Stock
Exchange ( NYSE ) for 20 consecutive trading days ending on and including the second trading day prior to the
closing date or $39.37 per share, whichever is higher. For purposes of this unaudited pro forma consolidated
financial information, we calculated the minimum stock value to be $55.77 per share based on the average of the
per share daily closing prices of a share of our common stock on the NYSE for 20 consecutive trading days
ending on April 8, 2010. As such, the number of shares of our common stock assumed to be issued of 8,076 was
calculated based on a per share price of $43.74. The number of shares of our common stock to be issued is
subject to change due to fluctuations in exchange rates and the computed stock value and could differ materially
from the number of shares set forth above. Based on the maximum stock value of $43.74 per share, a 10%
change in exchange rates compared to the exchange rate of 1 : $1.3364 on April 8, 2010 would change the
number of shares issued by 808. Assuming the floor stock value of $39.37 per share and an exchange rate of 1:
$1.3364 on April 8, 2010, the number of shares issued would increase by 897 to 8,973 compared to the 8,076
presented in the table above. Further, assuming the floor stock value of $39.37 per share, a 10% change in
exchange rates compared to the exchange rate of 1 : $1.3364 on April 8, 2010 would further change the number
of shares issued of 8,973 by 897.

The estimated consideration expected to be transferred reflected in this unaudited pro forma consolidated
financial information does not purport to represent what the actual consideration transferred will be when the
merger is consummated due to exchange rate fluctuations and other factors. Further, the number of shares issued
as part of the consideration transferred will be calculated on the closing date of the acquisition and could differ
materially from the number of shares set forth above.
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(b) Preliminary Allocation of Purchase Consideration to Net Assets Acquired

Adjustments to reflect the preliminary allocation of purchase consideration to net assets acquired are as follows:

Book value of net assets acquired as at December 31, 2009 $ 41,467(1)
Adjusted for:
Elimination of cash (331,230)(i1)
Elimination of debt 1,471,090(i1)
Adjusted book value of net assets acquired 1,181,327
Fair value adjustments to net assets:
Identifiable intangible assets 1,155,849(i1)
Inventories, net 50,885(1v)
Other noncurrent liabilities (647,809)(v)
Goodwill 1,317,884(vi)
Total fair value adjustments to net assets 1,876,809(vi1)
Total purchase price to be allocated $ 3,058,136

(i) The unaudited pro forma consolidated financial information has been prepared using Tommy Hilfiger s available

(ii)

(iii)

(iv)

(v)

financial statements and disclosures. Therefore, except as noted below, the carrying value of assets and

liabilities in Tommy Hilfiger s financial statements are considered to be a proxy for fair value of those assets and
liabilities. In addition, certain pro forma adjustments, such as recording fair value of assets and liabilities and
potential adjustments for consistency of accounting policy, except for the adjustments to reflect Tommy

Hilfiger under GAAP and adjustments specifically described below, are not reflected in this unaudited pro

forma consolidated financial information.

The net assets of Tommy Hilfiger that we are expected to acquire exclude cash, debt and other debt-related
balances. As such, cash and cash equivalents was reduced by $331,230, other noncurrent assets was reduced by
$22,671, current portion of long-term debt was reduced by $46,374, long-term debt was reduced by $723,638
and subordinated shareholder loan was reduced by $723,749.

For purposes of the pro forma analysis, the historical intangible assets of Tommy Hilfiger have been increased
$1,155,849 to reflect our preliminary estimate of the total fair value of intangible assets acquired of $1,903,282.
Included in this adjustment is a $1,090,687 increase to tradenames to reflect the total fair value of tradenames of
$1,725,046. Also included in this adjustment is a $65,162 increase to other intangibles, net, to reflect the total
fair value of other intangibles, net of $178,236. These other intangibles represent customer relationships and
order backlog.

Inventory, net was increased $50,885 to reflect our preliminary estimate of the fair value of inventory based on
the net realizable value method, less the portion of the profit attributable to the seller.

Other noncurrent liabilities was increased $647,809 to reflect our preliminary estimate of the deferred tax
liability to be recorded in connection with these fair value adjustments.
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(vi) Goodwill was increased $1,317,884 to reflect the total excess of the purchase consideration over the fair value
of the assets acquired of $1,640,505.

(vii) No other adjustments were made to the assets and liabilities of Tommy Hilfiger to reflect their fair values. At
this time there is insufficient information as to the specific nature, age, condition and location of Tommy
Hilfiger s property, plant and equipment to make a reasonable estimation of fair value or the corresponding
adjustment to depreciation and amortization. For each $10,000 fair value adjustment to property, plant and
equipment, assuming a weighted-average useful life of 10 years, depreciation expense would change by
approximately $1,000. Once we have complete information as to the specifics of Tommy Hilfiger s assets, the
estimated values assigned to the assets and/or the associated estimated weighted-average useful life of the assets
will likely be different than that reflected in this unaudited pro forma consolidated financial information and the
differences could be material.
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Following completion of the offer, we anticipate that the purchase price allocation may differ materially from the
preliminary assessment outlined above. Any change to the initial estimates of the fair value of the assets and
liabilities will be recorded as an increase or decrease to goodwill.

(c) Long-Term Debt

We intend to finance our acquisition of Tommy Hilfiger, in part, with the issuance of long-term debt. We currently
estimate that we will borrow approximately $500,000 in aggregate principal amount under a senior secured term loan

A facility ( Term Loan A ), a portion of which will be denominated in United States dollars and a portion of which will
be denominated in Euros; and approximately $1,500,000 in aggregate principal amount under a senior secured term

loan B facility ( Term Loan B ), a portion of which will be denominated in United States Dollars and a portion of which
will be denominated in Euros, and which debt will be issued with an original issue discount. In addition, we estimate
that we will issue approximately $525,000 of senior unsecured notes with an original issue discount, 100% in United
States Dollars. Further, we have commenced a tender offer to purchase for cash any of the (i) $150,000 outstanding
principal amount of our existing 71/4% Senior Notes due 2011 and (ii) $150,000 outstanding principal amount of our
existing 81/8% Senior Notes due 2013. We intend to redeem or repurchase any such notes that remain outstanding
following the completion of the tender offer.

We have outstanding $100,000 of 73/4% debentures due 2023, which we are not refinancing at this time. The
following table reconciles the unaudited pro forma consolidated balance sheet impact of these transactions:

Assumed carrying amount of debt issued:

Term Loan A, Term Loan B and senior unsecured notes $ 2,502,125
Less:

Carrying amount of debt extinguished:

71/4% Senior Notes due 2011 (150,000)
81/8% Senior Notes due 2013 (150,000)
Net adjustment to long-term debt $ 2,202,125

The debt structure and interest rates used for purposes of preparing the unaudited pro forma consolidated financial
information may be considerably different than the actual amounts we incurred based on market conditions at the time
of the debt financing and other factors.

(d) Preferred Stock

We have agreed to sell to LNK and MSD, concurrent with the consummation of our acquisition of Tommy Hilfiger, a
total of $200,000 of Series A preferred stock, convertible into our common stock at $47.74 per share ($100,000 of
Series A preferred stock to each of LNK and MSD, respectively). The conversion price of $47.74 was determined by
the closing price of our common stock prior to the announcement of our acquisition of Tommy Hilfiger. An
adjustment was made to increase Series A preferred stock by $200,000 to reflect this transaction.

(e) Common Stock
In addition to the issuance of debt and Series A preferred stock described above, we currently intend to finance the

acquisition of Tommy Hilfiger, in part, with a public offering of approximately $275,000 of common stock, par value
$1 per share. We currently estimate that we will issue 4,500 shares of our common stock as a result of this offering,
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based on the closing price of $61.31 per share of our common stock on April 8, 2010. The number of shares of our
common stock to be issued is subject to change due to fluctuations in our share price and could differ materially from
this estimate. Common stock was increased $4,500 and additional capital was increased $271,395 to reflect this
offering.
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(f) Amortization Expense

An adjustment was made to increase selling, general and administrative expenses to reflect estimated amortization of
$36,224. This adjustment was based on the assumption that $178,236 of the recorded intangible assets related to
Tommy Hilfiger would be definite lived, including $152,140 related to customer relationships and $26,096 related to
order backlog. The estimated useful life of these intangible assets is approximately 15 years for customer relationships
and one year for order backlog. In addition, an adjustment was made to decrease selling, general and administrative
expenses to eliminate historical Tommy Hilfiger intangible asset amortization expense of $13,231.

(g) Interest Expense

As discussed in Note 4(c) above, we currently estimate that we will borrow approximately $500,000 under Term
Loan A, a portion of which will be denominated in United States Dollars and a portion of which will be denominated
in Euros; and approximately $1,500,000 under Term Loan B, a portion of which will be denominated in United
States Dollars and a portion of which will be denominated in Euros, and which debt will be issued with an original
issue discount. In addition, we estimate that we will issue approximately $525,000 of senior unsecured notes with an
original issue discount, 100% in United States Dollars.

The applicable interest rates for the United States Dollar portion and the Euro portion of each of Term Loan A and
Term Loan B are expected to be computed differently. For the United States Dollar portion, interest will be variable
and indexed to LIBOR or an adjusted base rate, at the option of the borrower. For the Euro portion, interest will be
variable and indexed to EURIBOR. For both portions, the rate will be subject to a floor. For purposes of this
unaudited pro forma consolidated financial information, the floor has been used as the assumed interest rate. The
assumed value of the Euro portion of each of Term Loan A and Term Loan B was translated based on an exchange
rate of 1:$1.3364 on April 8, 2010. We may decide to enter into interest rate swap agreements to swap the variable
interest rates for fixed interest rates and hedge against exposure to changes in LIBOR and EURIBOR. The interest
rates assumed on the long-term debt do not contemplate any interest rate swap agreements that we may decide to enter
into in the future. For purposes of this unaudited pro forma consolidated financial information, an assumed weighted
average interest rate of approximately 5.8% was used to reflect pro forma interest expense for Term Loan A, Term
Loan B and the senior unsecured notes.

Pro forma adjustments have been made to reflect the interest expense related to the new debt issued based on the
assumptions described above, the reduction in interest expense associated with the debt extinguished and the
elimination of Tommy Hilfiger s interest expense. We have outstanding $100,000 of 73/4% debentures due 2023,
which we are not refinancing at this time; therefore, this unaudited pro forma consolidated financial information does
not reflect any adjustment to interest expense related to these debentures.

The net adjustment was calculated as follows:

Interest expense on debt issued:

Term Loan A, Term Loan B and senior unsecured notes $ 146,616

Amortization of capitalized debt issuance costs 10,043

Less:

Interest expense on debt extinguished:

71/4% Senior Notes due 2011 (10,875)
81/8% Senior Notes due 2013 (12,188)
Amortization of capitalized debt issuance costs (extinguished debt) (1,621)
Interest expense on historical Tommy Hilfiger debt (155,097)
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Amortization of capitalized debt issuance costs (Tommy Hilfiger s historical debt) (5,472)

Net adjustment to interest expense $ (28,594)
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The debt structure and interest rates used for purposes of preparing the unaudited pro forma consolidated financial
information may be considerably different than the actual amounts we incur based on a number of factors, including
market conditions at the time of the debt financing, changes in the split of issuances between the United States Dollar
and the Euro from that contemplated in this unaudited pro forma consolidated financial information, exchange rate
fluctuations, and other factors. A 0.125% change in the interest rates on these debt issuances would change the
estimated annual interest expense by approximately $3,182.

(h) Interest Income

An adjustment of $10,727 was made to reduce pro forma interest income. This reduction reflects an adjustment of
$630 based on an estimate of the forgone interest income on the cash utilized to partially fund the acquisition and an
adjustment of $10,097 to eliminate historical Tommy Hilfiger interest income.

(i) Transaction Costs

We have estimated that total transaction costs will be $110,498 inclusive of acquisition-related costs, debt issuance
costs and equity issuance costs. The actual transaction costs incurred could differ materially from this estimate. A
reasonable allocation of fees paid to investment bankers, lawyers, and accountants that are also involved with
completing the acquisition has been made to debt issuance and equity issuance based on consultation with these
professionals. Based on this allocation and information specific to each aspect of the transaction, the following
adjustments to the unaudited pro forma consolidated financial information have been made:

Acquisition-related costs

$27,366 of the total transaction costs has been allocated to completing the acquisition. Because we are required to
expense these costs as they are incurred, they have been charged to retained earnings as of January 31, 2010, net of an
estimated tax benefit of $10,344. No adjustment has been made to the unaudited pro forma consolidated income
statement for these costs as they are non-recurring.

Debt issuance costs

$60,006 of the total transaction costs has been allocated to debt issuance. This amount includes upfront and arranger
fees which are based on a percentage of debt issued, subject to certain other terms, which may ultimately be different
than the amount assumed for purposes of this unaudited pro forma consolidated financial information due to
differences in the amount of the debt ultimately issued and certain other factors. These differences could be material.
The costs allocated to debt issuance have been capitalized and reflected in the unaudited pro forma consolidated
balance sheet as an increase in prepaid expenses of $10,043 and an increase in other noncurrent assets of $49,963. On
the unaudited pro forma consolidated income statement, these costs are amortized to expense over the life of the debt
instruments under the effective interest method. The adjustment to the unaudited pro forma consolidated income
statement for these costs is reflected in Note 4(g).

Equity issuance costs

$23,126 of the total transaction costs has been allocated to equity issuance. The cost of registering and issuing equity
instruments to effect a business combination is accounted for as a reduction of the otherwise determined fair value of
the equity instruments issued. As such, an adjustment to decrease additional capital of $23,126 was reflected in the
unaudited pro forma consolidated balance sheet.

() Debt Extinguishment Costs
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Debt extinguishment costs related to the early extinguishment of the 71/4% Senior Notes due 2011 and 81/8% Senior
Notes due 2013 are estimated to be $5,435, inclusive of a $2,025 prepayment premium on the 81/8% Senior Notes due
2013 and the write-off of previously capitalized debt issuance costs of $3,410. The write-off of previously capitalized
debt issuance costs has been reflected as a decrease in prepaid expenses of

S-57

Table of Contents 120



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

$1,620 and a decrease in other noncurrent assets of $1,790. Because we are required to expense these costs as they are
incurred, they have been charged to retained earnings, net of an estimated tax benefit of $2,054. No adjustment has
been made to the unaudited pro forma consolidated income statement for these costs as they are non-recurring.

(k) Cost of Sales

As discussed in the fair value adjustments described in Note 4(b)iv, inventory was increased to reflect our preliminary
estimate of the fair value of inventory based on the net realizable value method, less the portion of the profit
attributable to the seller. As such, we have increased cost of goods sold $50,794 to reflect the increased valuation of
Tommy Hilfiger s inventory as the acquired inventory is sold, which for purposes of this unaudited pro forma
consolidated financial information is assumed to occur within the first year post-acquisition.

(1) Elimination of Results of Operations for Karl Lagerfeld Business

The unaudited financial statements of Tommy Hilfiger as at and for the 12 months ended December 31, 2009 include
the results of operations for the Karl Lagerfeld business which we are not acquiring. As such, we have made the
following adjustments to the unaudited pro forma consolidated income statement to eliminate the results of operations
of the Karl Lagerfeld business:

Net sales $ (12,088)
Cost of goods sold (5,157)
Selling, general and administrative expenses (25,306)

No adjustment has been made to the unaudited pro forma consolidated balance sheet as the net assets associated with
the Karl Lagerfeld business were deemed immaterial for purposes of preparing the unaudited pro forma consolidated
financial information.

(m) Management Retention for Key Employees

In connection with our acquisition of Tommy Hilfiger, certain Tommy Hilfiger employees have been provided
replacement compensation in consideration of certain share-based compensation previously awarded to them by
Tommy Hilfiger that vested upon an IPO or change of control. Such replacement compensation consists of a cash
component, a vested stock component and a restricted stock component. The cash and vested stock components are
included in the respective components of the estimated purchase consideration set forth in Note 4(a) above, as these
components represent the portion of the replacement compensation that is attributable to pre-acquisition service. As
the restricted stock component vests over two years, no adjustment has been made to the unaudited pro forma
consolidated balance sheet for this component. One-half of the estimated fair value of the restricted stock component,
or $7,793, has been reflected as an increase in selling, general and administrative expenses in the unaudited pro forma
consolidated income statement.

(n) Elimination of Tommy Hilfiger s Stockholders Equity
An adjustment to eliminate Tommy Hilfiger s common stock of $7,001, additional capital of $42,196, retained
earnings of ($12,665) and accumulated other comprehensive income of $4,935 was reflected in the unaudited pro

forma consolidated balance sheet as at January 31, 2010.

(o) Taxation
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The estimated tax impacts of the adjustments described in this Note 4 have been calculated with reference to the
statutory rates in effect for the period presented. The tax rate used to determine the pro forma effect of adjustments to
our pre-acquisition income tax expense and taxes payable is based on our pre-discrete blended tax rate in effect for the
period presented based on the tax jurisdictions in which we operate. The tax rate used to determine the pro forma
effect of adjustments to Tommy Hilfiger s pre-acquisition income tax expense and taxes payable is based on Tommy
Hilfiger s blended tax rate in effect for the period presented
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based on the tax jurisdictions in which Tommy Hilfiger operates. A blended tax rate of 33.5% has been used for the
combined company post-acquisition. This rate was calculated based on a weighted-average of our and Tommy
Hilfiger s pre-discrete blended tax rates for the period. The effective tax rate of the combined company could be
materially different than the rate assumed for purposes of preparing the unaudited pro forma consolidated financial
information for a variety of factors, including post-acquisition activities. Accrued expenses was decreased by $12,398
and income tax expense was increased by $240 for the net impacts of the adjustments described in this Note 4.

(p) Net Income per Common Share

Our calculation of pro forma net income per common share for the year ended January 31, 2010 includes the impact of
items discussed in this Note 4, including the pro forma impact on assumed preferred stock and common stock
dividends and the estimated weighted average number of common shares outstanding on a pro forma basis. The pro
forma weighted average number of common shares outstanding for the year ended January 31, 2010 has been
calculated as if the shares issued in connection with the acquisition had been issued and outstanding as of February 2,
2009.

The following table sets forth the computation of basic pro forma net income per common share and diluted pro forma
net income per common share for the year ended January 31, 2010:

Pro forma net income $ 111,653
Less:
Pro forma net income allocated to participating securities 6,838

Pro forma net income available to common stockholders for basic pro forma net income per common

share 104,815
Add back:
Pro forma net income allocated to participating securities 6,838

Pro forma net income available to common stockholders for diluted pro forma net income per common

share $ 111,653
Weighted average common shares outstanding for basic pro forma net income per common share 64,215
Pro forma impact of dilutive securities 913
Pro forma impact of assumed participating convertible preferred stock conversion 4,189
Total shares for diluted pro forma net income per common share 69,317
Basic pro forma net income per common share $ 1.63
Diluted pro forma net income per common share $ 1.61

(q) Reclassifications
In addition to the reclassifications set forth in Note 3(g) above to present the financial statements of Tommy Hilfiger
in accordance with GAAP, certain balances were reclassified from the financial statements of Tommy Hilfiger so their

presentation would be consistent with our GAAP accounting policies.
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The following reclassifications were made to the unaudited pro forma consolidated balance sheet as at January 31,
2010:

Property, plant and equipment, net $ (13,671)
Tradenames 634,359
Other intangibles, net (657,030)
Other noncurrent assets 36,342
Current portion of long-term debt (7,829)
Other current liabilities 7,829
Long-term debt (14,731)
Other noncurrent liabilities 14,731
S-60
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OUR BUSINESS
Overview

We are one of the largest apparel companies in the world, with a heritage dating back over 125 years. Our portfolio of
brands includes our owned brands, principally Calvin Klein Collection, ck Calvin Klein, Calvin Klein, Van Heusen,
170D, ARROW, G.H. Bass & Co., Bass and Eagle, and our licensed brands, principally Geoffrey Beene, CHAPS, Sean
John, Trump, JOE Joseph Abboud, Kenneth Cole New York, Kenneth Cole Reaction, MICHAEL Michael Kors,
Michael Kors Collection, DKNY, Tommy Hilfiger, Nautica, Ted Baker, Ike Behar, Hart Schaffner Marx, J. Garcia,
Claiborne, U.S. POLO ASSN., Axcess, Jones New York and Timberland, as well as various private label brands. We
design and market nationally recognized branded dress shirts, neckwear, sportswear and, to a lesser extent, footwear
and other related products. Additionally, we license our owned brands over a broad range of products. We market our
brands at multiple price points and across multiple channels of distribution, allowing us to provide products to a broad
range of consumers, while minimizing competition among our brands and reducing our reliance on any one
demographic group, merchandise preference or distribution channel. Our licensing activities, principally our Calvin
Klein business, diversify our business model by providing us with a sizeable base of profitable licensing revenues.

We believe Calvin Klein is one of the best known designer names in the world and that the Calvin Klein

brands Calvin Klein Collection, ck Calvin Klein and Calvin Klein provide us with the opportunity to market products
both domestically and internationally at higher price points, in higher-end distribution channels and to different
consumer groups than our other product offerings. Products sold under these brands are sold primarily under licenses
and other arrangements. Although the Calvin Klein brands were well established when we acquired Calvin Klein in
February 2003, there were numerous product categories in which no products, or only a limited number of products,
were offered. Since our acquisition, we have used our core competencies to establish a men s better sportswear
business and an outlet retail business. In addition, we have significantly expanded through licensing the product
offerings under the Calvin Klein brands and the geographic areas and channels of distribution in which products are
sold. Calvin Klein designs all products and/or controls all design operations and product development for most of its
licensees and oversees a worldwide marketing, advertising and promotions program for the Calvin Klein brands. We
believe that maintaining control over design and advertising through Calvin Klein s dedicated in-house teams plays a
key role in the continued strength of the brands. Worldwide retail sales of products sold under the Calvin Klein brands
were approximately $5.8 billion in 20009.

Our heritage business encompasses the design, sourcing and marketing of a varied selection of branded label dress
shirts, neckwear, sportswear and footwear, as well as the licensing of our owned brands (other than the Calvin Klein
brands), for an assortment of products. Our heritage business also includes private label dress furnishings programs,
particularly neckwear programs. We design, source and market substantially all of these products on a brand-by-brand
basis, targeting distinct consumer demographics and lifestyles in an effort to minimize competition among our brands.
Currently, we distribute our products at wholesale through more than 16,000 doors in national and regional
department, mid-tier department, mass market, specialty and independent stores in the United States, Canada and
Europe. Our wholesale business represents our core business and we believe that it is the basis for our brand equity.
As a complement to our wholesale business, we also market our products directly to consumers through our Van
Heusen, IZOD, Bass and Calvin Klein retail stores, principally located in outlet malls throughout the United States.

We have entered into license agreements with partners across the globe for our brands. A significant portion of our
total income before interest and taxes is derived from international sources, primarily driven by the international
component of our Calvin Klein licensing business. We have approximately 55 license and other agreements covering
over 130 territories outside of the United States for our Calvin Klein brands and approximately 50 license agreements
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covering approximately 150 territories outside of the United States for our heritage brands, and we intend to continue
to expand our operations globally through direct marketing by us and through partnerships with licensees. We recently
expanded our international operations to include sales of certain of our products to department and specialty stores
throughout Canada and parts of Europe, including
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through the BVH acquisition, which provided us with a wholesale distribution business in the United Kingdom and
Ireland and a limited number of retail stores.

We completed the Superba acquisition in January 2007. This transaction provided us with an established neckwear
business base, which advances our historical strategy of marketing our brands at multiple price points and across
multiple channels of distribution and is complementary to our heritage dress shirt business. The Mulberry acquisition
in April 2008 built upon this base. The Superba and Mulberry acquisitions present us with opportunities to grow and
enhance the performance of both the dress shirt and neckwear businesses by providing us with the ability to produce
and market all of the neckwear for our owned brands over time and to leverage the design, merchandising and selling
capabilities of both businesses to offer our customers a cohesive and comprehensive portfolio of branded dress shirts
and neckwear.

We announced during the fourth quarter of 2008 a series of actions that we planned to undertake to respond to the
difficult economic conditions that existed during the second half of 2008 and were expected to (and did) continue into
2009, including restructuring certain of our operations and implementing a number of other cost reduction efforts. We
began implementing the restructuring initiatives during the fourth quarter of 2008 and we completed substantially all
of them by the end of 2009. The restructuring initiatives included the shutdown of domestic production of
machine-made neckwear, a realignment of our global sourcing organization and reductions in warehousing capacity,
all of which had headcount reductions associated with them, as well as lease terminations for the majority of our
Calvin Klein specialty retail stores and other initiatives to reduce corporate and administrative expenses.

We announced on March 15, 2010 that we had entered into a definitive agreement to acquire Tommy Hilfiger. The
discussion immediately below does not contemplate the effects of the completion of that acquisition, except where
specifically noted. For a discussion of Tommy Hilfiger s business, see =~ Tommy Hilfiger Business below.

Our Business

We manage our business through our operating divisions, which consist of five reportable segments: (i) Calvin Klein
Licensing; (ii) Wholesale Dress Furnishings; (iii) Wholesale Sportswear and Related Products; (iv) Retail Apparel and
Related Products; and (v) Retail Footwear and Related Products. Note 17, Segment Data, in the Notes to Consolidated
Financial Statements included in Item 8 of our Annual Report on Form 10-K for the year ended January 31, 2010
contains information with respect to revenue, income before interest and taxes and assets related to each segment, as
well as information regarding our revenue generated from foreign and domestic sources.

Calvin Klein

Our Calvin Klein business consists of (1) licensing and similar arrangements worldwide of the Calvin Klein
Collection, ck Calvin Klein and Calvin Klein brands for a broad array of products, including women s sportswear,
jeanswear, underwear, fragrances, eyewear, men s tailored clothing, women s suits and dresses, hosiery, socks,
footwear, swimwear, jewelry, watches, outerwear, handbags, leather goods, home furnishings and accessories, as well
as to operate retail stores (Calvin Klein Licensing segment); (2) the marketing of the Calvin Klein Collection brand
high-end men s and women s apparel and accessories collections through our Calvin Klein Collection flagship store
(Retail Apparel and Related Products segment); (3) our Calvin Klein dress furnishings and men s better sportswear
businesses (Wholesale Dress Furnishings and Wholesale Sportswear and Related Products segments, respectively);
(4) our Calvin Klein retail stores located principally in premium outlet malls in the United States (Retail Apparel and
Related Products segment); and (5) our Calvin Klein Collection wholesale business.

We acquired Calvin Klein because of the significant growth opportunities presented by the Calvin Klein brands. In
order to more efficiently and effectively exploit the development opportunities for each brand, a tiered brand strategy
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Calvin Klein brands occupying a distinct marketing identity and position. An important element of this tiered brand
strategy is the preservation of the prestige and image of the Calvin
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Klein brands. To this end, we maintain a dedicated in-house marketing, advertising and design division of Calvin
Klein that oversees a worldwide marketing, advertising and promotions program. In 2009, over $275 million was
spent globally in connection with the advertisement, marketing and promotion of the Calvin Klein brands and products
sold by us, Calvin Klein s licensees and other authorized users of the Calvin Klein name. Calvin Klein designs and/or
controls all design operations and product development for most of its licensees.

Calvin Klein Licensing

An important source of our revenue is Calvin Klein s arrangements with licensees and other third parties worldwide
that manufacture and distribute globally a broad array of products under the Calvin Klein brands. For 2009,
approximately 41% of Calvin Klein s royalty, advertising and other revenue was generated domestically and
approximately 59% was generated internationally. Calvin Klein combines its design, marketing and imaging skills
with the specific manufacturing, distribution and geographic capabilities of its licensing and other partners to develop,
market and distribute a variety of goods across a wide range of categories and to expand existing lines of business.
Calvin Klein s largest licensing and other partners in terms of royalty, advertising and other revenue earned by Calvin
Klein in 2009 were Warnaco, which accounted for approximately 43%, and Coty, Inc. and G-III Apparel Group Ltd.,
which each accounted for approximately 12%.

Calvin Klein has approximately 45 wholesale product licensing arrangements. The products offered by Calvin Klein s
licensing partners include:

Licensing Partner Product Category

CK Watch and Jewelry Co., Ltd. Men s and women s watches (worldwide) and women s jewelry (worldwide,

(Swatch SA) excluding Japan)

CK21 Holdings Pte, Ltd. Men s and women s bridge apparel, shoes and accessories (Asia, excluding
Japan)

Coty, Inc. Men s and women s fragrance and bath products (worldwide)

DWI Holdings, Inc./Himatsingka Soft home bed and bath furnishings (United States, Canada, Mexico, Central

Seide, Ltd. America and South America)

G-III Apparel Group, Ltd. Men s and women s coats; women s better suits, dresses and sportswear;
women s active performance wear (United States, Canada and Mexico)

Jimlar Corporation Men s and women s footwear: better (United States, Canada and Mexico);
bridge (North America, Europe and Middle East); collection (worldwide)

Marchon Eyewear, Inc. Men s and women s optical frames and sunglasses (worldwide)

McGregor Industries, Inc./ Men s and women s socks and women s tights (United States, Canada,

American Essentials, Inc. Mexico, South America, Europe, Middle East and Asia, excluding Japan)

Onward Kashiyama Co. Ltd. Men s and women s bridge apparel and women s accessories (Japan)

Peerless Delaware, Inc. Men s better and bridge tailored clothing (United States, Canada and Mexico;
South America (non-exclusive))

Warnaco Men s, women s and children s jeanswear (nearly worldwide); men s and boy s

underwear and sleepwear (worldwide); women s and girl s intimate apparel
and sleepwear (worldwide); women s swimwear (worldwide); men s better
swimwear (worldwide); men s and women s bridge apparel and accessories
(Europe, Africa and Middle East)
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Calvin Klein entered into a license agreement during 2009 for men s and women s golf apparel and certain golf
accessories.

Warnaco is the beneficial owner of the Calvin Klein mark for men s and boys underwear and sleepwear and women s
and girls intimate apparel and sleepwear. However, Warnaco pays Calvin Klein an administration fee based on
Warnaco s worldwide sales of such products under an administration agreement between Calvin Klein and Warnaco.
Warnaco, as the beneficial owner of the Calvin Klein mark for such products, controls the design and advertising

related thereto.

Heritage Business

Our heritage business encompasses the design, sourcing and marketing of dress shirts, neckwear, sportswear and
footwear under our portfolio of owned and licensed nationally recognized brands. Our wholesale business represents
our core business and we believe that it is the basis for our brand equity. Our products are distributed at wholesale in
national and regional department, mid-tier department, mass market, specialty and independent stores in the United
States. We added neckwear to our wholesale business in January 2007 in connection with the Superba acquisition. A
few of our customers, including Macy s, JCPenney, Kohl s, and Wal-Mart account for significant portions of our
revenue. Sales to our five largest customers were 31% of our revenue in 2009, 32% of our revenue in 2008 and 30%
of our revenue in 2007. Macy s, our largest customer, accounted for 12% of our revenue in 2009, 12% of our revenue
in 2008 and 10% of our revenue in 2007.

Our wholesale customers offer our dress shirts, neckwear and sportswear, other than Calvin Klein men s better
sportswear, on the main floor of their stores. Calvin Klein men s better sportswear is offered in the collection area of
our customers stores. In each case, we offer our customers merchandising support with visual display fixtures and
in-store marketing, with Calvin Klein men s better sportswear generally being offered in fixtured shops we design and
build. When a line of our products is displayed in a stand-alone area on the main floor, or, in the case of Calvin Klein
men s better sportswear, an exclusively dedicated collection area, we are able to further enhance brand recognition to
permit more complete merchandising of our lines and to differentiate the presentation of our products. We believe that
the broad appeal of our products, with multiple well-known brands offering differing styles at different price points,
together with our customer, advertising and marketing support and our ability to offer products with innovative
qualities, enable us to expand and develop relationships with apparel retailers.

We believe that our investments in logistics and supply chain management allow us to respond rapidly to changes in
sales trends and consumer demands while enhancing inventory management. We believe our customers can better
manage their inventories as a result of our continuous analysis of sales trends, our broad array of product availability
and our quick response capabilities. Certain of our products can be ordered at any time through our EDI replenishment
systems. For customers who reorder these products, we generally ship these products within one to two days of order
receipt. At the end of 2009 and 2008, our backlog of open customer orders totaled $114 million and $131 million,
respectively.

As a complement to our wholesale business, we also market products directly to consumers through our Van Heusen,
1ZOD, Bass and Calvin Klein retail stores, principally located in outlet malls throughout the United States. In addition,
into the fourth quarter of 2008, we also marketed our products directly to consumers through our Geoffrey Beene
outlet retail stores. We announced during 2008 that we would not renew our license to operate Geoffrey Beene outlet
retail stores and ceased operations of our Geoffrey Beene outlet retail division during the fourth quarter of 2008. We
also license our owned heritage brands (Van Heusen, IZOD, ARROW, Bass and G.H. Bass & Co.) to third parties
domestically and internationally for an assortment of products.

Wholesale Dress Furnishings

Table of Contents 130



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Our Wholesale Dress Furnishings segment principally includes the design and marketing of men s dress shirts and
neckwear.
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We market both dress shirts and neckwear principally under the ARROW, Calvin Klein, ck Calvin Klein, Calvin Klein
Collection, IZOD, Eagle, Sean John, Trump, Kenneth Cole New York, Kenneth Cole Reaction, JOE Joseph Abboud,
DKNY, Tommy Hilfiger, Elie Tahari, J. Garcia and MICHAEL Michael Kors brands. We also market dress shirts
under the Van Heusen, Geoffrey Beene and CHAPS brands and neckwear under the Nautica, Michael Kors Collection,
Jones New York, lke Behar, Ted Baker, Axcess, U.S. POLO ASSN., Hart Schaffner Marx, Bugatti, City of London,
Claiborne and Robert Graham brands.

The following provides additional information for some of the more significant brands, as determined based on 2009
sales volume:

The Van Heusen dress shirt has provided a strong foundation for us for most of our history and is the best selling dress
shirt brand in the United States. The Van Heusen dress shirt targets the updated classical consumer, is marketed at
opening to moderate price points and is distributed principally in department stores, including Belk, Inc., Macy s and
JCPenney.

ARROW is the second best selling dress shirt brand in the United States. ARROW dress shirts and neckwear target the
updated classical consumer, are marketed at opening to moderate price points and are distributed principally in
mid-tier department stores, including Kohl s and Sears, Roebuck and Co.

Calvin Klein dress shirts and neckwear target the modern classical consumer, are marketed at better price points and
are distributed principally in department stores, including Macy s and Dillard s, Inc. We also offer our Calvin Klein
Collection and ck Calvin Klein dress shirts to the more limited channel of luxury department and specialty stores and
freestanding Calvin Klein Collection and ck Calvin Klein stores.

The Geoffrey Beene dress shirt is the best selling designer dress shirt brand in the United States. The Geoffrey Beene
dress shirt targets the more style-conscious consumer, is marketed at moderate to upper moderate price points and is
distributed principally in department and specialty stores, including Macy s and Casual Male Retail Group, Inc. We
market Geoffrey Beene dress shirts under a license agreement with Geoffrey Beene, Inc. that expires on December 31,
2013.

Kenneth Cole New York and Kenneth Cole Reaction dress shirts and neckwear target the modern consumer, are
marketed at bridge and better price points, respectively, and are distributed principally in department stores, including
Dillard s and Macy s. We market both brands of Kenneth Cole dress shirts and neckwear under a license agreement
with Kenneth Cole Productions (Lic), Inc. that expires on December 31, 2014, which we may extend through
December 31, 2019.

The CHAPS dress shirt targets the updated traditional consumer and is marketed at moderate price points. The CHAPS
dress shirt is distributed principally at Kohl s. We market CHAPS dress shirts under a license agreement with PRL
USA, Inc. and The Polo/Lauren Company, LP that expires on March 31, 2014.

JOE Joseph Abboud dress shirts and neckwear target the more youthful, classical consumer, are marketed at moderate
to better price points and are distributed principally in department stores, including JCPenney. We market JOE Joseph
Abboud dress shirts and neckwear under a license agreement with J.A. Apparel Corp. that expires on December 31,
2012 and which we may extend, subject to mutual consent, through December 31, 2015.

DKNY dress shirts and neckwear target the modern consumer, are marketed at better price points and are distributed
principally in department stores, including Macy s. We market DKNY dress shirts and neckwear under license
agreements with Donna Karan Studio, LLC that expire on December 31, 2012 and June 30, 2010, respectively. We
may extend our dress shirt license agreement, subject to certain conditions, through December 31, 2017. It is currently
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our intention to renew the neckwear license agreement.

IZOD dress shirts and neckwear target the modern traditional consumer, are marketed at moderate price points and are
distributed principally in department stores, including Belk and JCPenney.

Trump dress shirts and neckwear target the modern classical consumer, are marketed at better price points and are
distributed principally at Macy s. We market Trump dress shirts and neckwear under a license agreement with Trump

Marks Menswear LLC that expires on December 31, 2012.
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Tommy Hilfiger dress shirts and neckwear target the classic American consumer, are marketed at better price points
and are distributed principally at Macy s. We market Tommy Hilfiger dress shirts and neckwear under license
agreements with Tommy Hilfiger Licensing, LL.C that expire on March 31, 2012. The dress shirt license agreement
may be extended for up to two additional terms ending March 31, 2015 and March 31, 2018, subject to certain
conditions.

MICHAEL Michael Kors dress shirts and neckwear target the modern consumer, are marketed at moderate to better
price points and are distributed principally in department stores, including Macy s and The Bon-Ton Stores, Inc. We
market MICHAEL Michael Kors dress shirts and neckwear under a license agreement with Michael Kors, LLC that
expires on January 31, 2013 and which we may extend, subject to mutual consent, through January 31, 2016.

The Eagle dress shirt, a 100% cotton, no-iron shirt, and Eagle neckwear target the updated traditional consumer, are
marketed at better price points and are distributed principally in department stores, including Macy s.

We also offer private label dress shirt and neckwear programs to retailers. Private label offerings enable a retailer to
sell its own line of exclusive merchandise at generally higher margins. These programs present an opportunity for us
to leverage our design, sourcing, manufacturing and logistics expertise. Our private label customers work with our
designers to develop the styles, sizes and cuts that the customers desire to sell in their stores under their private labels.
Private label programs offer the consumer quality product and offer the retailer the opportunity to enjoy product
exclusivity at generally higher margins. Private label products, however, generally do not have the same level of
consumer recognition as branded products and private label manufacturers do not generally provide retailers with the
same breadth of services and in-store sales and promotional support as branded manufacturers. We market private
label dress shirts and neckwear to national department and mass market stores. Our private label dress shirt program
currently consists of George for Wal-Mart and Apt. 9 for Kohl s. Our private label neckwear programs include
Murano, Daniel Cremieux and Roundtree & Yorke for Dillard s, Club Room and Via Europe for Macy s, Croft &
Barrow and Apt. 9 for Kohl s, Express for Express stores, Merona for Target Corporation, John W. Nordstrom for
Nordstrom, Inc. and Stafford and J. Ferrar for JCPenney.

Wholesale Sportswear and Related Products

We market our sportswear, including men s knit and woven sport shirts, sweaters, bottoms, swimwear, boxers and
outerwear, at wholesale, principally under the IZOD, Van Heusen, ARROW, Geoffrey Beene, Timberland (since Fall
2008) and Calvin Klein brands. Since Fall 2007, we also market women s sportswear, including knit and woven sport
shirts, sweaters, bottoms and outerwear under the /ZOD brand.

1Z0D is the best selling branded men s knit sport shirt in the United States. IZOD men s sportswear consists of six
related separate concepts under the classic IZOD blue label (updated classic sportswear), IZOD Golf (golf/resort
lifestyle sportswear), IZOD XFG (functional/performance oriented golf apparel), IZOD red label (IZOD LX, a line of
sportswear exclusive to Macy s), IZOD Jeans (denim bottoms and related tops) and IZOD PerformX
(performance-fabricated activewear) sub-brands. IZOD men s sportswear is targeted to the active consumer, is
marketed at moderate to upper moderate price points and is distributed principally in department stores, including
Macy s, Belk, Bon-Ton and JCPenney.

IZOD women s apparel consists of a range of sportswear targeted to the active consumer. The brand is marketed at
moderate to upper moderate price points and is distributed principally in department stores, including Belk, Bon-Ton

and JCPenney.

Van Heusen is the best selling branded men s woven sport shirt in the United States. The Van Heusen sportswear
collection also includes knit sport shirts, chinos and sweaters. Like Van Heusen dress shirts, Van Heusen sport shirts,
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ARROW is the second best selling branded men s woven sport shirt in the United States. ARROW sportswear consists
of men s knit and woven tops, sweaters and bottoms. ARROW sportswear targets the updated traditional consumer, is
marketed at moderate price points and is distributed principally in mid-tier department stores, including Kohl s and
Sears.

Calvin Klein men s sportswear targets the modern classical consumer, is marketed at better price points and is
distributed principally in better fashion department and specialty stores, including Macy s and Dillard s.

Timberland men s sportswear is targeted to an active consumer, is marketed at opening better men s collection price
points and is distributed principally in department stores, including Macy s, Belk and Bon-Ton and through The
Timberland Company s outlet retail stores. We market Timberland men s sportswear at wholesale under a license
agreement with The Timberland Company that expires on December 31, 2012 and which we may extend, subject to
certain conditions, through December 31, 2017.

Geolffrey Beene sportswear is distributed on a limited basis and is positioned as an updated classic designer label for
men s woven and knit sport shirts, targeting a style-conscious consumer. We market Geoffrey Beene men s sportswear
at wholesale under the same license agreement as we market Geoffrey Beene dress shirts, which expires on

December 31, 2013.

Retail

We operate approximately 650 retail locations under the Van Heusen, IZOD, Bass, Calvin Klein and Calvin Klein
Collection names. We decided in 2008 not to renew our license to operate Geoffrey Beene outlet retail stores and
closed our Geoffrey Beene outlet retail division at the end of 2008. (Please see Note 14, Activity Exit Costs and Asset
Impairments in the Notes to Consolidated Financial Statements included in Item 8 of our Annual report on Form 10-K
for the year ended January 31, 2010 for a further discussion.)

We operate stores principally in outlet centers in the United States. We also operate a full price store located in New
York City under the Calvin Klein Collection brand in which we principally sell men s and women s high-end collection
apparel and accessories, soft home furnishings and tableware. Additionally, we operate a limited number of retail

stores located principally in the United Kingdom that primarily market Van Heusen brand dress furnishings. Our

outlet stores range in size from 1,000 to 14,000 square feet, with an average of approximately 5,000 square feet. We
believe our retail stores are an important complement to our wholesale operations because we believe that the stores
further enhance consumer awareness of our brands by offering products that are not available in our wholesale lines,
while also providing a means for managing excess inventory.

Retail Apparel and Related Products Our Van Heusen stores are located principally in outlet centers and offer men s
dress shirts, neckwear and underwear, men s and women s suit separates, men s and women s sportswear, including
woven and knit shirts, sweaters, bottoms and outerwear, and men s and women s accessories. These stores are targeted
to the value-conscious consumer who looks for classically styled, moderately priced apparel.

Our IZOD stores are located principally in outlet centers and offer men s and women s active-inspired sportswear,
including woven and knit shirts, sweaters, bottoms and activewear and men s fragrance. These stores focus on golf,
travel and resort clothing.

Our Calvin Klein stores are located principally in premium outlet centers and offer men s and women s apparel and
other Calvin Klein products to communicate the Calvin Klein lifestyle. We also operate one Calvin Klein Collection
store, located on Madison Avenue in New York City that offers Calvin Klein Collection men s and women s high-end
collection apparel and accessories and other products under the Calvin Klein brands.
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Retail Footwear and Related Products Our Bass stores offer casual and dress shoes for men, women and children.
Most of our Bass stores also carry apparel for men and women, including tops, neckwear, bottoms and outerwear, as
well as accessories such as handbags, wallets, belts and travel gear.
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Licensing

In addition to our Calvin Klein licensing business, we license our heritage brands globally for a broad range of
products through approximately 40 domestic and 50 international license agreements covering approximately 150
territories combined.

We grant licensing partners the right to manufacture and sell at wholesale specified products under one or more of our
brands. In addition, certain foreign licensees are granted the right to open retail stores under the licensed brand name.
A substantial portion of the sales by our domestic licensing partners is made to our largest wholesale customers. We
provide support to our licensing partners and seek to preserve the integrity of our brand names by taking an active role
in the design, quality control, advertising, marketing and distribution of each licensed product, most of which are
subject to our prior approval and continuing oversight.

We license our Van Heusen, IZOD, ARROW, Bass and G.H. Bass & Co. brand names for various products worldwide.
We also sublicense the Geoffrey Beene brand name for certain products.

The products offered by our licensing partners under these brands include:

Licensing Partner Product Category

Arvind Mills, Ltd. ARROW men s and women s dresswear, sportswear and
accessories (India, Middle East, Sri Lanka, Bangladesh,
Maldives and Nepal); IZOD men s sportswear and
accessories (India)

Clearvision Optical Company, Inc. IZOD men s and children s optical eyewear and related
accessories (United States)

E.C.C.E. ARROW men s and women s dresswear, sportswear and
accessories (France, Switzerland, Andorra and Morocco)

Fishman & Tobin, Inc. Van Heusen and ARROW boys dresswear and

sportswear; IZOD boys sportswear; IZOD and ARROW
boys and girls school uniforms; ARROW men s tailored
clothing; IZOD boys tailored clothing (United States)

Gazal Apparel Pty Limited Van Heusen men s dresswear and accessories (Australia
and New Zealand)

Gemini Cosmetics, Inc. IZOD men s fragrances (United States)

Harbor Wholesale, Ltd. Bass and G.H. Bass & Co. wholesale footwear
(worldwide)

Industrias Jatu S.A. ARROW men s dresswear and sportswear (Venezuela)

Knothe Corp. IZOD men s and boys sleepwear and loungewear (United
States)

Manufacturas Interamericana S.A. ARROW men s and women s dresswear, sportswear and
accessories (Chile and Uruguay)

Peerless Delaware, Inc. Van Heusen and IZOD men s tailored clothing (United

States and Mexico)
Humphrey s Accessories LLLC/Randa Corp. d/b/a Randa ARROW men s and boys small leather goods, belts and
Accessories accessories (United States and Canada); Van Heusen
men s and boys neckwear (United States)
Thanulux Public Company, Ltd.
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ARROW women s dresswear and sportswear (Thailand
and Vietnam)
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Licensing Partner Product Category
Wear Me Apparel Corp. d/b/a Kids Headquarters 1ZOD childrenswear (United States)
WestPoint Home, Inc. 1ZOD home products (United States)
Design

Our businesses depend on our ability to stimulate and respond to consumer tastes and demands, as well as on our
ability to remain competitive in the areas of quality and price.

A significant factor in the continued strength of our brands is our in-house design teams. We form separate teams of
designers and merchandisers for each of our brands, creating a structure that focuses on the special qualities and
identity of each brand. These designers and merchandisers consider consumer taste and lifestyle and trends when
creating a brand or product plan for a particular season. The process from initial design to finished product varies
greatly, but generally spans six to ten months prior to each selling season. Our product lines are developed primarily
for two major selling seasons, Spring and Fall. However, certain of our product lines offer more frequent introductions
of new merchandise.

Calvin Klein has developed a cohesive team of senior design directors who share a vision for the Calvin Klein brands
and who each lead a separate design team. These teams control all design operations and product development for
most licensees and other strategic alliances.

Adpvertising and Promotion

We market substantially all of our products on a brand-by-brand basis targeting distinct consumer demographics and
lifestyles. Our marketing programs are an integral feature of our product offerings. Advertisements generally portray a
lifestyle rather than a specific item. We intend for each of our brands to be a leader in its respective market segment,
with strong consumer awareness and consumer loyalty. We believe that our brands are successful in their respective
segments because we have strategically positioned each brand to target a distinct consumer demographic. We will
continue to design and market our products to complement each other, satisfy lifestyle needs, emphasize product
features important to our target consumers and produce consumer loyalty.

We advertise our brands in national print media (including fashion, entertainment/human interest, business, men s,
women s and sports magazines and The New York Times), on the Internet, on television, in movie theaters and through
outdoor signage and sports sponsorships. We recently entered into an agreement for our /ZOD brand to be the title
sponsor of the newly renamed IZOD IndyCar Series for a five-year term commencing with the 2010 season and also
continue to be the official apparel partner of the Indy Racing League and the Indianapolis Motor Speedway. We have
also contracted with the New Jersey Sports and Exposition Authority for the naming rights to the IZOD Center sports
and entertainment arena and are also a sponsor of the National Basketball Association s New Jersey Nets. Our Van
Heusen brand is the sponsor of the Van Heusen Pro Football Hall of Fame Fan s Choice, through which football fans
can express their opinions on who should get elected to the Pro Football Hall of Fame. We also participate in
cooperative advertising programs with our customers, as we believe that brand awareness and in-store positioning are
further strengthened by our contributions to such programs.

With respect to our retail operations, we generally rely upon local outlet mall developers to promote traffic for their
centers. Outlet center developers employ multiple formats, including signage (highway billboards, off-highway
directional signs, on-site signage and on-site information centers), print advertising (brochures, newspapers and travel
magazines), direct marketing (to tour bus companies and travel agents), radio and television and special promotions.
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We believe Calvin Klein is one of the most well-known designer names in the world. One of the efforts that has
helped to establish and maintain the Calvin Klein name and image is its high-profile, often cutting-edge advertising
campaigns that have stimulated publicity, curiosity and debate among customers and consumers, as well as within the
fashion industry over the years. Calvin Klein has a dedicated in-house
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advertising agency, with experienced in-house creative and media teams that develop and execute a substantial portion
of the institutional consumer advertising placement for products under the Calvin Klein brands. The advertising team
works closely with other functional areas within Calvin Klein and its licensing and other partners to deliver a
consistent and unified brand message to the consumer. Calvin Klein oversees a worldwide marketing, advertising and
promotions program. In 2009, over $275 million was spent globally in connection with the advertisement, marketing
and promotion of the Calvin Klein brands and products sold by us, Calvin Klein s licensees and other authorized users
of the Calvin Klein name.

Calvin Klein products are advertised primarily in national print media, through outdoor signage and on television. We
believe promotional activities throughout the year further strengthen brand awareness of the Calvin Klein brands. The
Spring and Fall Calvin Klein Collection apparel lines are presented at fashion shows in New York City and Milan,
which typically generate extensive media coverage. Other Calvin Klein promotional efforts include in-store events,
product launch events, gift-with-purchase programs, participation in charitable and special corporate-sponsored events
and providing outfits to celebrities for award ceremonies and premieres.

Product Sourcing

To address the needs of our customers, we are continuing to make investments and develop strategies to enhance our
ability to provide our customers with timely product availability and delivery. Our investments in sophisticated
systems should allow us to reduce the cycle time between the design of products to the delivery of those products to
our customers. We believe the enhancement of our supply chain efficiencies and working capital management through
the effective use of our distribution network and overall infrastructure will allow us to better control costs and provide
improved service to our customers.

We began implementing a series of restructuring initiatives during the fourth quarter of 2008 and we completed
substantially all of them by the end of 2009. These initiatives included a realignment of our global sourcing
organization and the shutdown of domestic production of machine-made neckwear. We decided to realign our global
sourcing organization structure to make more efficient use of our internal resources with the intended goals of
reducing product development cycle times and improving the efficiency of our sourcing operations. Our decision to
shut down domestic production of machine-made neckwear was made to lower our neckwear product costs.

In 2009, approximately 160 different manufacturers produced our apparel products in approximately 200 factories and
approximately 25 countries worldwide. With the exception of handmade neckwear, which is made in our Los Angeles,
California facility and which accounts for less than 10% of our total quantity of neckwear sourced and produced,
virtually all of our products are produced by independent manufacturers located in foreign countries. We source
finished products and raw materials. Raw materials include fabric, buttons, thread, labels and similar materials. Raw
materials and production commitments are generally made two to six months prior to production and quantities are
finalized at that time. We believe we are one of the largest users of shirting fabric in the world. Finished products
consist of manufactured and fully assembled products ready for shipment to our customers and our stores. Most of our
dress shirts and all of our sportswear are sourced and manufactured in the Far East, the Indian subcontinent, the
Middle East, the Caribbean and Central America. Our footwear is sourced and manufactured through third-party
suppliers principally in the Far East, Europe, South America and the Caribbean. Our neckwear fabric is sourced
primarily from Europe and the Far East. The manufacturers of all of these items are required to meet our quality, cost
and human rights requirements. No single supplier is critical to our production needs, and we believe that an ample
number of alternative suppliers exist should we need to secure additional or replacement production capacity and raw
materials. Given our extensive network of sourcing partners, we believe we are able to obtain goods at a low cost and
on a timely basis.
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Our foreign offices and buying agents enable us to monitor the quality of the goods manufactured by, and the delivery
performance of, our suppliers, which includes the enforcement of human rights and labor standards through our
ongoing approval and monitoring system. In addition, sales are monitored regularly at both the retail and wholesale
levels and modifications in production can be made either to increase or reduce
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inventories. We continually seek additional suppliers throughout the world for our sourcing needs and place our orders
in a manner designed to limit the risk that a disruption of production at any one facility could cause a serious
inventory problem. We have not experienced significant production delays or difficulties in importing goods. Our
purchases from our suppliers are effected through individual purchase orders specifying the price and quantity of the
items to be produced.

Warehousing and Distribution

To facilitate distribution, our products are shipped from manufacturers to our wholesale and retail warehousing and
distribution centers for inspection, sorting, packing and shipment. Ranging in size from 20,000 to 747,000 square feet,
our centers are located in Arkansas, California, Georgia, North Carolina, Pennsylvania, Tennessee and Trento, Italy.
Our warehousing and distribution centers are designed to provide responsive service to our customers and our retail
stores, as the case may be, on a cost-effective basis. This includes the use of various forms of electronic
communications to meet customer needs, including advance shipping notices for all major customers. In addition, we
contract with third parties for warehousing and distribution in Canada and Europe to provide responsive service for
our foreign wholesale operations.

Trademarks

We own the Van Heusen, Bass, G.H. Bass & Co., IZOD, ARROW and Eagle brands, as well as related trademarks and
lesser-known names. We beneficially own the Calvin Klein marks and derivative marks (for products other than
underwear, sleepwear and loungewear, which are beneficially owned by Warnaco). Calvin Klein and Warnaco are
each an owner (for their respective products) of the Calvin Klein Trademark Trust, which is the sole and exclusive
title owner of substantially all registrations of the Calvin Klein trademarks. The sole purpose of the Trust is to hold
these marks. Calvin Klein maintains and protects the marks on behalf of the Trust pursuant to a servicing agreement.
The Trust licenses to Warnaco on an exclusive, irrevocable, perpetual and royalty-free basis the use of the marks on
men s and boys underwear and sleepwear and women s and girls intimate apparel and sleepwear, and to Calvin Klein
on an exclusive, irrevocable, perpetual and royalty-free basis the use of the marks on all other products. Warnaco pays
us an administrative fee based on Warnaco s worldwide sales of underwear, intimate apparel and sleepwear products
bearing any of the Calvin Klein marks under an administration agreement between Calvin Klein and Warnaco.

We allow Mr. Calvin Klein to retain the right to use his name, on a noncompetitive basis, with respect to his right of
publicity, unless those rights are already being used in the Calvin Klein business. We also grant Mr. Klein a
royalty-free worldwide right to use the Calvin Klein mark with respect to certain personal businesses and activities,
such as motion picture, television and video businesses, a book business, writing, speaking and/or teaching
engagements, non-commercial photography, charitable activities and architectural and industrial design projects,
subject to certain limitations designed to protect the image and prestige of the Calvin Klein brands and to avoid
competitive conflicts.

Our trademarks are the subject of registrations and pending applications throughout the world for use on a variety of
apparel, footwear and related products, and we continue to expand our worldwide usage and registration of new and
related trademarks. In general, trademarks remain valid and enforceable as long as the marks continue to be used in
connection with the products and services with which they are identified and, as to registered tradenames, the required
registration renewals are filed. In markets outside of the United States, particularly those where products bearing any
of our brands are not sold by us or any of our licensees or other authorized users, our rights to the use of trademarks
may not be clearly established.

We regard the license to use our trademarks and our other intellectual property rights in the trademarks as valuable
assets in marketing our products and vigorously seek to protect them, on a worldwide basis, against infringement. We
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are susceptible to others imitating our products and infringing on our intellectual property rights. This is especially the
case with respect to the Calvin Klein brands, as the Calvin Klein brands enjoy significant worldwide consumer
recognition and their generally higher pricing provides significant opportunity and incentive for counterfeiters and
infringers. Calvin Klein has a broad, proactive enforcement program, which we believe has been generally effective in
controlling the sale of counterfeit products in the United
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States and in major markets abroad. We have taken enforcement action with respect to our other marks on an
as-needed basis.

Competition

The apparel and footwear industries are competitive as a result of their fashion orientation, mix of large and small
producers, the flow of domestic and imported merchandise and the wide diversity of retailing methods. Some of our
larger branded apparel and footwear competitors include Polo Ralph Lauren Corporation, V.F. Corporation, Perry
Ellis International, Inc., The Timberland Company and The Rockport Company, LLC. With respect to Calvin Klein,
we believe The Donna Karan Company, LLC, Polo Ralph Lauren s Purple Label, Giorgio Armani SPA, Gucci Group
N.V. and Prada SPA Group also are our competitors. In addition, we face significant competition from retailers,
including our own wholesale customers, through their private label programs.

We compete primarily on the basis of style, quality, price and service. Our business depends on our ability to
stimulate consumer tastes and demands, as well as on our ability to remain competitive in these areas. We believe we
are well-positioned to compete in the apparel and footwear industries. Our diversified portfolio of apparel brands and
apparel and footwear products and our use of multiple channels of distribution have allowed us to develop a business
that produces results that are not dependent on any one demographic group, merchandise preference or distribution
channel. We have developed a portfolio of brands that appeal to a broad spectrum of consumers. Our owned brands
have long histories and enjoy high recognition within their respective consumer segments. We develop our owned and
licensed brands to complement each other and to generate strong consumer loyalty. The Calvin Klein brands generally
provide us with the opportunity to develop businesses that target different consumer groups at higher price points and
in higher-end distribution channels than our other brands, as well as with significant global opportunities due to the
worldwide recognition of the brands.

Seasonality
Our business generally follows a seasonal pattern. Our wholesale businesses tend to generate higher levels of sales
and income in the third quarter, due to selling to our customers in advance of the holiday selling season. Royalty,

advertising and other revenue tends to be earned somewhat evenly throughout the year, although the third quarter has
the highest level of royalty revenue due to higher sales by licensees in advance of the holiday selling season.
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TOMMY HILFIGER BUSINESS
Overview

We believe that Tommy Hilfiger is one of the best known and best-selling designer apparel brands in the world, with
estimated worldwide retail sales of 3.1 billion for the year ended March 31, 2009. Tommy Hilfiger generated revenue,
net income and adjusted EBITDA of 1,612 million, 24 million and 265 million, respectively, for the year ended
March 31, 2009, and 1,179 million, 8 million and 188 million, respectively, for the nine-month period ended
December 31, 2009. For a description of adjusted EBITDA and a reconciliation of adjusted EBITDA to net income,
see Summary Summary Consolidated Historical and Unaudited Pro Forma Consolidated Financial Information.

Tommy Hilfiger brand products are known for their classic American cool design, and are positioned as premium, yet
affordable, covering a wide range of apparel and lifestyle accessories. Tommy Hilfiger sells products under two major
brands: Tommy Hilfiger, which is targeted at the 25 to 45 year old consumer, and Hilfiger Denim, which is targeted at
the 20 to 35 year old consumer. Tommy Hilfiger product offerings include sportswear for men, women and children,
footwear, athletic apparel (for fitness/training, golfing, skiing, swimming and sailing), bodywear (underwear, robes
and sleepwear), eyewear, sunwear, watches, socks, handbags, men s tailored clothing, dress shirts, ties, suits, belts,
wallets, small leather goods, fragrances, home and bedding products, bathroom accessories and luggage. The Hilfiger
Denim product line consists of denim apparel for men, women and children, footwear, bags, accessories, eyewear and
fragrance, and is positioned as being more fashion forward than the Tommy Hilfiger label. As of March 31, 2010,
products under the Tommy Hilfiger brand could be found in approximately 1,000 Tommy Hilfiger retail stores
operated worldwide by Tommy Hilfiger and its partners, as well as approximately 7,400 doors worldwide operated by
retail customers of Tommy Hilfiger and its licensees. Tommy Hilfiger brand products are also distributed in China,
Hong Kong, Malaysia, Taiwan, Singapore, India, South Korea, Australia, Mexico, Central and South America and the
Caribbean through licensees, franchisees and distributors.

Tommy Hilfiger divides its business into three geographic regions: Europe, North America and the rest of the world.
The rest of the world region consists of its owned operations in Japan, as well as the countries and regions covered by
geographic licenses (China, Hong Kong, Singapore, Malaysia, Taiwan, India, South Korea, Australia, Central and
South America, the Caribbean and Mexico). In the year ended March 31, 2009, Europe accounted for approximately
49% of Tommy Hilfiger s total revenue, North America accounted for approximately 39% of total revenue, the rest of
the world accounted for approximately 11% of its total revenue, with other businesses accounting for the remainder.

Tommy Hilfiger distributes its products at wholesale and retail and also licenses its brands for an assortment of
products in the countries and regions discussed above.

Wholesale Tommy Hilfiger s wholesale business consists of the distribution and sale of its products under the
Tommy Hilfiger brands to approximately 500 stores operated by franchisees and distributors and through
approximately 7,400 doors, as of March 31, 2010, operated by approximately 4,600 retail customers. The
European retail customers range from large department stores to small independent stores. Tommy Hilfiger

has, since the Fall of 2008, conducted the majority of its North American wholesale operations through Macy s,
which is currently the exclusive department store retailer of most of Tommy Hilfiger men s, women s, women s
plus-size and childrens sportswear in the United States. In 2009, Tommy Hilfiger discontinued its unprofitable
Canadian wholesale business.

Retail Tommy Hilfiger s retail business principally consists of the distribution and sale of its products through
company-operated specialty stores (anchor stores and satellite stores), company stores and outlet stores in
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Europe, the United States and Canada, as well as multi-jurisdictional e-commerce sites. Tommy Hilfiger s
anchor stores are generally larger stores situated in high-profile locations in major cities and are intended to
enhance local exposure of the brand. Satellite stores are regular street and mall stores, which are located in
secondary cities and are based on a model that provides incremental revenue and profitability. Company stores
in North America are primarily located in outlet centers and carry specially designed merchandise that is sold
at a lower price point than merchandise

S-73

Table of Contents 148



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents

sold in our specialty stores. Company stores operated by Tommy Hilfiger in Europe and Japan are used
primarily to clear excess inventory from previous seasons at discounted prices. As of March 31, 2010, Tommy
Hilfiger had 244 specialty stores (including its only global anchor store on Fifth Avenue in New York City)
and 249 company (outlet) stores worldwide. Tommy Hilfiger re-launched its e-commerce business in
September 2009 using a new platform in select European countries, Canada and the United States.

Licensing Tommy Hilfiger licenses the Tommy Hilfiger brands to third parties both for specific product
categories (such as fragrances, watches and eyewear) and in certain geographic regions. Tommy Hilfiger
currently has 17 separate product license agreements, three global product license agreements, 11 product
license agreements in the United States and three product license agreements in Europe. In addition, Tommy
Hilfiger currently has six geographic license agreements covering Asia-Pacific (China, Hong Kong, Malaysia,
Taiwan and Singapore), India, South Korea, Australia, Mexico, and Central and South America and the
Caribbean. Tommy Hilfiger recently announced it had entered into an agreement to assume control over its
licensee s business in China. We have agreed with Apax to license the China business to a company jointly
owned by us and Apax, but largely controlled by Apax, and to potentially bring on a joint venture partner in
China to operate the business in China.

For the year ended March 31, 2009, the wholesale business accounted for approximately 50% of Tommy Hilfiger s
total revenue, retail accounted for approximately 47% of its total revenue and licensing accounted for approximately
2% of its total revenue, with other business accounting for the remainder.

History

Designer Thomas J. Hilfiger founded Tommy Hilfiger in 1982. The North American business grew significantly in the
1990s and the European operations were launched in 1997. For the year ended March 31, 2000, the United States
wholesale business, which was the largest division at the time, began to experience a significant decline. Tommy
Hilfiger s overall sales remained relatively stable between its years ended March 31, 2000 and March 31, 2006,
primarily as a result of growth in its European business; sales in its United States wholesale business, however,
deteriorated significantly during this period. The Tommy Hilfiger brand image was adversely affected in the United
States, including as a result of over-exposure due to excessive distribution of heavily branded apparel through
channels that sold Tommy Hilfiger products below the company s recommended price points for such products, which
detracted from its classic American cool premium brand position.

In May 2006, Tommy Hilfiger s European management, acting together with funds advised by Apax, acquired Tommy
Hilfiger. Upon completion of this transaction, Fred Gehring and Ludo Onnink, both of whom had been with Tommy
Hilfiger s European business since its inception in 1997 and had been instrumental to its success, were appointed as
Chief Executive Officer and Chief Operating Officer/Chief Financial Officer, respectively. Mr. Gehring and

Mr. Onnink remain with Tommy Hilfiger as its Chief Executive Officer and Chief Operating Officer, respectively. In
addition, Mr. Hilfiger himself remains in an active role, serving as Principal Designer and Chairman of Tommy
Hilfiger s Strategy and Design Board, and as brand ambassador, representing the company at fashion, publicity and
other events throughout the world.

Tommy Hilfiger management has, since the completion of the management buyout, aggressively focused on
strengthening the global presence and premium brand image, and positioning of the Tommy Hilfiger brand and
products, improving Tommy Hilfiger s operating structure and eliminating loss-making activities. These activities
included:

Continued expansion of specialty stores in Europe Tommy Hilfiger has opened approximately 80 stores in
additional and existing markets since 2006 that it operates.
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Strengthened brand in the United States Tommy Hilfiger has sought to refocus its United States marketing and
advertising brand development on its core global premium lifestyle image, placing particular emphasis on
developing the image of its iconic flag logo, eliminating product lines and distribution in retail channels that
diluted the Tommy Hilfiger brand s premium image and opening the
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brand s first global anchor store in New York City in September 2009 and the brand s return to the New York
runway in 2007.

Establishment and growth of strategic alliance with Macy s Prior to the management buyout, Tommy Hilfiger s
North American wholesale business involved selling its products to a large number of retail customers,

including small businesses, in the United States and Canada. Tommy Hilfiger entered into a strategic alliance
agreement with Macy s in 2007 under which Macy s became its exclusive department store retailer of most of
Tommy Hilfiger men s, women s, women s plus-size and children s sportswear in the United States, beginning
with the Fall 2008 collections. In 2009, Tommy Hilfiger discontinued its unprofitable Canadian wholesale
business.

Acquisition of licensees, distributors and franchisees on commercially attractive terms Tommy Hilfiger has
pursued a focused acquisition strategy with respect to select licensees, distributors and franchisees where
management believes it can achieve greater scale and success compared to its partners. Examples of these are
the acquisitions of its licensee s businesses in Japan and Turkey and of its licensees United States handbag and
footwear businesses.

Revitalization of North American corporate culture The United States management structure was reorganized
to conform to Tommy Hilfiger s European model, replacing a hierarchical centralized organization with a more
simplified organization. This was followed by the integration of United States and Canadian operations into
Tommy Hilfiger North America.

Sale of buying office activities Tommy Hilfiger sold its sourcing operations in Asia to Li & Fung Limited and
entered into a nonexclusive agreement with Li & Fung to carry out most of its sourcing work in March 2007.

We expect to expand upon the successful repositioning of the Tommy Hilfiger business worldwide with strategic
initiatives outlined in our business strategy in Summary Business Strategy.

Products and Brands

Tommy Hilfiger is a distinctive and premium yet affordable global lifestyle brand known for its classic American cool
brand position. Tommy Hilfiger and its licensees offer a lifestyle collection consisting of a broad range of products
with a unified vision that combines American style with added details to give time-honored classics an updated look.

The Tommy Hilfiger brands are comprised primarily of Tommy Hilfiger and Hilfiger Denim, each one being associated
with a variation of the iconic flag logo.

Tommy Hilfiger: The Tommy Hilfiger collection consists of sportswear for men, women and children,
footwear, athletic apparel (for fitness/training, golfing, skiing, swimming and sailing), bodywear (underwear,
robes and sleepwear), eyewear, sunwear, watches, socks, handbags, men s tailored clothing, dress shirts, ties,
suits, belts, wallets, small leather goods, fragrances, home and bedding products, bathroom accessories and
luggage, emphasizing classic American cool styling and characterized as preppy with a twist. The label is
targeted at the 25 to 45 year old consumer and is sold around the world.

Hilfiger Denim: The Hilfiger Denim label was launched in the year ended March 31, 2002 and consists of
denim apparel for men, women and children, footwear, bags, accessories, eyewear and fragrance, targeted at
the 20 to 35 year-old consumer, and positioned as being more fashion forward than the Tommy Hilfiger label.
Designs are inspired by American classics and finished with a modern edge and fresh spirit, characterized as

the jeanswear lifestyle. The label is sold primarily outside the United States.
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Products offered by licensees of product categories include eyewear, sunwear, watches, handbags, accessories, men s
tailored clothing, belts, wallets, small leather goods, fragrances, home and bedding products, bathroom accessories
and luggage. We are currently the licensee for men s dress shirts and neckwear in North America.
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Tommy Hilfiger seeks to reinforce the premium positioning of the Tommy Hilfiger brands by taking a coordinated and
consistent worldwide approach to brand management. Products are then adapted and executed on a regional basis in
order to adjust for local or regional sizing, fitting, weather, trends and demand. Tommy Hilfiger believes that regional
execution helps it anticipate, identify and respond more readily to changing consumer demand, fashion trends and
local taste. It also reduces the importance of any one collection and enables the brand to appeal to a wider range of
customers.

Agreement with Mr. Hilfiger

Thomas J. Hilfiger serves as Tommy Hilfiger s Principal Designer and as Chairman of Tommy Hilfiger s Strategy and
Design Board under Tommy Hilfiger s lifetime employment agreement with him. Although Mr. Hilfiger does not
participate in day-to-day design decisions, he performs an active role as ambassador of the Tommy Hilfiger brand,
representing Tommy Hilfiger at fashion, publicity and other events throughout the world. Mr. Hilfiger is entitled to an
annual cash payment and a number of other benefits under the employment agreement. The annual cash payment to
Mr. Hilfiger was fixed at $14.5 million for the first three years of the agreement. For the year ended March 31, 2010
and future years, Mr. Hilfiger will receive an annual amount based on Tommy Hilfiger s global revenue in that year. It
is currently estimated that the payment for the year ended March 31, 2010 will be approximately $21 million. In the
event of Mr. Hilfiger s death or termination following disability, his employment agreement provides for payment of
the full annual cash compensation amount otherwise payable to Mr. Hilfiger for both the year in which his death or
disability occurs and the following year but no further payments thereafter. If Mr. Hilfiger s employment agreement is
terminated by the company without cause or he resigns for good reason, the company will continue to pay

Mr. Hilfiger the annual cash compensation otherwise payable to him for the remainder of his life.

Mr. Hilfiger had the option under his employment agreement to terminate the agreement and receive a lump sum
payment upon certain pre-defined exit events, including an initial public offering or a change of control. The amount
of such a payment would be based on Mr. Hilfiger s compensation in the year prior to the year in which the exit event
occurs and an applicable exit multiple for the exit event. Concurrently with the execution of the Tommy Hilfiger
purchase agreement and conditioned upon the consummation of our acquisition of Tommy Hilfiger, Mr. Hilfiger
executed a binding memorandum of understanding with Tommy Hilfiger amending his employment agreement to
terminate this option.

European Wholesale and Retail

Tommy Hilfiger s European wholesale, retail and licensing businesses accounted for, in the aggregate, approximately
43% and 49% of Tommy Hilfiger s total net revenue for the nine months ended December 31, 2009 and the year ended
March 31, 2009, respectively. The European business has achieved a compound annual growth rate of approximately
21% over the last three years ended March 31, 2009. Like other companies, Tommy Hilfiger s business has been
affected by the global economic slowdown, which resulted in a reduction of the overall historic growth rate in the
wholesale business. Tommy Hilfiger s European retail business continued to grow notwithstanding the recession,
achieving approximately 23% growth in net revenue during the nine months ended December 31, 2009 and
approximately 6% growth in revenue during the year ended March 31, 2009. Tommy Hilfiger believes it has
significant potential for continued pan-European growth, in part based on its strong performance and presence in
Germany, Spain, Italy, the Netherlands and Belgium, which provide useful examples for other European markets.
Tommy Hilfiger s comparative sales in its European business increased approximately 3% during the nine months
ended December 31, 2009, as compared to the prior year period, and increased approximately 1% during the year
ended March 31, 2009, as compared to the year ended March 31, 2008.
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Tommy Hilfiger s European operations have a matrix operational structure, which arranges regional management by
country and divisional management by its merchandising categories and subcategories. Tommy Hilfiger believes this
decentralized approach to operational structure incentivizes managers, giving them ownership of overlapping parts of
the business and placing decision-making responsibilities with those
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best positioned to understand the needs of the business as to a particular product or region. The structure puts in place

a number of checks and balances, with material decisions requiring approval at both the regional and divisional level.
Divisional responsibilities broadly track decisions related to the product itself (such as design and merchandising, key
supplier management, order book control and stock control), as well as divisional profit and loss for Europe, while
regional responsibilities broadly track decisions related to sales (such as sales planning, key account management,

gross margins, accounts receivable and customer service), as well as regional profit and loss.

European Wholesale. Tommy Hilfiger s European wholesale business consists of the distribution and sale of products
to third-party retailers, including to approximately 272 franchise and distributor stores and through approximately

6,300 doors operated by its retail customers. Tommy Hilfiger recently reduced its European retail customer base in
order to strengthen and stabilize it from a branding financial perspective. The economic slowdown over the past two
years has negatively impacted the financial stability of some of Tommy Hilfiger s retail customers and, to reduce credit
risk and avoid the potential bankruptcies or liquidations of customers, the company selectively terminated some of its
smaller and less financially stable retail customers. As a result, during the year ended March 31, 2010, the number of
European retail customers was reduced to approximately 4,600 from approximately 5,400 at the end of the year ended
March 31, 2009.

The European wholesale business accounted for approximately 70% of Tommy Hilfiger s European business for the
nine months ended December 31, 2009 and approximately 80% of Tommy Hilfiger s European revenue for the year
ended March 31, 2009. The apparel business generates most of its revenues in Germany and Spain (approximately
41% and 40% of total European wholesale revenue for the nine months ended December 31, 2009 and the year ended
March 31, 2009, respectively). Tommy Hilfiger s largest European retail customers include El Corte Ingles, Peek &
Cloppenburg, Bijenkorf, Galleries Lafayette, Breuninger and House of Fraser. The European wholesale business top
20 customers accounted for approximately 31% of European wholesale net revenue (excluding clearance channels) for
the year ended March 31, 2009. Across product divisions, menswear accounted for approximately 32% of European
wholesale revenue for the year ended March 31, 2009, while Hilfiger Denim and womenswear accounted for
approximately 26% and 17%, respectively, during the same period.

European Retail. Retail revenue accounted for approximately 29% and 19% of European revenue in the nine months
ended December 31, 2009 and the year ended March 31, 2009, respectively, and comparable sales (excluding
e-commerce) increased by approximately 3% and 1%, respectively, during those periods.

As of March 31, 2010, Tommy Hilfiger operated 110 specialty stores and 33 company (outlet) stores in Europe. We
plan to continue Tommy Hilfiger s strategy of increasing its overall presence in Europe through the opening of
additional Tommy Hilfiger specialty, concession and outlet stores, including the opening of anchor stores in Moscow,
Prague, Geneva, Rome and Stuttgart. Tommy Hilfiger s e-commerce business was re-launched in September 2009
using a new platform in select European countries. Order fulfillment and website management is provided by a
third-party vendor.

North American Wholesale and Retail

Tommy Hilfiger s North American wholesale, retail and licensing businesses accounted for, in the aggregate,
approximately 46% of Tommy Hilfiger s total revenue for the nine months ended December 31, 2009 and 39% of
Tommy Hilfiger s total revenue for the year ended March 31, 2009. The North American business includes both the
United States and Canadian operations.

Tommy Hilfiger s Canadian operations began as a licensed sportswear business in December 1989. The Canadian

business experienced significant growth throughout the 1990s by focusing exclusively on wholesale. Tommy Hilfiger
acquired the Canadian business in 1998. In 1999, Canada s leading department store, Eaton s, went bankrupt, and
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Tommy Hilfiger s focus for the business shifted from wholesale to retail. Tommy Hilfiger began downsizing the
Canadian operations and consolidating the business with the United States operations during the year ended March 31,
2007, culminating in the full integration of the Canadian operations and the discontinuance of the Canadian wholesale
business during the nine months ended December 31, 2009.
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North American Wholesale. With Tommy Hilfiger s entrance into the strategic alliance agreement with Macy s, under
which Macy s became the exclusive department store retailer of most of Tommy Hilfiger men s, women s, women s
plus-size and children s sportswear in the United States, and the closing of the Canadian wholesale business in 2009,
Tommy Hilfiger s wholesale distribution in North America is primarily through Macy s. For the nine months ended
December 31, 2009 and the year ended March 31, 2009, Macy s accounted for approximately 58% and 56%,
respectively, of Tommy Hilfiger s North American wholesale revenue and 7% and 6%, respectively, of Tommy
Hilfiger s overall revenue. Sales through Tommy Hilfiger s United States military exchange stores, the corporate and
collegiate channels (which are permitted so long as merchandise is co-branded) and certain clearance channels, which
are not prohibited under the Macy s agreement, as well as sales of footwear and accessories, which are not exclusive to
Macy s and can be sold to any retail customer, accounted for the remainder of Tommy Hilfiger s North American
wholesale revenue. The Macy s agreement does not extend to Tommy Hilfiger s retail store collection in the United
States, which continues to be independently designed and distributed through Tommy Hilfiger s own retail channels
(including www.tommy.com).

The initial term of the Macy s agreement expires on January 30, 2011 and is renewable at the option of Macy s for up to
three renewal terms of three years each, for a total possible term of approximately 12 years. Renewal is subject to

certain conditions, including, among other things, the satisfaction of certain minimum sales thresholds and Macy s
delivery of written notice of its desire to renew not later than 12 months before the then-current term s expiration.

Macy s has indicated that it wishes to renew the agreement for the first renewal term and the parties are currently
negotiating modifications to the agreement for the first renewal term. Under the current agreement, Macy s is required

to use commercially reasonable efforts to gradually:

build the business and improve the brand positioning of the merchandise covered by the agreement;
support the launch of new Tommy Hilfiger merchandise in Macy s stores and on www.macys.com;

increase and enhance the prominence and position of Tommy Hilfiger shop-in-shop stores in high-volume
Macy s stores;

renovate and upgrade existing Tommy Hilfiger shops; and

feature Tommy Hilfiger collections in Macy s marketing campaigns.
Tommy Hilfiger and Macy s work together closely on strengthening, improving and expanding the alliance. While
Macy s business has been affected by the economic slowdown, Tommy Hilfiger s overall sales at Macy s increased by
36% during the year ended March 31, 2009, compared to the year ended March 31, 2008.
North American Retail. As of March 31, 2010, Tommy Hilfiger had 232 stores in North America, consisting of
203 company stores and 29 specialty stores, including the first global flagship anchor store in New York City, which
opened in September 2009. Tommy Hilfiger s North American retail revenue accounted for approximately 74% of
Tommy Hilfiger s overall net revenue in North America for the nine months ended December 31, 2009 and 72% of

Tommy Hilfiger s overall revenue in North America for the year ended March 31, 2009.

Tommy Hilfiger s company stores, similar to our own outlet store chains, primarily carry proprietary first-cut
merchandise designed exclusively for these stores and specially priced for this distribution channel.

Rest of the World
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Tommy Hilfiger products are sold outside of Europe and North America through licensees, franchisees and
distributors, as well as stores Tommy Hilfiger directly operates in Japan. Japan is the largest market for Tommy
Hilfiger products outside of Europe and North America. Tommy Hilfiger acquired its Japanese licensee in January
2008, as a result of which it now operates 116 stores in Japan as of March 31, 2010. Tommy Hilfiger also operates 50
concession stores in Japanese department stores. These are shop-in-shop stores where Tommy Hilfiger owns the
inventory and employs the staff that operates the stores.
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Tommy Hilfiger currently has six geographic license agreements covering Asia-Pacific (China, Hong Kong, Malaysia,
Taiwan and Singapore), India, South Korea, Australia, Mexico, and Central and South America and the Caribbean.
Tommy Hilfiger products were available in approximately 640 doors and stores in the rest of the world, all operated by
licensees and distributors as of March 31, 2010. Tommy Hilfiger s sales in the rest of the world accounted for 11% and
11% of Tommy Hilfiger s total net revenues for the nine months ended December 31, 2009 and the year ended

March 31, 2009, respectively. Tommy Hilfiger has announced an agreement to assume control over its licensee s
business in China in March 2011. This will put us in a better position to support the development and expansion of the
business in this important market where we believe there are many opportunities for growth. We have agreed with
Apax to license the China business to a company jointly owned by us and Apax, but largely controlled by Apax, and

to potentially bring on a joint venture partner in China to operate the business in China.

Tommy Hilfiger has been increasing its marketing and product support to licensees in high-growth markets outside of
Europe and North America through seasonal sales events at the beginning of each new season to support further
growth. In the Asia-Pacific region, Tommy Hilfiger has expanded the size and scope of work performed by its
regional hub in Hong Kong, focusing on support for local market needs.

Licensing

Tommy Hilfiger continually pursues opportunities to license additional product categories that the company believes
to be complementary to the existing Tommy Hilfiger product lines and in geographic territories that the company
believes will enhance Tommy Hilfiger s international presence. Licensing and distribution agreements provide the
opportunity to offer products with respect to which the company has no expertise and/or there are other barriers to the
company offering them directly and to penetrating geographic markets where Tommy Hilfiger has no operations or
entry, or where direct operation would be difficult, costly and/or inefficient. Licensing provides significant financial
benefits, including the receipt of royalties and advertising contribution and the placement of the burden of providing
capital and operating expenses on the licensee. Tommy Hilfiger currently has 17 separate product license agreements,
three global product license agreements, 11 product license agreements in the United States and three product license
agreements in Europe. In addition, Tommy Hilfiger currently has six geographic license agreements covering
Asia-Pacific (China, Hong Kong, Malaysia, Taiwan and Singapore), India, South Korea, Australia, Mexico, and
Central and South America and the Caribbean.

Trademarks

Tommy Hilfiger regards its trademarks and other proprietary intellectual property rights as valuable assets in the
marketing of its products and brands and we intend to continue to vigorously protect them.

Tommy Hilfiger owns and utilizes the following principal trademarks: Tommy Hilfiger, Tommy, Tommy Jeans,
Tommy Sport, Hilfiger Athletics, Hilfiger Sport, Hilfiger Denim, TH and the distinctive flag logo, the crest design and
the signature tartan design. These trademarks are registered for use in each of the primary countries where Tommy
Hilfiger products are sold and additional applications for registration of these and other trademarks are made in
jurisdictions to accommodate new marks, uses in additional trademark classes or additional categories of goods or
expansion into new countries.

Tommy Hilfiger is party to an agreement with Mr. Hilfiger that (i) acknowledges the company s ownership of the
Hilfiger-related trademarks, (ii) prohibits, in perpetuity, Mr. Hilfiger from using, or authorizing others to use, these
marks (except for the use by Mr. Hilfiger of his name personally and in connection with certain specified activities)
and (iii) prohibits, in perpetuity, the company from selling products not ordinarily sold under the names of prestige
designer businesses or prestige global lifestyle brands without Mr. Hilfiger s consent, from engaging in new lines of
business or from disparaging or intentionally tarnishing the Hilfiger-related marks or Mr. Hilfiger s personal name.
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business will not be considered new lines of business for purposes of the agreement, including apparel, fashion,
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accessories, housewares, home and bedding products, personal care products, footwear, watches and leather goods.
Sourcing

Tommy Hilfiger uses third parties to manufacture its finished products, which allows the company to maximize
production flexibility and avoid significant capital expenditures, work-in-process inventory build-ups and the costs of
managing a large production workforce. Approximately 330 different manufacturers worldwide produce apparel,
footwear and accessories for Tommy Hilfiger, with no one manufacturer providing more than 12% of Tommy
Hilfiger s total production for the year ended March 31, 2009. In the year ended March 31, 2009, approximately 40%
of Tommy Hilfiger s merchandise was sourced from China, approximately 17% from countries in Southeast Asia and
approximately 6% from NAFTA countries (the United States, Canada and Mexico), with the remainder of Tommy
Hilfiger s sourcing coming from various other countries around the world.

Tommy Hilfiger s sourcing operations in Asia were sold to Li & Fung in March 2007 and, in connection therewith,
Tommy Hilfiger entered into a nonexclusive agreement with Li & Fung to perform most of Tommy Hilfiger s sourcing
work. Under the terms of the agreement, Tommy Hilfiger is required to use Li & Fung for at least 54% of its global
sourcing needs. Tommy Hilfiger also uses other third-party buying offices for a portion of its sourcing needs and has a
small in-house sourcing team.

Tommy Hilfiger s products are manufactured according to plans prepared each year, which reflect prior years results,
current fashion trends, economic conditions and management estimates of product performance. In certain limited
cases, Tommy Hilfiger separately negotiates with suppliers for the purchase of required raw materials by the

company s contractors in accordance with its specifications. Tommy Hilfiger seeks to limit its exposure to holding
excess inventory by initially committing to purchase only a portion of total projected demand at the beginning of the
season and has historically been able to satisfy any excess demand through reorders.

Adpvertising, Marketing and Public Relations

Advertising by Tommy Hilfiger, its licensees and most of its distributors is coordinated by the company and appears
in magazines, newspapers, outdoor media and on television. Selected personal appearances by Mr. Hilfiger, fashion
shows, brand events, corporate sponsorships and anchor stores are also used as marketing and public relations media.
Tommy Hilfiger employs advertising, marketing and communications staff, as well as outside agencies, to implement
these efforts. Most of Tommy Hilfiger s licensees and distributors are required to contribute a percentage of their net
sales of Tommy Hilfiger products, generally subject to minimum amounts, to the advertising and promotion of Tommy
Hilfiger products. Tommy Hilfiger s marketing campaigns are developed and directed principally from Tommy
Hilfiger s executive offices in Amsterdam and New York. Tommy Hilfiger maintains showroom facilities and sales
offices in Europe, North America and Japan. Tommy Hilfiger markets the Spring/Summer and Fall/Winter collections
to consumers after such collections have hit stores in order to ensure availability of the products advertised and to
maximize the impact of such campaigns that reflect a change in seasonal weather. In addition to offering a broad array
of Tommy Hilfiger apparel and licensed products, Tommy Hilfiger s website, www.tommy.com, also serves as a
marketing vehicle to complement the ongoing development of the Tommy Hilfiger lifestyle brand. Tommy Hilfiger
incurred approximately 61 million of advertising and marketing expenses in the year ended March 31, 2009, which
amounts to 4% of Tommy Hilfiger s net revenue.

Competition
The global apparel industry is highly fragmented and includes a wide variety of participants offering products aimed

to address differentiated consumer preferences and needs. Evolving consumer demographics, spending patterns and
individual preferences require industry participants to adapt their products and strategies to meet changing demand
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Tommy Hilfiger faces extensive competition from various domestic and foreign brands. Each of Tommy Hilfiger s
geographic segments faces various competitors that span a broad variety of product categories, including premium
designer apparel, accessories and footwear for men, women and children, sportswear and denim and licensed products
including fragrance, accessories, tailored clothing and home and bedding products. Some of Tommy Hilfiger s
competitors include Burberry, Gant, Hugo Boss, Lacoste, Diesel, Pepe Jeans, Nautica, Guess? and Polo Ralph
Lauren. Tommy Hilfiger also competes against its retail customers, who may offer private label programs with
competing goods.

Employees

As of March 31, 2009, Tommy Hilfiger had 6,662 full-time employees (Europe: 1,973; North America: 4,156 and rest
of the world: 533).

None of Tommy Hilfiger s employees is a member of a union and Tommy Hilfiger is not a party to a collective
bargaining agreement. Tommy Hilfiger has not experienced any labor-related work stoppages.

Properties

Tommy Hilfiger s headquarters are located in Amsterdam, the Netherlands on leased premises. The company also
leases retail, office, showroom and warehouse space in Europe, North America and Asia. Tommy Hilfiger does not
own any real estate property except for its showroom located in Amsterdam, the Netherlands.

As of March 31, 2010, Tommy Hilfiger leased 143 stores in Europe, 232 stores in North America and 118 stores in
the rest of the world. Retail stores are typically leased pursuant to long-term leases of five to ten years. As of
March 31, 2010, Tommy Hilfiger also leased 20 administrative and sales offices in 15 countries and 10 warehouse
facilities in eight countries.

Tommy Hilfiger has obtained renewal rights for most of its leased properties and anticipates that it will be able to
extend these leases on satisfactory terms or, if necessary, locate substitute facilities on acceptable terms. Tommy
Hilfiger believes that its existing facilities are adequate for its operations for the foreseeable future. It is possible that
we will close or consolidate facilities as part of our integration of Tommy Hilfiger.
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DESCRIPTION OF OTHER INDEBTEDNESS

In this section, Description of Other Indebtedness, = PVH, the Company, we, our or us referonlyto
Phillips-Van Heusen Corporation and not to any of its subsidiaries.

New Senior Secured Credit Facility

We summarize below the principal terms of the agreement that will govern our new senior secured credit facility.
As the final terms of our new senior secured credit facility have not been agreed upon, the final terms may differ
from those set forth herein and any such differences may be significant. This summary is not a complete
description of all of the terms of the relevant agreements. Each component of the new senior secured credit facility
is described below and individually is referred to as a facility.

Simultaneously with the closing of this offering, we expect to enter into a new senior secured credit facility, which we
expect to include a Euro-denominated term loan A facility, a United States Dollar-denominated term loan A facility, a
Euro-denominated term loan B facility, a United States Dollar-denominated term loan B facility and two
multi-currency revolving facilities. It is expected that we will be the borrower under the United States
Dollar-denominated term loan facilities and one of the revolving credit facilities and that one or more of our Dutch
subsidiaries will be the borrower under the Euro-denominated term loan facilities and the other revolving credit
facility. We intend to use a portion of the net proceeds from this offering and from borrowings under the new senior
secured credit facility to refinance certain outstanding indebtedness of us and our subsidiaries and intend to use a
portion of such proceeds to fund our acquisition of Tommy Hilfiger and to pay fees and expenses in connection
therewith. See Use of Proceeds. The proceeds of the revolving credit facilities will be allowed to be used for working
capital or general corporate purposes.

The new senior secured credit facility initially provides for aggregate borrowings of $2.45 billion, consisting of

(1) $2 billion of term loan facilities and (ii) $450 million of revolving credit facilities which amounts may include a
portion in Euro equivalent. Portions of the revolving credit facilities will be available for the issuances of letters of
credit and a portion of the revolving credit facilities will be available for the making of swingline loans. Any such
issuance of letters of credit or making of a swingline loan will reduce the amount available under the applicable
revolving credit facility. At our option, at any time after the effective date of the new senior secured credit facility, we
may add one or more term loan facilities or increase the commitments under the revolving credit facilities in up to an
aggregate amount to be agreed so long as certain conditions are satisfied.

We expect that obligations under the new senior secured credit facility will be guaranteed by substantially all of our
existing and future direct and indirect United States subsidiaries, with certain customary or agreed-upon exceptions.
We expect that obligations of the Dutch borrower or borrowers under the new senior secured credit facility will be
guaranteed by us and substantially all of our existing and future direct and indirect United States subsidiaries and
certain of our foreign subsidiaries, in each case with certain customary or agreed-upon exceptions. The guarantors will
pledge certain of their assets as security for their obligations.

We expect that the new term loan A facilities and the new revolving credit facilities will mature in 2015 and that the
new term loan B facilities will mature in 2016. We expect that the terms of each of the new term loan A facilities will
require the applicable borrower to repay amounts outstanding under each such facility in amounts equal to 5% of the
aggregate principal amount thereof during the first year following the closing date, 10% of the aggregate principal
amount thereof during the second year following the closing date, 15% of the aggregate principal amount thereof
during the third year following the closing date, 25% of the aggregate principal amount thereof during the fourth year
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following the closing date and 45% of the aggregate principal amount thereof during the fifth year following the
closing date, in each case paid in equal quarterly installments during the course of each such year and in each case
subject to certain customary adjustments. We expect that the terms of the new term loan B facilities will require the
applicable borrower to repay amounts outstanding under each such facility in equal quarterly installments in an
amount equal to 1% of the aggregate principal amount per annum, with the balance due on the maturity date. The
outstanding borrowings under the new senior secured credit facility will be prepayable without penalty (other than
customary breakage costs). We expect that the terms of the new senior secured credit facility will require us to repay
certain
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amounts outstanding thereunder with (i) net cash proceeds of the incurrence of certain indebtedness, (ii) net cash
proceeds of certain asset sales or other dispositions (including as a result of casualty or condemnation) that exceed
certain thresholds, to the extent such proceeds are not reinvested in the business in accordance with customary
reinvestment provisions and (iii) a percentage of excess cash flow, which percentage will be based upon our leverage
ratio during the relevant fiscal period.

We expect that the United States Dollar-denominated borrowings under the new senior secured credit facility will bear
interest at a rate equal to an applicable margin plus, as determined at our option, either (a) a base rate determined by
reference to the higher of (1) the prime rate, (2) the United States federal funds rate plus 1/2 of 1% and (3) a
one-month adjusted eurocurrency rate plus 1% (provided, that, we expect that in no event will the base rate be deemed
to be less than an amount to be agreed) or (b) an adjusted eurocurrency rate, calculated in a manner to be agreed and
more fully set forth in the new senior secured credit facility (provided, that, we expect that in no event will the
adjusted eurocurrency rate be deemed to be less than an amount to be agreed).

We expect that the Canadian Dollar-denominated borrowings under the new senior secured credit facility will bear
interest at a rate equal to an applicable margin plus, as determined at our option, either (a) the greater of (i) a prime
rate determined in a manner to be agreed and more fully set forth in the new senior secured credit facility and (ii) the
sum of (x) the average of the rates per annum for Canadian Dollar bankers acceptances having a term of one month
that appears on the Reuters Screen CDOR Page as of 10:00 a.m. (Toronto time) on the date of determination, as
reported by the administrative agent (and if such screen is not available, any successor or similar service as may be
selected by the administrative agent), and (y) 1%, or (b) an adjusted eurocurrency rate, calculated in a manner to be
agreed and more fully set forth in the new senior secured credit facility (provided, that, we expect that in no event will
the adjusted eurocurrency rate be deemed to be less than an amount to be agreed).

We expect that the borrowings under the new senior secured credit facility in currencies other than United

States Dollars or Canadian Dollars will bear interest at a rate equal to an applicable margin plus an adjusted
eurocurrency rate, calculated in a manner to be agreed and more fully set forth in the new senior secured credit facility
(provided, that, in no event will the adjusted eurocurrency rate be deemed to be less than an amount to be agreed).

The initial applicable margins will be rates to be agreed. The applicable margin for borrowings under the term loan A
facilities and the revolving credit facilities will be adjusted depending on our leverage ratio.

We expect that the new senior secured credit facility will require us to comply with customary affirmative, negative
and financial covenants. We expect that the new senior secured credit facility will require that we maintain a
minimum interest coverage ratio and a maximum total debt to adjusted EBITDA ratio, or leverage ratio. We expect
that the interest coverage ratio covenant will require that the ratio of our adjusted EBITDA for the preceding four
fiscal quarters to our consolidated total cash interest expense for such period not be less than a specified ratio for each
fiscal quarter beginning with a fiscal quarter to be agreed. We expect that the leverage ratio covenant will require that
the ratio of our total debt to our adjusted EBITDA for the preceding four fiscal quarters not be more than a specified
ratio for each fiscal quarter beginning with a fiscal quarter to be agreed. We expect that the method of calculating all
of the components used in the covenants will be set forth in the new senior secured credit facility.

We expect the new senior secured credit facility to contain customary events of default, including but not limited to
nonpayment; material inaccuracy of representations and warranties; violations of covenants; certain bankruptcies and
liquidations; any cross-default to material indebtedness; certain material judgments; certain events related to the
Employee Retirement Income Security Act of 1974, as amended, or ERISA ; certain events related to certain of the
guarantees by us and certain of our subsidiaries and certain pledges of our assets and those of certain of our
subsidiaries as security for, the obligations under the new senior secured credit facility; and a change in control (as
defined in the new senior secured credit facility).
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73/4% Debentures Due 2023

In November 1993, we issued $100 million in aggregate principal amount of 73/4% debentures due 2023, all of which
remain outstanding as of the date of this prospectus supplement. Interest on the debentures is payable semi-annually in
arrears on May 15 and November 15 of each year. The debentures are senior to all of our existing and future
subordinated indebtedness and rank pari passu in right of payment with our 71/4% senior notes due 2011 and

81/8% senior notes due 2013.

The 73/4% debentures were issued under an indenture dated as of November 1, 1993 between us and Bank of New
York Mellon Trust Company, N.A., as trustee, as amended. The indenture contains certain covenants which, subject to
certain exceptions, limit our ability to incur liens and enter into sale and lease-back transactions, limit the ability of
certain of our subsidiaries to incur debt and limit our ability to merge with or into or consolidate with any other person
or sell our assets substantially as an entirety to any other person.

The debentures are not redeemable at our option prior to maturity. If we pay any dividend on our capital stock or if we
repurchase, redeem or otherwise acquire our capital stock when, in either case, it would cause our consolidated net
worth to be less than $175 million plus 50% of our cumulative consolidated net income (or, in the case that our
consolidated net income is negative, less 100% of our consolidated net loss) since the issuance of the debentures, then
the holders of the debentures, may, at their option, require us to redeem their debentures, in whole or in part, at a
redemption price in cash equal to 100% of the principal amount thereof, plus accrued and unpaid interest, if any, to the
date of redemption.

The debentures are currently secured by liens on the collateral securing our existing credit facility, which liens rank
equally with the liens securing our existing credit facility. Upon closing of the transaction, the debentures will be
secured by liens on all collateral securing our new senior secured credit facility, which liens on all such collateral
(other than the assets of and equity interests in our Calvin Klein, Inc. and CK Service Corp. subsidiaries and their
respective subsidiaries) will rank equally with the liens securing our new senior secured credit facility. The liens
securing the debentures with respect to assets of and equity interests in Calvin Klein, Inc. and CK Service Corp. and
their respective subsidiaries will be senior to the liens on such collateral in favor of our new senior secured credit
facility lenders and equal to the liens on such collateral in favor of Mr. Calvin Klein and his successors and assigns,
securing our obligations to him pursuant to the Stock Purchase Agreement, dated as of December 17, 2002, between
Mr. Calvin Klein, Phillips-Van Heusen Corporation and other parties thereto, and the related security agreement, in
each case as amended.

Events of default under the indenture governing the debentures include, but are not limited to (1) our failure to pay
principal or interest when due, (2) covenant defaults, (3) cross-defaults to other indebtedness in excess of an agreed

amount and (4) events of bankruptcy.
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DESCRIPTION OF THE NOTES

The % senior notes due 2020 (the notes ) constitute a series of senior debt securities referred to in the accompanying
prospectus. The notes will be treated as a single class of securities under the indenture for voting and other purposes.

This description supplements and, to the extent inconsistent therewith, replaces the descriptions of the general terms

and provisions contained in Description of Debt Securities in the accompanying prospectus.

Phillips-Van Heusen Corporation will issue the notes under an indenture (the indenture ) between itself and U.S. Bank
National Association, as trustee (the trustee ). The terms of the notes include those stated in the indenture and those
made part of the indenture by reference to the Trust Indenture Act.

Certain terms used in this Description of the Notes are defined under the subheading  Certain Definitions. In this
Description of the Notes, Phillips-Van Heusen refers only to Phillips-Van Heusen Corporation and not to any of its
Subsidiaries.

The following description and the Description of Debt Securities in the accompanying prospectus are only summaries
of the material provisions of the indenture. Phillips-Van Heusen urges you to read the indenture because it, not this
description or the description in the accompanying prospectus, defines your rights as holders of the notes.

Brief Description of the Notes
The notes will:
be unsecured unsubordinated obligations of Phillips-Van Heusen;

be senior in right of payment to any existing and future obligations of Phillips-Van Heusen that are by their
terms expressly subordinated or junior in right of payment to the notes;

not be guaranteed by any Subsidiary of Phillips-Van Heusen on the Issue Date and may not be guaranteed by
any Subsidiary of Phillips-Van Heusen for their tenor;

be effectively junior to any of Phillips-Van Heusen s existing and future secured obligations to the extent of the
value of the assets securing such obligations; and

be structurally subordinated to all existing and future obligations, including trade payables, of Phillips-Van
Heusen s Subsidiaries.

Principal, Maturity and Interest

Phillips-Van Heusen will initially issue an aggregate principal amount of $525.0 million of notes. The notes will

mature on 2020. Phillips-Van Heusen will issue the notes in minimum denominations of $2,000 and integral

multiples of $1,000 in excess thereof. Subject to Phillips-Van Heusen s compliance with the covenant described under
Certain Covenants Limitation on Indebtedness , Phillips-Van Heusen may issue additional notes under the indenture

which will be treated as a single class with the notes for all purposes of the indenture including, without limitation,

waivers, amendments, redemptions and offers to purchase. There is no limit on the total aggregate principal amount of

debt securities, including the notes, that Phillips-Van Heusen can issue under the indenture.
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Interest on the notes will accrue at the rate of % per annum payable semiannually in arrears on and
commencing on , 2010. Phillips-Van Heusen will make each interest payment to the registered holders of the
notes on the immediately preceding and ,each a record date .

Interest on the notes will accrue from the date of original issuance. Interest will be computed on the basis of a 360-day
year comprised of twelve 30-day months.
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Optional Redemption

Except as set forth below, Phillips-Van Heusen will not be entitled to redeem the notes at its option prior to their
stated maturity.

At any time prior to , 2015, the notes will be redeemable, in whole or in part, from time to time, at Phillips-Van
Heusen s option upon not less than 30 nor more than 60 days notice at a redemption price equal to 100% of the
principal amount of the notes to be redeemed plus the Applicable Premium, plus accrued and unpaid interest, if any, to
but not including the redemption date (subject to the right of registered holders of the notes on the related record date
to receive interest due on the relevant redemption date).

Applicable Premium means, with respect to any notes on any redemption date, the greater of:
(1) 1.0% of the principal amount of the note; and
(2) the excess, if any, of

(a) the present value at such redemption date of (i) the redemption price of the note at , 2015 (such redemption
price being set forth in the table appearing below), plus (ii) all required interest payments due on such note

through , 2015 (excluding accrued but unpaid interest to but not including the redemption date), computed using
a discount rate equal to the Treasury Yield, as of such redemption date, plus 50 basis points; over

(b) the principal amount of such note.

Comparable Treasury Issue means the United States Treasury security selected, in accordance with customary
financial practice, by an Independent Investment Banker as having a constant maturity most nearly equal to the period
from such redemption date to , 2015; provided that if the period from such redemption date to , 2015 is less
than one year, a fixed maturity of one year shall be used.

Comparable Treasury Price means, with respect to any redemption date, (i) the average of the applicable
Reference Treasury Dealer Quotations for such redemption date, after excluding the highest and lowest such
applicable Reference Treasury Dealer Quotations, or (ii) if the trustee obtains fewer than four such Reference
Treasury Dealer Quotations, the average of all such Reference Treasury Dealer Quotations.

Independent Investment Banker means Barclays Capital Inc. or, if such firm is unwilling or unable to select the
applicable Comparable Treasury Issue, an independent investment banking institution of national standing appointed
by Phillips-Van Heusen.

Reference Treasury Dealer means (i) Barclays Capital Inc. and its successors; provided however, that if the
foregoing shall cease to be a primary United States Government securities dealer in New York City (a Primary
Treasury Dealer ), Phillips-Van Heusen shall substitute therefor another Primary Treasury Dealer and (ii) any other
Primary Treasury Dealer selected by Phillips-Van Heusen.

Reference Treasury Dealer Quotation means, with respect to the Reference Treasury Dealer and redemption date,
the average, as determined by the trustee, of the bid and ask prices for the Comparable Treasury Issue for the notes
(expressed in each case as a percentage of its principal amount) quoted in writing to the trustee by such Reference
Treasury Dealer at 3:00 p.m., New York City time, on the third Business Day preceding such redemption date.
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Treasury Yield means, with respect to any redemption date, the rate per annum equal to the yield to maturity of the
Comparable Treasury Issue for the notes, assuming a price for the Comparable Treasury Issue (expressed as a
percentage of its principal amount) equal to the applicable Comparable Treasury Price for such redemption date. The
Treasury Yield shall be calculated by Phillips-Van Heusen on the third Business Day preceding such redemption date.

On and after , 2015, Phillips-Van Heusen will be entitled at its option to redeem all or a portion of the notes
upon not less than 30 nor more than 60 days notice, at the redemption prices (expressed in percentages of principal
amount on the redemption date), plus accrued and unpaid interest, if any, to but not including the redemption date
(subject to the right of registered holders of the notes on the related record date
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to receive interest due on the relevant redemption date), if redeemed during the 12-month period commencing
on of the years set forth below:

Redemption price of

Period notes
2015 %
2016 %
2017 %
2018 and thereafter 100%
Prior to , 2013, Phillips-Van Heusen may at its option on one or more occasions redeem the notes in an

aggregate principal amount not to exceed 35% of the aggregate principal amount of the notes originally issued at a
redemption price (expressed as a percentage of principal amount) of %, plus accrued and unpaid interest, if any, to
but not including the redemption date (subject to the right of registered holders of the notes on the related record date
to receive interest due on the relevant redemption date), with the net cash proceeds from one or more Equity
Offerings; provided that

(1) at least 65% of the aggregate principal amount of the notes outstanding immediately prior to the occurrence of
each such redemption (other than notes held, directly or indirectly, by Phillips-Van Heusen or its Subsidiaries),
remains outstanding immediately after the occurrence of each such redemption; and

(2) each such redemption occurs within 90 days after the closing date of the related Equity Offering.
Selection and Notice of Redemption

On and after the redemption date, interest will cease to accrue on the notes or any portion of the notes called for
redemption (unless Phillips-Van Heusen defaults in the payment of the redemption price and accrued interest). On or
before the redemption date, Phillips-Van Heusen will deposit with the trustee money sufficient to pay the redemption
price of and (unless the redemption date shall be an interest payment date) accrued and unpaid interest to but not
including the redemption date on the notes to be redeemed on such date.

If Phillips-Van Heusen is redeeming less than all of the notes at any time, the trustee will select notes on a pro rata
basis, by lot or by such other method as the trustee in its sole discretion shall deem to be fair and appropriate.

No notes of a principal amount of $2,000 or less shall be redeemed in part. Phillips-Van Heusen will cause notices of
redemption to be mailed at least 30 but not more than 60 days before the redemption date to each holder of notes to be
redeemed at its registered address.

If any note is to be redeemed in part only, the notice of redemption that relates to that note will state the portion of the
principal amount thereof to be redeemed. Phillips-Van Heusen will issue a new note in a principal amount equal to the
unredeemed portion of the original note in the name of the holder thereof upon cancellation of the original note. Notes
called for redemption become due on the date fixed for redemption.

Mandatory Redemption; Offers to Purchase; Open Market Purchases

Phillips-Van Heusen is not required to make any mandatory redemption or sinking fund payments with respect to the
notes. However, under certain circumstances, Phillips-Van Heusen may be required to offer to purchase notes as
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described under the captions ~ Change of Control and  Certain Covenants Limitation on Sales of Assets and Subsidiar
Stock. Phillips-Van Heusen may at any time and from time to time purchase notes in the open market or otherwise.

S-87

Table of Contents 174



Edgar Filing: PHILLIPS VAN HEUSEN CORP /DE/ - Form 424B5

Table of Contents
Ranking
Senior Indebtedness Versus Notes

The Indebtedness evidenced by the notes will be unsecured and will rank pari passu in right of payment to the Senior
Indebtedness of Phillips-Van Heusen. As of January 31, 2010, as adjusted for the use of net proceeds of this offering
and the consummation of the Transactions, Phillips-Van Heusen would have approximately $2.6 billion of long-term
debt (including $100 million aggregate principal amount of 2023 Debentures), not including $201 million of letters of
credit outstanding under the Credit Agreement and $249 million of additional amounts available for borrowing.

Secured Indebtedness and Subsidiary Liabilities Versus Notes

The notes will be unsecured Obligations of Phillips-Van Heusen. Secured debt and other secured obligations of
Phillips-Van Heusen aggregating approximately $2.1 billion as of January 31, 2010, as adjusted for the use of the net
proceeds of this offering and the consummation of the Transactions (including $2.0 billion aggregate principal amount
of loans outstanding under the Credit Agreement and $100 million aggregate principal amount of 2023 Debentures,
but excluding Phillips-Van Heusen s obligation to make contingent purchase price payments to Mr. Calvin Klein), not
including $201 million of letters of credit outstanding under the Credit Agreement and $249 million of additional
amounts available for borrowing, will be effectively senior to the notes to the extent of the value of the assets securing
such debt or other obligations. See the caption of Phillips-Van Heusen s Annual Report on Form 10-K for the fiscal
year ended January 31, 2010 entitled Our Business Contingent Purchase Price Payments for a description of
Phillips-Van Heusen s obligation to make contingent purchase price payments to Mr. Calvin Klein.

A portion of Phillips-Van Heusen s operations is conducted through its Subsidiaries. Claims of creditors of the
Subsidiaries, including trade creditors, secured creditors and creditors holding indebtedness and guarantees issued by
the Subsidiaries, will have priority with respect to the assets and earnings of such Subsidiaries over the claims of
creditors of Phillips-Van Heusen, including holders of the notes. The notes will be structurally subordinated to the
claims of creditors of Phillips-Van Heusen s Subsidiaries. As of January 31, 2010, after giving pro forma effect to the
use of the net proceeds of this offering and the consummation of the Transactions, the total indebtedness of
Phillips-Van Heusen s Subsidiaries would have been approximately $2.0 billion, not including $201 million of letters
of credit outstanding under the Credit Agreement, $249 million of additional amounts available for borrowing and
$100 million aggregate principal amount of 2023 Debentures (in respect of which certain subsidiaries of Phillips-Van
Heusen have pledged their assets). In addition, the CK Companies have guaranteed Phillips-Van Heusen s obligation
to make contingent purchase price payments to Mr. Calvin Klein, which obligation is secured by a first-priority pledge
of all of the equity interests of the CK Companies and a first-priority lien on substantially all of Phillips-Van Heusen s
domestic CK Companies assets.

Change of Control

Upon the occurrence of a Change of Control, unless Phillips-Van Heusen has exercised its right to redeem the notes as
described above in ~ Optional Redemption , each holder of the notes shall have the right to require that Phillips-Van
Heusen repurchase such holder s notes at a purchase price in cash equal to 101% of the principal amount thereof on the
date of purchase, plus accrued and unpaid interest, if any, to but not including the date of purchase (subject to the right
of registered holders of the notes on the relevant record date to receive interest due on the relevant date of purchase).

Change of Control means any of the following events:

(1) Phillips-Van Heusen becomes aware (by way of a report or any other filing pursuant to Section 13(d) of the
Exchange Act, proxy, vote, written notice or otherwise) that any person (as such term is used in Sections 13(d) and
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14(d) of the Exchange Act), is or becomes the beneficial owner (as defined in Rules 13d-3 and 13d-5 under the
Exchange Act, except that for purposes of this clause (1), such person shall be deemed to have beneficial
ownership of all shares that any such person has the
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right to acquire, whether such right is exercisable immediately or only after the passage of time), directly or indirectly,
of more than 50% of the total voting power of the Voting Stock of Phillips-Van Heusen (for the purposes of this
clause (1), such person shall be deemed to beneficially own any Voting Stock of a Person (the specified person )
held by any other Person (the parent entity ), if such person is the beneficial owner (as defined above in this clause
(1)), directly or indirectly, of more than 50% of the voting power of the Voting Stock of the parent entity);

(2) the date the Continuing Directors cease for any reason to constitute a majority of Phillips-Van Heusen s board of
directors then in office; or

(3) the adoption of a plan relating to the liquidation or dissolution of Phillips-Van Heusen.

Continuing Directors means individuals who on the Issue Date constituted the board of directors of Phillips-Van
Heusen (together with any new directors whose election by such board of directors or whose nomination for election
by the stockholders of Phillips-Van Heusen was approved by a vote of a majority of the directors of Phillips-Van
Heusen then still in office who were either directors on the Issue Date or whose election or nomination for election
was previously so approved).

Within 30 days following any Change of Control, Phillips-Van Heusen will cause a notice to be mailed to each holder
of the notes at its registered address (the Change of Control Offer ) stating:

(1) that a Change of Control has occurred, the transaction or transactions that constitute the Change of Control and

that such holder has the right to require Phillips-Van Heusen to purchase such holder s notes at a purchase price in cash
equal to 101% of the principal amount thereof on the date of purchase, plus accrued and unpaid interest, if any, to but
not including the date of purchase (subject to the right of registered holders of the notes on the relevant record date to
receive interest due on the relevant date of purchase);

(2) the purchase date (which shall be no earlier than 30 days nor later than 60 days from the date such notice is
mailed); and

(3) the instructions, as determined by Phillips-Van Heusen, consistent with the covenant described hereunder, that a
holder of notes must follow in order to have its notes purchased.

Phillips-Van Heusen will not be required to make a Change of Control Offer following a Change of Control if (i) a

third party makes the Change of Control Offer in the manner, at the times and otherwise in compliance with the
requirements set forth in the indenture applicable to a Change of Control Offer made by Phillips-Van Heusen and
purchases all notes validly tendered and not withdrawn under such Change of Control Offer or (ii) Phillips-Van

Heusen has exercised its right to redeem the notes as described above in ~ Optional Redemption unless and until there
is a default in payment of the applicable redemption price.

A Change of Control Offer may be made in advance of a Change of Control, and be conditional upon such Change of
Control, if a definitive agreement is in place in respect of the Change of Control at the time of making of the Change
of Control Offer.

Phillips-Van Heusen will comply, to the extent applicable, with the requirements of Section 14(e) of the Exchange Act
and any other securities laws or regulations in connection with the repurchase of notes as a result of a Change of
Control. To the extent that the provisions of any securities laws or regulations conflict with the provisions of the
covenant described hereunder, Phillips-Van Heusen will comply with the applicable securities laws and regulations
and shall not be deemed to have breached its obligations under the covenant described hereunder by virtue of its
compliance with such securities laws or regulations.
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Under clause (2) of the definition of Change of Control above, a Change of Control will occur when a majority of
Phillips-Van Heusen s board of directors are not Continuing Directors. In a recent decision in connection with a proxy
contest, the Delaware Court of Chancery held that the occurrence of a change of control under a similar indenture
provision may nevertheless be avoided if the existing directors were to approve the slate of new director nominees
(who would constitute a majority of the new board) as continuing directors , provided the incumbent directors give
their approval in the good faith exercise of their fiduciary
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duties owed to the corporation and its stockholders. Therefore, in certain circumstances involving a significant change
in the composition of Phillips-Van Heusen s board of directors, including in connection with a proxy contest where
Phillips-Van Heusen s board of directors does not endorse a dissident slate of directors but approves them as
Continuing Directors, holders of the notes may not be entitled to require Phillips-Van Heusen to make a Change of
Control Offer.

The Change of Control purchase feature of the notes may in certain circumstances make more difficult or discourage a
sale or takeover of Phillips-Van Heusen and, thus, the removal of incumbent management. The Change of Control
purchase feature is a result of negotiations between Phillips-Van Heusen and the underwriters. Phillips-Van Heusen

has no present intention to engage in a transaction involving a Change of Control, although it is possible that it could
decide to do so in the future. Subject to the limitations discussed below, Phillips-Van Heusen could, in the future,

enter into certain transactions, including acquisitions, refinancings or other recapitalizations, that would not constitute

a Change of Control under the indenture, but that could increase the amount of indebtedness outstanding at such time

or otherwise affect Phillips-Van Heusen s capital structure or credit ratings. Restrictions on Phillips-Van Heusen s
ability to Incur additional Indebtedness are contained in the covenants described under ~ Certain Covenants Limitation
on Indebtedness , Limitation on Liens and Limitation on Sale/Leaseback Transactions. Such restrictions can only be
waived with the consent of the holders of a majority in principal amount of the notes then outstanding. Except for the
limitations contained in such covenants, however, the indenture will not contain any covenants or provisions that may
afford holders of the notes protection in the event of such transactions.

In the event a Change of Control occurs at a time when the Credit Agreement or any other Credit Facility restricts or
prohibits Phillips-Van Heusen from purchasing notes, then prior to the mailing of the notice to holders of the notes
provided for above but in any event within 45 days following any Change of Control, Phillips-Van Heusen shall

(a) repay in full all Indebtedness Incurred under the Credit Agreement and/or such other Credit Facility or, if doing so
will allow the purchase of notes, offer to repay in full all Indebtedness Incurred under the Credit Agreement and/or
such other Credit Facility and repay the Indebtedness of each lender or holder that has accepted such offer or

(b) obtain the requisite consent under the agreements governing such Indebtedness Incurred under the Credit
Agreement and/or such other Credit Facility to permit the repurchase of the notes as provided for above. If
Phillips-Van Heusen does not obtain such consent or repay such borrowings, it will remain prohibited from
purchasing notes. In such case, Phillips-Van Heusen s failure to offer to purchase notes would constitute a Default
under the indenture, which would, in turn, constitute a default under the Credit Agreement or such other Credit
Facility, as applicable.

Future indebtedness that Phillips-Van Heusen may Incur may contain prohibitions on the occurrence of certain events
that would constitute a Change of Control or require the repurchase of such indebtedness upon a Change of Control.
Moreover, the exercise by the holders of their right to require Phillips-Van Heusen to repurchase the notes could cause
a default under such indebtedness, even if the Change of Control itself does not, due to the financial effect of such
repurchase on Phillips-Van Heusen. Finally, Phillips-Van Heusen s ability to pay cash to the holders of notes following
the occurrence of a Change of Control may be limited by its then existing financial resources. There can be no
assurance that sufficient funds will be available when necessary to make any required repurchases.

The provisions under the indenture relative to Phillips-Van Heusen s obligation to make an offer to repurchase the
notes as a result of a Change of Control may be waived or modified with the written consent of the holders of a
majority in principal amount of the notes.

Certain Covenants

The indenture contains the following covenants:
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Limitation on Indebtedness

(a) Phillips-Van Heusen will not, and will not permit any Restricted Subsidiary to, Incur, directly or indirectly, any
Indebtedness; provided, however, that Phillips-Van Heusen and any future Subsidiary Guarantor will be entitled to
Incur Indebtedness if, on the date of such Incurrence and after giving effect thereto on a pro
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forma basis, no Default has occurred and is continuing and the Consolidated Coverage Ratio would be greater than 2.0
to 1.0.

(b) Notwithstanding the foregoing paragraph (a), Phillips-Van Heusen and t